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OPS Approves Rate Hike Pass-On 


Pressure Grows 
to Cut Price of 
Low Grade Wheat 


TORONTO — Western Canadian 
farmers have been advised to take 
a cut price for the low grade portion 
of this year’s record wheat crop in 
order to get rid of it speedily. 

Speaking in the Senate, Thomas 
Moore, representing the wheat grow- 
ing province of Saskatchewan, esti- 
mated that 35% of this year’s prairie 
crop will be of non-millable grade 
with prospects of a carryover of 175 
million bushels of inferior grain. 

Sen. Moore pointed out that the 
low grade wheat carried over from 
last year’s frozen crop was now com- 
peting with oats, barley and other 
feed grains, thus forcing down the 
price. Accordingly, the farmer was 
competing against his own produc- 
tion of feed grains. 

Price policy is in the hands of the 
Canadian Wheat Board. Officials are 
facing considerable criticism from 
other quarters for their alleged dila- 
tory attitude in disposing of last 
year’s low grade crop. Heavy stocks 
of frozen grain are taking up eleva- 
tor space which is urgently needed 
for the new crop. The critics suggest 
that the board should have been 


more active in finding overseas out- 
lets earlier in the crop year. 

There is, therefore, likely to be an 
increase in pressure to slice the 
price in order to encourage sales. 

Wheat board officials, on the other 
hand, made it clear that there is no 
lack of export interest in low grade 
wheat. Clarence D. Howe, minister 
of trade and commerce, has given a 
firm rebuttal to any claim that Can- 
ada has cheap wheat for disposal. 


ORDER INTO EFFECT OCT. 22; 
APPLIES ONLY ON ICC GRANTS 


Regulation Applies to Grain, Grain Products and By-Prod- 
ucts Purchased Later Than Aug. 2, 1951, on Sales 
Made on Delivered Pricing Systems 


Subject of Costs to Be Covered 
During Feed Production School 


KANSAS CITY—That elusive sub- 
ject—cost of production—will get a 
going over at the 1951 formula feed 
production school sponsored by the 
Midwest Feed Manufacturers Assn. 
in Kansas City Nov. 26-28. Great dis- 
similarities in types of milling opera- 
tions in the feed industry make the 
subject of cost a difficult one to pre- 
sent. Consequently, it is seldom dis- 
cussed by feed manufacturers. 

The “professor” who will be in 
charge of this part of the program 
during the production sessions is 
David L. Grant, vice president in 
charge of production for Ralston 
Purina Co., St. Louis. Mr. Grant's ex- 
perience embraces operations of mills 
of many different sizes and locations, 


and his knowledge of cost factors is 
comprehensive. 

The completed curriculum for the 
school is expected to be announced 
next week, J. D. Dean, executive vice 
president of the Midwest Feed Manu- 
facturers Assn., said. Mr. Dean said 
arrangements are still pending with 
one or two of the instructors that 
have been asked to take charge of 
subjects on the program. 

The school will feature the latest 
developments in manufacturing pro- 
cedures. One of the speakers on this 
topic will be Philip C. Murray of Pills- 
bury Mills, Inc., Centerville, Iowa, 
who will describe “The Feed Mill of 
Tomorrow.” Registration for the 
school will be limited to 250. 


Industry Examines Market Risk 
Problems at Buffalo Conference 


GEORGE L. GATES 
Feedstuffs Editorial Staff 


BUFFALO—Some of the knottier 
problems faced by the feed industry 
were thoroughly aired at an all-day 
conference at the Statler Hotel Oct. 
16 on the subject of inventory man- 
agement and market risks. 

The meeting, termed “exploratory” 
and “experimental” by representa- 
tives of its sponsors, the American 
Feed Manufacturers Assn. and the 
U.S. Department of Agriculture Ex- 
tension Service, nevertheless was a 
good indicator of the growing indus- 
try awareness of the problems of 
market hazards. 

A total of 60 feed manufacturers, 
representing 44 different concerns in 
the Northeast, was among the 108 
conference participants. Others pres- 
ent included 25 jobbers and brokers, 8 
college and USDA men and represen- 
tatives of commodity markets at Chi- 
cago, Kansas City and Minneapolis. 

Preparation for an afternoon of 
wide open discussion of specific hedg- 
ing and inventory problems was made 
in morning talks on facts of produc- 
tion and distribution of feedstuffs, in- 
ventory and risk management prin- 
ciples and a review of a year-old 
study of current industry practices. 


The meeting had its roots back in 
a 1946 decision of an industry advis- 
ory committee to ask the Research 
and Marketing Administration to 
study these problems. The resulting 
study, summarized in the 1950 USDA 
publication “Inventory and Hedging 
Policies of Commercial Mixed-Feed 
Manufacturers in the U.S.,” revealed 
that present facilities and methods 
for reducing market risks were far 
from ideal. 

In some respects, facilities for 
hedging have improved since the 
study was made. Just recently, it was 
pointed. out, the Chicago Board of 
Trade opened futures trading in soy- 
bean oil meal and grain sorghum fu- 
tures. 

The Buffalo meeting was sched- 
uled to test the practicability of fur- 
ther educational efforts, it was point- 
ed out by Walter C. Berger, presi- 
dent of AFMA, and L. R. Paramore 
of the USDA Extension Service. 

A questionnaire is to be sent to 
those who attended in time for sug- 
gestions to be studied at the Novem- 
ber AFMA board meeting, Mr. Ber- 
ger said. At that time the possibility 
of more such gatherings will be con- 
sidered. 

The development of an industry 


program would get full cooperation 
of the extension service, Mr. Para- 
more added. 

Among the speakers were two of 
the agricultural economists who par- 
ticipated in the study which was the 
basis of the USDA report on inven- 
tory and hedging policies. They were 
Dr. T. A. Hieronymous of the Uni- 
versity of Illinois and Dr. G. E. 
Brandow of Pennsylvania State Col- 
lege. 

Dr. L. C. Cunningham, department 
of agricultural economics, Cornell 
University, presented a concise re- 
view of facts about the place of com- 
mercial feed in the U.S. farm econ- 
omy and the sources and volumes 
of material used. 

“The commercial feed industry per- 
forms a vital service in our present 
economy,” Dr. Cunningham said. “A 
tremendous tonnage of grains and 
by-products are gathered from many 
widely scattered sources, prepared 
into suitable rations and distributed 
in a regular flow to the right places 
in the right amounts at the right 
time. 

“Even with this ‘flow’ nature of 
the industry, large inventories are 
involved. The intelligent spreading 
of these inventory risks is in the in- 

(Continued on page 6) 


WASHINGTON— Subject to cer- 
tain limitations, sellers of grain, 
grain by-products, grain products and 
other articles in the same rail freight 
rate classification whose ceiling 
price is now fixed under the General 
Ceiling Price Regulation are author- 
ized to pass on freight rate increases 
on sales made on delivered pricing 
systems after Oct. 22, 1951. 

This action was taken by the Office 
of Price Stabilization in supplemen- 
tary regulation No. 73 to the gen- 
eral order. 

Such increased freight rates may 
not be passed on, however, by ship- 
pers of grain purchased prior to Aug. 
2, 1951, the date on which the in- 
creased rates applied to grain and 
grain products. 

The relaxation only applies to in- 
creased freight rates granted by the 
Interstate Commerce Commission 
and does not apply to freight rate 
increases granted by other regula- 
tory bodies. 

In its statement of considerations 
OPS said that the supplementary 
regulation does not apply to process- 
ors of soybean chips, soybean oil 
cake, soybean flakes or 41% or 
44% soybean oil meal. Process- 
ors of these products price under 
Section 1 (c) of Supplementary Regu- 
lation 3 to the General Ceiling Price 
Regulation. Supplementary Regu- 
lation 3 fixes a ceiling price for these 
products f.o.b. cars at Decatur, Til. 

OPS stated that its new regula- 
tion permits certain sellers of grain, 
grain products, grain by-products and 
other articles of the same class 
which are shipped on the same rail- 
road freight rate to reflect in their 
ceiling prices the increases in rail 
freight rates authorized by the In- 
terstate Commerce Commission on 
Aug. 2. 

The new regulation, OPS stated, 
applies to commodities whose ceil- 
ing prices are established by the 
GCPR and which are shipped on the 
rail freight rate applicable to grain 
and grain products. Sellers of these 
commodities are entitled to the re- 
lief granted by the new order only 
if they ship on a transit balance or 
proportional rail freight rate and if 
the selling price is customarily cal- 
culated by adding a transportation 
charge, not exactly equal to the 
freight rate cost on the particular 
shipment, but based upon average 
freight rate costs. 

The text of the order, as issued 
by the OPS, follows: 

Regulatory Provisions 


1. What this supplementary 


regulation 
does 


(Continued on page 4) 
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Self-Sustaining Bureaucracy 


OWHERE in the National Defense Act, under which the Office of Price 

Stabilization exists and functions, is the OPS ordered and empowered 
to persuade the American public that what it thinks and does is right and 
that its way of doing things is the right way. Yet on the desks or on the 
hall tables of a great many American citizens—we have no idea how many— 
lies a pamphlet called “Basic Facts About Inflation and Stabilization” pub- 
lished and distributed by the Office of Public Information of the Office of 
Price Administration. 

If this 5,000-word treatise were confined to statements of fact about 
yhat OPS is doing—with careful attention to why and how—there could, of 
purse, be only commendation. But the obvious intent of the document is 

* persuade a rather indifferent and somewhat skeptical public that price 
‘controls are essential to national welfare and that the specific price-con- 
‘trolling conceptions and devices of the agency are absolutely necessary for 
the preservation of our national life. 

The contents bill gives a pretty good idea of what is in the booklet: 
“Price stabilization is an essential part of defense; Experience shows that 

‘inflationary pressures can be controlled; There is a big long-term inflation 
control job just ahead; Inflation would undermine our defense; Inflation 
would undermine our leadership abroad; Inflation would undermine the 
security of individuals; Inflation would undermine the security of all groups; 
Homemakers have a big stake in price stabilization; Workers have a big 
stake in price stabilization; Farmers have a big stake in price stabilization; 
Business has a big stake in price stabilization; Veterans have a big stake 
in price stabilization; Salaried workers have a big stake in price stabiliza- 
tion; People on fixed incomes have a special stake in price stabilization. 

The note of crisis runs through the piece. Alarm sounds in every line. 
And there is no guesswork in the conclusions. We are whipped into the 
assumption that unless we subscribe to the program all is lost. 

The assurance with which OPS presents its cause is in sharp contrast 
with the current OPS muddle and the not wholly unlikely end or further 
‘weakening of price controls on foodstuffs before the leaves of the booklet 

have become dog-eared with age or with anxious thumbing. 


* * * 
Conscious Parallel Action 


OU may not know this—you may never have heard the term—but 

“conscious parallelism” is a crime, and one of these days you may find 
yourself in jail and suffering other grievous pains and penalties because of 
having been caught at it. Briefly defined, the crime is knowing that your 
price is the same as your competitor's. 

Identical pricing has become highly dangerous. The Federal Trade Com- 
mission has said: “The economic effect of identical prices, achieved through 
conscious parallel action, is the same as that of similar prices achieved 
through overt collusion.” Conscious parallelism of action, therefore, is treatsd 
as a violation of the Federal Trade Commission Act. 

Businessmen have always assumed that it helps to create competition 
if everybody knows what everybody else is charging. Trade journals pub- 
lish such figures, and many trade associations do, although others fall into 
fits of ague, in view of current anti-trust philosophies, at the very thought 
of such a thing. 

Government lawyers are against the general dissemination of price 
information, and in the sugar industry have stopped it. Matched prices, 
to them, are suspicious and guilt of conspiracy is assumed. The old Anglo- 
Saxon rule that, if circumstantial evidence has an innocent as well as a 
guilty interpretation, the prisoner goes free, has been set aside. FTC now 
assumes you are guilty until you can prove you are innocent. 

To belabor one’s intelligence over such a perversion as this is to look 
at a tree rather than the forest. In a swift series of astonishing decisions 
in recent years the Supreme Court of the United States has radically changed 
the interpretations of our antitrust laws. Lawyers have tried hard to keep 
up with these almost revolutionary changes, -nd businessmen have almost 
thrown up their hands in vain efforts to understand what the antitrust 
laws now mean—as interpreted. They are no longer guided by the simple 
old moralities of business but by ten thousand new and complex command- 
ments handed down from the Mount Sinai of the Supreme Court into the 


brief cases of regiments of Moseses swarming up and down the slopes of 
the New Deal and Fair Deal dung heap. 

“The trouble,” writes Harold Fleming in his book aptly bearing the 
title, “Ten Thousand Commandments,” “isn’t simply that almost every busi- 
nessman in the United States could now, by the new rules, be haled into 
court by government officials and be fined, branded a criminal for the most 
commonplace and accepted practices, and subjected to treble-damage suits 
by competitors and customers. It is that the policies and practices by which 
American business has grown so phenomenally productive have one and 
all in recent years been damned, discouraged and suppressed. The present 
situation involves a preposterous contradiction in American ways. The 
morals of the business community and the findings of the federal courts 
are in head-on collision. Almost straight through the fabric of American busi- 
ness, what is honorable by one standard is criminal by the other.” 


A FEEDSTUFFS 
FORMULA FEEDS: HOW'S BUSINESS? 
FEATURE | 


Formula feed buyers continued to balk at higher prices this week, as 
ingredient costs still pushed against price lists. However, a fairly good volume 
of business was transacted as buyers were forced to take on supplies for 
immediate needs and some apparently had become convinced strong markets 
were something that just had to be faced. Lower broiler markets cut into feed 
business in some areas, while elsewhere the approach of winter brought on 
better dairy and beef cattle feed sales. Shortags of soybean oil meal forced 
some plants to trim production, The oilseed meals continue strong, along with 
alfalfa meal and millfeed (details on pages 70-73). The index of wholesale 
feedstuffs prices advanced four points to 258.8 (compared with 203.7 a year 
ago) and the feed grain index climbed two points to 249.3 (206 a year ago) 


in the week ending Oct. 17. 


Southwest 


After two weeks of resistance to 
higher price levels, feed dealers were 
forced te come into the market for 
supplies in substantial numbers this 
week. Most formula feed manufac- 
turers reported an improved volume 
of sales compared with the past 
fortnight. The first signs of this re- 
vival appeared last midweek, and 
it has continued to develop since 
that time. 

The upswing-has not been over- 
whelming, however, and many mill 
managers feel that it represents in- 
ventory replacement rather than 
feeder buying, because in most cases 
truck demand has shown much less 
gain than carload movement to big- 
ger distributors. 

Mill operating levels show consid- 
erable variation, based not only on 
type of business done, but also on 
luck in obtaining soybean oil meal 
supplies. Thus, operating time showed 
variation among mills from five to 
seven days. Some mills would have 
run heavier if sufficient soybean oil 
meal supplies had been available. 
Heaviest operations were reported 
by mills which had a marked in- 
crease in cattle feed production now 
beginning its seasonal upswing. 

There was no particular feature 
to type of feed demand. Several sea- 
sonal slumps in turkey, broiler and 
hog supplement business are expect- 
ed, while the continued high prices 
of eggs suggest prospects of a vol- 
ume of laying mash sales in coming 
weeks. 

No major price changes were con- 
templated by feed manufacturers 
this week. All ingredients were 
strong, but some of the principal 
ones have been on ceilings for some 
time. 


Northwest 


While sales of formula feed con- 
tinued spotty in the Northwest, most 
manufacturers managed to get off 
at least a norma! five-day run this 
week, with some plants operating a 
sixth day. Meanwhile the backlog of 
orders was being trimmed, but not 
as fast as had been feared a while 
back. 

Resistance to current price levels 
appears to be the chief obstacle to 
new sales, although dealers in need 
of immediate supplies continue to 
order sufficient amounts to keep cus- 


tomers’ requirements filled. Farmers 


are said to be balking considerably 
at prices. 

Toward the end of the week, how- 
ever, an improved attitude toward 
new purchases was noted by some 
firms as buyers apparently became 
more convinced of continuing market 
strength. 

A pick-up in dairy ration sales was 
noted, as well as an increase in 
shipping orders on business placed 
earlier. Chief interest was in supple- 
ments rather than the screenings 
base feeds. Also, some firms noted 
better poultry feed trade, with re- 
cent cold weather apparently bring- 
ing more birds into houses for the 
winter. Turkey feed sales continue 
to taper off. 

Some manufacturers were forced to 
delay production from time to time 
because of shortages of soybean oil 
meal supplies. 


Pacifie Northwest 


Feed millers indicated that anoth- 
er sharp jump in the price of for- 
mula feeds was in the making, caused 
both by increased grain prices and 
the sharp gain in soybean oil meal. 
It was generally expected that prices 
on formula feeds would increase 
about $2 ton, based on sharply higher 
prices for all of the grains plus a 
jump of at least $5 ton in November- 
December soybean oil meal. 

Price resistance was reported at 
both the wholesale and retail level 
by handlers of formula feeds, but 
buying has been on more or less of 
a hand-to-mouth basis. Now, with 
the advance in prices, some feed 
mills are beginning to fee] that there 
is no point in trying to wait the 
market out and are stepping in and 
picking up requirements of both 
grains and proteins for the next 60 
to 90 days. They reason that animals 
will have to be fed irrespective of 
price resistance, and as the season 
advances, it begins to appear less 
and less probable that a sharp break 
in ingredient prices will come. 

The hay market continues - very 
strong, with supplies not readily 
available. Some sellers felt that 
there would be little or no local hay 
available by midwinter. Local pas- 
ture conditions are improving, giving 
dairymen a little temporary relief, 
but the problem of forage during the 
coming winter will probably be acute. 

A strike of workers in poultry 
killing plants at Portland has put 

(Continued on page 74) 
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the most important thing 
in LIVESTOCK FEEDS! 


e Adequate feeding of a balanced diet is essential to maximum livestock pro- 
duction, and that can only be done when the prepared feeds are made uniform! 


attractive to the animal. - 


e STOC-JOY “A-M” provides an exclusive kind of treatment for controlling 
the palatability of feeds. It tends to neutralize and retard the development of 
the unpalatable “off-odors” caused by the addition of some newer types of in- 
gredients and the rancidity of animal and vegetable fat and oil by-products. Thus 
it brings about the necessary taste appeal which is an absolute requirement to 
assure the proper feeding of animals. 


@ One pound of STOC-JOY “A-M” will provide the flavor and aroma char- 
acteristics equivalent to 200 pounds of Blackstrap Molasses and 25 pounds of 
Ground Anise Seed. When used as a partial replacement for Blackstrap and a 
complete replacement for Anise, it effects a saving of up to $9.00 per ton of feed. 


e STOC-JOY “A-M” is an “ALL PURPOSE” flavor in dry powder form and 
its routine use in all types of fine quality feeds is like topping off the feed with 
a dash of seasoning to assure that the animals will eat and enjoy a correct diet 
with daily regularity. It provides a prolonged and uniform flavor freshness 
without changing -your feed formula. The result is a greater demand for an 
improved feed at lower cost. 


Do you Use STOC-JOY 


Over 200 million pounds of Formula 

Feeds and Mineral Feeds produced in 
a the U.S. alone this year contained this 
me important palatability factor. 


Send for detailed information. 


Farm Feed Sales Division 


FLAVOR CORPORATION OF AMERICA 


622 WEST LAKE STREET . CHICAGO 6, ILLINOIS 
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these ceiling prices are now fixed by the ing price by adding 4 transportaUion charge 


General Ceiling Price Regulation, its amend | which does not exactly equal the actual 
F 4 ht Hik ments and its supplementary regulations | eost of inbound and outbound freight on 
reig 1 e and are either delivered prices which in each but is based on average freight 
clude average freight to a particular des rate costa to you. 
tination. or are f.o.b. mill prices to which ‘C) Products not covered. This supple- 
S (Continued from page 1) is added a freight factor representing aver mentary regulation does not apply to you 
ae age freight to a particular destination. The if you are a processor and you sell soybean 
v4 2. Applicability permitted increases in ceiling prices are chips, soybean oil meal, soybean flakes, 
3. How to calculate increases in ceiling intended to reflect increases in the rai! 41 or 44% soybean of) meal 
prices transportation costs of grain products re Sec. 3. How to calculate increases in 
4. Limitations on permitted increases. sulting from the general increase in rai! ceiling delivered prices—(A) Cwt. units, 
<4 4 Relation of this supplementary regu- freight rates authorized by the Interstate To find your new ceiling price for a grain 
Pai: lation to the General Celling Price Regu- Commerce Commission on Aug. 2, 1951 product (as defined in Sec 1) delivered at 
i lation See. 2. Applicability—(A) Geographical a particular destination, do the following 
Authority: Sections 1 to 5 issued under applicability. This regulation is applicable Step 1. Ascertain the figure you used 
Sec. 704, 64 Stat. $16 as amended; 60 U.S.C. throughout the 48 states of the U.S. and (as shown by your records) during the 
i App. Supp. 2154. Interpret or apply Title IV, the District of Columbia. General Ceiling Price Regulation base pe 
64 Stat. $03, as amended; 50 U.S.C. App. (B) Persons and products covered. This riod (Dec. 19, 1950 to Jan. 25, 1951) as 
Supp. 2101-2110, EO. 10161, Sept. 9, 1960, regulation applies to you if: representing your average inbound rail 
16 F.R. 6105; 3 C.F_R., 1950 Supp. (1) You ship a grain product (as defined freight rate cost per ewt, of the commodity 
4 Sec. 1. What this supplementary regu- in Sec. 1); and you receive 
3 lation does, This ementary regulation (2) The ceiling price of your product Step 2 Ascertain the figure you used 
permits increases ceiling prices of is fixed by the General Ceiling Price Regu (as shown by quotation cards, salesmen's 
commoedities taking the rail freight rate lation or any of its amendments or its price books or lists, or other records) dur- 
applicable to grain, grain products, grain supplementary regulations; and ing the same period as representing your 
by-products and articles in the same rail (3) You customarily ship your product average outbound rail freight rate cost per 
freight rate class (such commodities being on a transit balance or proportional rail ewt. of your product shipped to that des- 
collectively called “grain products” in this freight rate; and tination 
supplementary regulation), provided that (4) You rily Jculate your sell- Neither of these figures shall include the 


Best TASTERS 
are Best SELLERS 


Are you using Taste and Smell to boost your feeds to the Best Seller list? 


Increased palatability can mean increased consumption of feed 
by poultry and animals with resultant faster growth and better 
meat and egg production. Customers will beat a path to’ your 
door when they find your feeds are increasing profits. Ray Ewing 
liquid flavors help produce more sales—simply and economically. 
Only four ounces are required for a ton of feed, and the simple 
pre-mixing operation necessitates no special equipment. Ray 
Ewing flavors come in a palate-pleasing variety of distinctive 
tastes and aromas. 


Choose from: 


. RAY EWING ALL PURPOSE FLAVOR 
For horse, cow, poultry, rabbit and swine feeds. Also for 
| all fur-bearing animal feeds, including mink and fox. 
) RAY EWING DOG FOOD FLAVOR 
For all breeds of dogs. ' 


RAY EWING ANISE FLAVOR 
RAY EWING ANISE-MOLASSES FLAVOR 


These replace scarce, high priced anise and molasses in all 
animal and poultry feeds. 


All Ray Ewing Flavors are built to help assure controlled, long-lasting, 
uniform palatability of the feed. For further details on how this money 
. Saving, sales producing product can be fitted to your mixing proced- 
1951 ures, contact the Ray Ewing Distributer in your ares. 


edition 


THE “Ray Cwing 


COMPANY. 
1097 SO. MARENGO AVE., PASADENA 5, CALIFORNIA 


transportation tax (for which an adjust 
ment is made in the calculation of ceiling 
Prices under this regulation) or any truck 
ing charges. They need not be the figure 
you used on an actual sale in the base 
period. It is sufficient for the purposes of 
this calculation if your records show that 
you used the figures in quoting prices or 
making deliveries in the base period 

Step. 3. Add the figures obtained in Steps 
1 and 2, and then subtract the sum from 
your present ceiling price of your produ 
delivered to that destination 

Step 4 Multiply the figure ascertaine 
under Step 1 above by 106% 

Step 56 Multiply the figure obtained un 
der Step 4 above by 103% except where 
the commodity you receive is shipped t 
you on an export freight rate on whic? 
no transportation tax is paid or on whict 
you can obtain a refund of any trans 
portation tax paid 

Step 6 Multiply the figure ascertained 
under Step 2 above by 1064 

Step 7. Multiply the figure obtained un 
der Step 6 above by 103%. except where 
you ship your product on an export rate 
on which no transportation tax is paid o 
on which you can obtain a refund of any 
transportation tax paid 

Step § Add the figures obtained under 
Steps 5 and 7 to the figure obtained is 
Step 3 

The result is your new ceiling price for the 
sale of your grain product delivered at 
the particular destination, including trans 
portation charges and transportation tax 
is applicable 

(B) Sales in units other than ewt. if you 
sell your products in units other than a 
cwt determine the increase in your ceil 
ing price per unit under this supplementary 
regulation in the following manner 

Step 1. Divide the increase in your ceil 
ing price per cwt as determined under 
paragraph (A) above, by 100. The result 
is the permitted increase in your ceiling 
price per pound of your product 

Step 2. Multiply the result obtained un 
der Step 1 of this paragraph by the number 
of pounds in each unit in which you sel 
your product (for example, carloads, bush 
els, tons). The result is the permitted in 
crease in your ceiling price of the unit 
in which you sell your product 

Sec. 4. Limitatious on permitted increases 
(A) You may not take the increase in your 
eeiling price permitted by this supplement 
ary regulation on any sale of a grain prod 
uct which you ship on the rail freight rate 
in effect prior to the effective date of 
any rail freight rate increase permitted 
under the Interstate Commerce Commission 
order of Aug. 2, 1951, even though you ship 
your grain product after the effective date 
of the increase. For example: If, prior t 
such effective date, 1,000 cwt. of wheat 
is shipped to you, you may not increase 
your ceiling price on 1,000 ewt. of flour or 
milifeed which is shipped by you on a 
transit balance rate based upon the rail 
freight rates in effect prior to the date of 
the increase, even though you ship your 
flour or milifeed after the effective date 
of the freight rate increase 

(B) You may not increase your ceiling 
price on a grain product to reflect any 
rail freight rate increase granted by any 
regulatory body other than the Interstate 
Commerce Commission. 

5. Relation of this supplementary 
regulation to the General Ceiling Price 
Regulation. All provisions of the General 
Ceiling Price Regulation not inconsistent 
with the provisions of this supplementary, 
regulation shall remain in effect 

Effective date. This supplementary regu; 
lation shall become effective Oct. 22, 1951 

MICHAEL V. DISALLE 
Director of Price Stabilization 
Oct. 16, 1951 


JOINS AIR FORCE 

KANSAS CITY—Bill Larson, old- 
est son of Lloyd S. Larson, secre- 
tary of the American Dehydrators 
Assn., Kansas City, enlisted recent- 
ly in the U.S. Air Force and goes 
to Lackland Air Force Base, San 
Antonio, Texas, for processing. He 
qualified previously as an air cadet 


Cost 
Producers of 
Foreman Trace Mineral Pre-Misss 


LIME CREST PRODUCTS 


ere mode by Limestone Products Corporation of Amero 


DEPT. KOII6 NEWTON, NEW JERSEY 


DEHYDRATED 
ALFALFA MEALS> 
Car Lots—Truck Loads 4 


Distributors for 
MINNESOTA 

NORTH DAKOTA L 

SOUTH DAKOTA 

L and Northern WISCONSIN 


For Information write 


MANEY BROTHERS 


S MILL & ELEVATOR CO. 
MINNEAPOLIS, MINN. 


602 Board of Trade Building 


Chinese Proverk: It is possible to be on the right side of any 
market! Haw are you doing? — ferry Parks a 


Kansas City, Missouri 
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when you can bet on a SWI 


The grade of dehydrated 

alfalfa meal that comes direct from 

the mill is anybody's guess — unless 

it is laboratory-tested. The W. J. Small 
Co. maintains 7 laboratories where 
Small’s Dehydrated Alfalfa Meal is quality- 
guarded by laboratory control for the 


protection of your product. 


Small’s Dehydrated Alfalfa Meal is analyzed four 

times before it is applied on your order: first, 

at time of manufacture; second, when received at a central 
warehouse; third, before blending; and fourth, after 

the blend has been made up. This extra care assures you 
of uniformity of quality and analysis at all times. 


So, why gamble on anything less than Small’s quality? 
You will put your money on a sure thing when you 
buy Small’s Dehydrated Alfalfa Meal. 


FOR FEEDS 
With a FuTuRE 


THE W. J. SMALL COMPANY 


DIVISION 


Archer -Daniels-Midland Company 
1200 OAK ST. KANSAS CITY, MO. 
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FRUEN’S TOWER BRAND 
ROLLED OATS 


(STEAMED ROLLED) 


The Finest Rolled Oats 
Money Can Buy 


Tower Brand is not a by-product. It is carefully milled from heavy 
white oats, uniformly sized, and steam rolled for extra digestibility. 
Why pay for hulls and fines? We invite you to compare Tower 
Brand with any other brand. Order a sample today. Mixed cars 
at straight car prices. 


Our Teletype number is: MP 477 


STAR BRAND PULVERIZED 
MIXED FEED OATS 
CRESCENT PULVERIZED OATS 
MIXERS’ PULVERIZED OATS 
EAGLE BRAND STEAM CRIMPED 
OATS 
OAT FEED (when available) 
STEAM ROLLED WHOLE BARLEY 
GROUND BARLEY 
HULLED BARLEY FLAKES 
(Max. 2%% fiber) 
GLENWOOD BARLEY (hulled) 
STAR HULLED BARLEY GRITS 
STEEL CUT DURUM WHEAT 


FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 


TOWER BRAND ROLLED OATS 
(Steam Rolled) 

ACE BRAND ROLLED OATS 
(Steam Rolled) 

WHOLE OAT GROATS 

STEEL CUT OAT GROATS 

GROUND OAT GROATS 

GLENWOOD FEEDING OAT MEAL 

FALCON BRAND PULVERIZED 
WHITE OATS 

STANDARD BRAND PULVERIZED 
WHITE OATS 

DAIRY BRAND COARSE GROUND 
OATS 


CONSUMERS SOYBEAN MILLS, Inc. 
Jobbers and Producers 


SOYBEAN OIL MEAL 


1122 Flour Exchange Phone: BR 6781 
MINNEAPOLIS, MINN. 


Get on the Waterloo BRAND-WAGON! 


Clear Quill Poultry Concentrates 
Leader Peat Litter Mt. Airy Gran-I-Grit 
Clear Quill Livestock Mineral 


P| Blatchford Prodacts Servall (Staz-Dry) Poultry Litter 

4) 4 Smali'’s Dehydrated Alfalfa Meals 
vw Clear Quill Dog Foods 

y Calf Manna Pilot Oyster Shells 

Golden West Condensed Buttermilk 
V-C Tobacco Stem Fertilizers 
Fish Meal - Vish Solubles 
Linseed - Cottonseed - Soybean Meals 

Royal Oak Charcoal United Calcium Carbonate 

Peavey's Feed-Rite Minerals - Southern Sunshine Poultry Litter 
Vitamin Oils - Dry Vitemin Products Demon Oat Products 


WATERLOO MILLS COMPANY 


Wholesale Distributors 


Phone 7756 
WATERLOO, IOWA 


Risk Conference 


(Continued from page 1) 
terest of consumers, farmers and feed 
manufacturers alike.” 

In this, a better understanding of 
hedging and similar operations is es- 
sential, he said. 

Supply Sources Listed 

Dr. Cunningham pointed out that 

the vast tonnage of the feed indus- 


| try is made in part directly from 


grains produced in the Midwest and 
in part from the millions of tons 
of by-products of various industries. 
In the U.S., he continued, most of 


| the corn and oats and about half of 
| the barley and grain sorghums are 


fed on the farms where they are 
produced. 

On an average in recent years, 
sales of corn from farms amounted 
to about 750 million bushels, oat 
sales about 350 million, barley 160 
million and sorghum 75 million 
bushels. 

It has been estimated that about 
12 million tons of them were han- 
died through commercial feed chan- 
nels each year. Oilseed meals make 
up nearly 40% of the total by-prod- 
uct feed tonnage—some 18 million 
tons annually. Millfeeds provide 
about 30% of the total. 

Allowing for the grains and by- 
products sold to feeders as single 
ingredients, the annual volume of 
formula feeds for the U.S. is about 
25 to 28 million tons, Dr. Cunning- 
ham estimated. The North Atlantic 
and New England states—the region 
represented at the Buffalo meeting 

account for 20% of all feed 
bought, according to the most recent 
census information, he pointed out. 

Traditionally, farmers who pro- 
duce the grain carry much of the 
inventory risk in the sense that most 
of the grains are stored on farms 
where produced. However, the gov- 
ernment price support programs 
have served to lessen these risks, 
the speaker said, and even the proc- 
essor, manufacturer or other han- 
dier gets some measure of protection 
from the programs. 


Selective Program Suggested 

A program of “selective hedging” 
was suggested by Dr. Hieronymous 
as the single hedging program that 
fits both the problems and the de- 
sires of formula feed manufactur- 
ers. This type of a program, he 
said, might better be called “selec- 
tive speculation,” since it funda- 
mentally is a speculative program. 
It is, however, less speculative than 
carrying open inventory positions, he 
pointed out. 

“Selective hedging is the careful 
selection of inventory positions and 
hedging plans in order to take maxi- 
mum advantage of market changes 
with a minimum of price risk. It in- 
volves both direct and cross hedging, 
as well as generally unbalanced mar- 
ket positions, which are taken on the 
basis of expected price and price 


BowMaAN Feep Propucts Co. 
INc. 


Hott Propucts Co. 


L. H. PATTEN 
418 Flour Exchange 


Representing the following manufacturers: 


Drew & Co., INc. 
FLavor CorPorRATION OF AMERICA 
FLEISCHMANN’S IRRADIATED Dry YEAST 


MarsBLEHEAD Lime CoMPANY 
E. R. Sourss & Sons 
Superior PHosPHATE Co. 
Wuire Lasoratories, INc. 


Patten Kindstrom Company 


relationship changes. A _ selective 
hedging program is a blending of the 
entire inventory management pro- 
gram with all of its separate prices 
into one coordinated balance of mar- 
ket positions, he said. 

Direct hedging was defined as 
maintenance of an even market po- 
sition by taking opposite positions in 
the futures market, the traditional 
hedging method and the one used 
by grain merchandising firms. It is 
not the answer to the feed manu- 
facturer’s needs, however, because 
the ingredients that can be so hedged 
are usually obtainable on spot mar- 
kets at no disadvantage and because 
so few ingredients inventories can 
be covered in this way, Dr. Hierony- 
mous declared. Direct hedging, he 
said, is used principally by manufac- 
turers to earn carrying charges. 

Cross hedging—the hedging of a 
cash position in futures markets for 
different commodities ——has several 
purposes, the speaker said. It is used 
to cover commodities for which there 
are no futures markets, when the 
futures markets are not sufficient- 
ly liquid or when the direct hedg- 
ing basis (spread between cash and 
futures markets) is not satisfactory. 
Also, cross hedging is used to take 
advantage of seasonal tendencies in 
price relationships, he said, since 
there are certain normal relation- 
ships that guide hedging programs. 

The selective hedging plan, com- 
bining these two types, must be im- 
plemented in several ways and adapt- 
ed to the individual manufacturer's 
needs. 

First, he said, the manufacturer 
must define his risk policy—establish 
the maximum risk load of the firm 
and determine the level of uncer- 
tainty at which the firm will specu- 
late. The manufacturer also must 
establish the level of minimum in- 
ventories that must be maintained. 
If this minimum level exceeds the 
maximum risk load, the problem be- 
comes one of how to hedge some 
of the risks. Dr. Hieronymous em- 
phasized that hedging potential 
should be appraised in terms of basis 
change and that inventory positions 
should be chosen that offer the great- 
est potential profits in relation to 
potential losses. 

Important, too, to the plan is a 
liquidity program, with lines of re- 
treat chosen so that as situations 
develop the inventory program can 
be kept within the limits of the risk 
policy of the firm. 

“This inventory is a con- 
tinuous operation. It involves a great 
deal of knowledge and careful and 
continuous attention,” he said. 

The economist, at the start of his 
talk, pointed out that hedging with 
futures trades is not the direct trans- 
fer of risks, but rather the assump- 
tion of additional risks. It is the 
similarity of movement of the prices 
of cash corn and corn futures that 
reduces a hedger’s risk, and in ef- 
fect he has substituted a basis specu- 
lation for his original inventory 
speculation, he said. 

“Hedgers must understand the 


Speciripe, INc. 


Drew Power CHEMICALS 


Ww. P. SCHMOLL 
Minneapolis 15, Minn. 
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Mr. Feed Manufacturer: 


There’s MORE PROFIT for YOU when you use MILO to help lower feed 
cost. MILO can help lower your feed cost when you substitute in part MILO 


for Corn. Many feed manufacturers have found out this gives them a price 


advantage .. . and a saving in feed cost. You, too, can lower feed cost by pur- 


chasing when price relationships are right—by using the GRAIN SORGHUMS 
FUTURES MARKET of the KANSAS CITY BOARD OF TRADE—the 


first Grain Sorghums Futures Market in the world! 


All GRAIN SORGHUMS FUTURES 


Invest TRANSACTIONS are made on the 
i KANSAS CITY BOARD OF TRADE, 
4 . protect t and are subject to the rules and regulations 
va s 8 i of that Exchange. The unit of trade is 
Anticip? 280,000 Ibs. (5000 bu.) Quotations are 


basis per 100 lbs. 


THE 
STRAIGHT LINE 


FROM 
GRAIN 
PRODUCER 


Contact any member of the 


KANSAS CITY BOARD of TRADE 


Kansas City, Missouri 


to 
GRAIN 


i 
he KANSAS CITY 
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basis and watch it carefully. It is 
not possible to hedge successfully 
by buying cash commodities and au- 
tomatically selling against them 
without regard for relationships be- 
tween cash and futures prices,” he 
emphasized. 


Holds Up Mirror 

Dr. Brandow “held up a mirror” 
to the group in describing his find- 
ings on inventory and hedging prac- 
tices of northeastern fced manufac- 
turers which were incorporated in 
the over-all USDA report. 

In general, he said, manufacturers 
in the Northeast tried to maintain 
a minimum investment in ingredi- 
ents, buying hand-to-mouth when- 
ever possible. Those who used futures 
markets for hedging used the grain 
futures—corn, wheat and oats—most 
consistently and the soybean oil 
meal and millfeed futures less fre- 
quently. The ingredient futures, he 
reported, were generally considered 
“too thin” for adequate hedging by 
the manufacturers interviewed, Dr. 
Brandow said. 

No hedging facilities are available 
for some other important ingredients, 
including fish meal and alfalfa meal, 
and the risk of price declines on 
these items had to be assumed by 
manufacturers because of the neces- 


sity to buy ahead to assure adequate 
supplies for production, he reported. 

The survey made by Dr. Brandow 
covered the territory roughly bound- 
ed by Buffalo, Boston and Baltimore 
and the period from July, 1947, 
through June, 1949. He interviewed 
officials of all manufacturers in the 
100,000-ton a year production cate- 
gory, two thirds of those in the 50,- 
009 to 100,000 group, one half of 
those in the 10,000 to 50,000 cate- 
gory and one third of the mills turn- 
ing out less than 10,000 tons a year. 


Records Not Complete 

Lack of complete records prevent- 
ed a more accurate appraisal of in- 
ventory practices, he pointed out, but 
the study revealed the largest manu- 
facturers held average end-of-month 
inventories of 100,000 bu. corn, 100,- 
000 bu. oats and 35,000 bu. wheat 
and 2,000 tons of oilseed meals. 
These amounts varied downward, 
with the smallest manufacturers 
holding average inventories of 3,000 
bu. each of corn and oats and 2,000 
bu. wheat and 75 tons of meal. 

These inventories, Dr. Brandow 
said, were not great in relation to 
the volume of feed business, although 
the smaller firms carried more in- 
gredients in relation to their formula 
feed volume. The big concerns, in 


other words, had a more rapid turn- 
over. 

Most firms bought material out- 
right, and all but one of the larger 
firms purchased grain “on limits,” a 
method of buying in which the manu- 
facturer buys grain during a speci- 
fied period at a pre-determined pre- 
mium to the price of a designated 
future. This, in Many cases, accom- 
plishes the same purpose as hedging. 

Some firms, he said, loaded up a 
little on local grains during the har- 
vest season, and many of them pur- 
chased forward fish meal supplies 
at what they felt was the seasonal 
low price. 

Maintenance of minimum inven- 
tories, Dr. Brandow concluded, was 
the most common and most effective 
way northeastern manufacturers em- 
ployed to minimize risks, with buying 
“on limits” also an important meth- 
od. Outright hedging was rarely used 
by manufacturers outside of the larg- 
est volume category, he said. 


Millfeed Futures Discussed 

Before the afternoon panel got 
under way J. P. Parks, J. P. Parks 
Co., Kansas City, was called upon to 
discuss use of the millfeed futures 
market there. Mr. Parks said the 
market is used by eight out of ten 
flour mills, two out of five feed manu- 
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—using 


HAMMOND BAG 


Minneepelis, 


Behind 
HAMMOND 
Multi-Wall 


illustrated plus a 
thorough understand- 
ing of your shipping 
bag requirements 


The preference for Hammond Multi-Wall Bags 
continues to grow steadily because of an ever 
increasing list of satisfied customers in every in- 
dustry where Multi-Wall Bags are used. Highest 
quality papers—efiicienily handled by thoroughly 
consclentious personnel 
n methods and high-speed ma- 
chines are just a few of the many reasons Why 
Hammond Multi-Walls are specified for safe, 
dependable shipment of cement, flour, fertiliz 


chemicals, plaster, insulating materials, powtoes, 

feed and hundreds of other products. 

Write today for your copy of our booklet |. 
"To Serve You Better am 


with Hammond Multi-Wall Begs" 


General Offices: Walisburg, W. Va. ae 
Plants in Welisburg, W. Va. and Pine Bivif, 


Representatives in the following cithes: 
Mine. Now Yerk, N.Y, 


the features 


& PAPER CO. 


Giveftel:, 


IGHEST QUALITY PAPERS 
ND MATERIALS 


RIDE OF WORKMANSHIP 


facturers and by all of the south- 
western millfeed jobbers. 

Mr. Parks advised that a feed 
manufacturer should hedge when he 
has a profit in his cash millfeed com- 
mitments but that he should not car- 
ry his futures position beyond the 
tenth day of the delivery month. In 
other words, he said, “Don’t change 
your hedge into a speculation.” 

L. S. Riford, Beacon Milling Co., 
Cayuga, N.Y., was moderator for the 
panel discussion. Panel members were 
Dean McNeal, Pillsbury Mills, Inc., 
Minneapolis; W. P. Frost, Eastern 
States Farmers Exchange, Buffalo: 
Frank C. Daniels, Cooperative Feed 
Dealers, Inc., Binghamton, N.Y., and 
Dinsmore Worthing, Chas. M. Cox 
Co., Boston. Here are some of the 
questions and summaries of the an- 
swers: 

Question: What is the hedging 
practice of the flour milling industry? 

Mr. McNeal: Millers hedge 100% 
in futures above the amount of flour 
sales. Flour sales provide the perfect 
hedge for wheat inventories. 

Question: Should a feed manufac- 
turer attempt to hedge if he buys only 
enough to keep his plant in produc- 
tion? 

Mr. Worthing: It has been our prac- 
tice to purchase conservatively and 
allow suppliers to carry the hedges 
We have never used the futures mar- 
kets but are glad that suppliers are 
able to. 

Question: How will the soybean oil 
meal futures markets affect price 
movements? 

Mr. Daniels: Broader use of the 
market should tend to eliminate wide 
fluctuations, allowing production to 
be sold off more evenly. 

Question: How will this affect 
around-the-clock buying of meal? 

Mr. Daniels: It will not have a tre- 
meridous effect, except that it re- 
moves the necessity to put the risk 
on the processors’ customers. 

Question: How can a profit in al- 
falfa meal be protected? 

Mr. Frost: It can’t be protected. 

Question: How can one hedge a 
large amount of corn stored in the 
East? 

Mr. McNeal: If there is a reason- 
able chance of a big price break it is 
best to hedge with a future sale at 
Chicago even though some complica- 
tions are possible. 

Question: How are futures con- 
tracts going to be settled at ceiling 
levels? 

Mr. McNeal: This is something that 
is worked out by the individual com- 
modity exchanges when necessary. 
However, some policy should be 
worked out in advance of any such 
possibility so that hedgers will know 
what the prospects are at the time a 
trade is made. 

Question: What forecasts are used 
to determine inventory needs? 

Mr. Worthing: Representatives of 
the feed manufacturers in the field 
are the best source since they have 
an opportunity to talk to farmers 
and can get an idea of feeding inten- 
tions. 

Question: How can a commitment 
for November soybean oil meal be 
protected? 

Mr. Daniels: It can’t be done. Also, 
there is no need to as long as the 
market remains strong. 

Mr. Hieronymous: It 
hedged in soybean futures. 

Mr. Daniels: This would not be 
practical since beans are too close 
to the ceiling level. 

Question: Please comment on cross 
hedging. 

Mr. Frost: In my opinion it is too 
much bother to be practical. 

Question: What problems are cre- 
ated by changing status of distribu- 
tion and supply patterns? 

Mr. McNeal: An example of such a 
change may be found in the fact that 
availability of Canadian oats this year 
has put the western market below 
eastern levels, although eastern 
prices should pick up after lake ship- 
ping ends. The big increase in feed 
grain production this year was made 
yn page 74) 
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Announcing new Sea-Maid 


PAPROCO WEST COAST CONDENSED 


FISH SOLUBLES 


ON SOYBEAN OIL MEAL 


Sea-Maid “*40” is a convenient mix of solvent extracted Soybean oil meal and 40% 
Paproco condensed fish solubles. The patented process* used in manufacturing 
this product eliminates the need for drying. The elimination of drying by ap- 
plied heat in the manufacture of Sea-Maid products conserves the original 
nutritive qualities of the fish solubles and the soybean oil meal. Paproco 
west coast condensed fish solubles is a rich natural source of vitamin Bis, other 
growth factors still unidentified, B-complex vitamins, amino acids, and essential 


trace minerals. 


*Patent No. 2,566,549 
NO HEAT APPLIED e PATENTED PROCESS @ FREE FLOWING 


i : ee In a major expansion move to facilitate service to our midwest cus- 
pomers, we recently purchased a plant at Dubuque, lowa. This plant 
complecly remodeled and equipped tothe specialized nec 


Bit oducing Sea-Maid products, and is now in operation. 


A convenient mix of 60% top 


uality alfalfa leaf and dehy- 
doueed meal, and 40% Paproco 


by a special process which elim- 
60-40 MIX inmates the need for drying. 


DISTRIBUTED BY 
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_ Ga M. id pro ore ...and for FISH SOLUBLES on an alfalfa base 
JAMES H. SELEY& CO. 
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WARFAR-MOR 


PELLETS 


OVER LOOSE CORN 
OATS AND OTHER ' 
MIXTURES ALMOST 


CONTAINS FAMOUS WARFARIN 


Kills RATS and MICE! 


OUTSTANDINGLY EFFECTIVE YEAR-ROUND CONTROL OF DESTRUCTIVE, 


HILLTOP 


active ingredient in Hilltop’s 
ARFAR-MOR was developed by 
Wisconsin Alumoai Research 
ndation. 


SOYBEAN 


SOYBEAN OIL MEAL 

HOMINY FEED 

MILLFEEDS 

: KANSAS CITY, MO., 1016 Baltimore Bidg. 
Harrisen 1801 TWX 144 


GERM CARRYING RATS AND MICE. 


FAK-MOR PELLETS that kills rate 
WARFAR-MUR is so 


‘season at any Tomporalire! 


users have learned the value of WAR- 
rate and mice so easily and 
ie and attractive 


rats and mice. They keep on eating in successive 


} awe without suffering, die from internal hem 


WARFAR-MOR LEADS ALL OTHERS! 


A large University recently conducted a test in which Hill- 
top’s WARFAR-MOR participated. Many euetaae containing 
bat» onl were tested and none were close to W 


AR-MOR 


MEAL PELLETS 


ing unbelievable results. 
RESULTS OF BAIT STUDY 
OUT OF 7 BAITS USED HILLTOP’S WARFAR-MOR MOST 
ACCEPTABLE! 
RATS PREFERRED HILLTOP’S WARFAR-MOR PELLETS OVER 
LOOSE CORN AND OATS MIXTURES AND ALL OTHERS AL- 
MOST 8 TO I! 
RATS PREFERRED HILLTOP’S WARFAR-MOR PELLETS CON- 
TAINING WARFARIN OVER LOOSE BAIT WITHOUT WARFAR- 
IN ABOUT 3TO 1! 


ing 


LABORATORIES 


leds for Poultuy 


ILLTOP LABORATORIES 1 watajeeav.. Minneapolis 1, Minn. 


COTTONSEED 


MEAL e« SCREENINGS 
PELLETS « CRACKED CAKE 


MPHREYS- 


COMPANY 


PHONE: 48-2683 


THE NELLIS FEED 


Strictly BROKERS Strictly 
CHICAGO, ILL, 3832 Board ith Trade 
Wabash 2-7322 TWX 623 


MANUFACTURERS @ DISTRIBUTORS 
2246 PARK AVE., MEMPHIS, TENN. 
TELETYPE: ME 72 


CLEARING MEMBERS * MEMPHIS MERCHANTS EXCHANGE 
FUTURES BROKER IN COTTONSEED MEAL * SOYBEAN MEAL 


Latest Nutritional Developments 
Outlined at Nebraska Meeting 


JAMES W. MILLER 
Feedstuffs Editorial Staff 

LINCOLN, NEB.—One hundred 
and twenty-five Nebraska feed man- 
ufacturers, dealers and allied trades- 
men were brought up to date on lat- 
est nutritional developments in live- 
stock and poultry feeding at the 
third annual Nebraska Formula Feed 
Conference at the Agricultural Col- 
lege of the University of Nebraska, 
Lincoln, Oct. 11-12. 

The conference, supported by the 
state department "of agriculture, the 
Midwest Feed Manufacturers Assn., 
the Nebraska Grain & Feed Dealers 
Assn., and the college, was highlight- 
ed by the discussions of Dr. O. Burr 
Ross, Gooch Feed Mills, Salina, Kan- 
sas; J. H. Burrell, feed consultant of 
St. Louis; D. H. Elmore, regional 
credit manager, Ralston Purina Co., 
Kansas City; J. D. Dean, executive 
secretary, Midwest Feed Manufactur- 
ers Assn., Kansas City, and faculty 
members of the Nebraska agricultur- 
al college. 

In welcoming the group to the cam- 
pus, Dean W. V. Lambert of the 
agricultural college pointed out the 
parts played in feed nutrition by 
amino acids, vitamins and antibio- 
tics, and indicated that research will 
bring forth more startling develop- 
ments in the future. Our knowledge of 
vitamins will expand, further explor- 
ation of rumen physiology, a great- 
er understanding of the interrelation- 
ships between the aminos, proteins 
and vitamins and modification of 
our ideas on antibiotics in nutrition 
are forecast by the dean of the col- 
lege. 

Harold E. Winfield of the staff of 
the department of agriculture and in- 
spection, Lincoln, outlined the rudi- 
ments of the new Nebraska feed 
law which went into effect this year. 
He declared that the inspection de- 
partment will work closer with the 
feed industry in the future and that 
the facilities of the state labora- 
tory have been expanded to serve 
the state more adequately. 

Through etnicient use of commercial 
supplements Nebraska cattle feed- 


prompt, dependable service 
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ers have corrected to a greater ex- 
tent the qualitative deficiencies in 
available natural feeds, thereby im- 
proving production and reproduction 
in the cattle industry, Dr. M. L. 
Baker, associate director of the state 
experiment station, said. * 

Range-produced feed lacks protein 
and phosphorus, and these substances 
must be made up in the supplement, 
Dr. Baker said. The protein require- 
ments of a growing calf should be 
about 100 lb. of oil meal supplement, 
or its equivalent, per day. The esti- 
mated phosphorus requirements for 
a pregnant cow are now considered 
16 or 17 grams per day; those of a 
a growing calf about 12 grams. To 
make up for vitamin A deficiencies 
of prairie hay, a daily intake of 60 
milligrams of carotene, or about 
30,000 I.U. vitamin A per day for a’ 
1,000-lb. pregnant cow is needed. 
When cattle costs and the market 
permit, the importance of commercial 
feeding of range cattle increases aft- 
er about three months of grazing. 

Dr. Baker concluded by recom- 
mending 4 to 6 Ib. of supplement per 
day during the grazing period begin- 
ning about July 1 to 15. For 700- 800- 
lb. steers this should result in aver- 
age daily gains of about 1.5 lb. or 
more. 

“These steers should have from 
16 to 20 grams of phosphorus per 
day and 1 to 1.2% crude protein 
supplement which has 3 or 4 grams of 
phosphorus per pound to meet ade- 
quate needs of the animals. Eighty 
or 90 days on this feed and these 
steers will make from 60 to 90 Ib. 5 
more than on straight range,” he = 
declared. 


Antibiotics 

The following points concerning 
the role of antibiotics in animal nu- 
trition were brought out in a panel 
composed of Dr. Merle J. Brinegar, 
Prof. F. E. Mussehl, Dr. John Mat- 
sushima and Dr. R. L. Borchers, all 
of the department of animal hus- 
bandry: 
(1) Most animals tested show less 
gains on antibiotics in pasture feed- 
ing than on dry lot. Gains apparent- 
ly are better in less sanitary sur- 
roundings. (2) In no case can anti- 
biotics be expected to take the place 
of vitamins or amino acids in feed, 
and they must be expected to provide 
the best results when added to a 
good feed. (3) Antibiotics are no 
longer advantageous in calf feeding 
after development of the rumen, so 
the best response period is between 
birth and up to six to 12 weeks of age. 
(4) Best growth response in poul- 
try occurs during the first four weeks, 
the next four weeks is less favor- 
able, and during the remainder of the 
life span the use of antibiotics is not 
practical except for its insurance 
policy value. (5) The question of 
feeding antibiotics to brood sows is 
debatable to the extent that those 
favoring it believe they will trans- 
mit some good attributes to the new 
litter. (6) on the average, in feeding 
antibiotics to swine for marketing 
less growth response is apparent aft- 
er the animals reach 100 to 125 Ib. 
(7) When removing antibiotics 
from any livestock or poultry ration, 
the process must be done gradually or 
there will be some harmful results. 
(8) The cost of antibiotics is regard- 
ed as nominal, considering the cost 
of 16@20¢ per gram and the use of 
two or three grams per ton of feed 
To merchandise feeds progressively, 
service is the main function with 
(Continued on page 62) 
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. . . Use Armour feed ingredients and satisfy your customers 


The “guarantee of analysis” of most interest to farmers is the kind of 
results obtained from using the feed. There just is no substitute for good 
results. Your success in the feed business depends on your ability to 
supply feeds that “prove out” in practical use. 


Research-experience prove meat proteins 
give good results 

Recent research in animal nutrition confirms what we have known from 

experience —that hog and poultry feeds containing high quality meat 

proteins give good results. Research has mot made meat proteins obsolete 

— instead, it has given us new reasons why they should be included in the 


rations. 


Benefit from research — past, present and future 
We should always keep in mind this one very important fact about re- 


Joe E. Nelson, Manager, Armour ms j iti 
; Anienal Peode D search There are still more unknowns in animal nutrition than there 
: are knowns.” We now know that amino acids are the yard-sticks for mea- 
suring protein quality, and that meat proteins “measure up” very well, 
indeed. Another advantage of meat proteins was brought out when the ' 


Animal Protein Factor was discovered. Other reasons for feeding Tankage 
and Meat and Bone Scrap have been discovered and many more will be 
found in the future. Take advantage, now, of present knowledge and 
future discoveries. Meat proteins will continue to be the standard of 


quality for a long, long time. 


Use plenty of Armour ingredients in your feeds 


Armour fully recognizes the responsibility of its position in the feed in- 
dustry. You feed dealers and manufacturers must build feeds that satisfy 
your customers, and Armour feed ingredients must help you to do so. 
That is why the manufacturing of Armour ingredients is done so care- 
fully. Meat trimmings used are strictly fresh. Temperature control is ab- 
solute — assuring the retention and availability of essential nutrients. Use 
at least 10% Armour meat proteins in all the hog and poultry feeds you 
sell. Use Armour Standard Steamed Bone Meal to supply any additional 
calcium and phosphorus needed. More business from satisfied customers 


will be your reward. 


Armour 60% Digester Tankage 
Armour 50% Meat and Bone Scrap 
Armour Standard Steamed Bone Meal 
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TRIAL BALLOONS 
| * 


New Trails to Sales 
By Edward Case 


/ L w F I B E R OU have often heard the term 


make an announcement of what he 
will do if elected. When the trial 
balloon news is printed the politician 
watches reactions closely. If there is 
a lot of applause he goes ahead and 
promotes the idea. If there is a lot of 
protest he often drops the idea, be- 
cause he knows to promote it will not 
win enough votes. 

By setting up enough trial bal- 
loons, the politician finally hits one 
or two ideas that the public in his 
town, city or state responds to, 
and then he knows he has some- 
thing to push which will win votes 
for him. 

In the feed business the wise mer- 
chant is always sending up some 
trial balloons, and this is a good idea. 
In fact, the trial balloons can be 
likened to new and improved mer- 
chandising ideas and campaigns to 
secure new customers. 

Suppose, for example, that tomor- 
row without warning your ten best 
customers would sell their farms and 
move out of your locality. They 
would be replaced by 10 other farm- 
ers, let us suppose, who were com- 
mitted to buy their feed elsewhere. 


You would feel that loss of business. 
a 
ENeEp Cushion the Shock 
GY le By previously starting campaigns 
W looking for new customers (sending 
BEp 
Nore; up trial balloons) you would cushion 
’ a ONY ; the shock of losing 10 of your best 
Broilers fed rations containing is very that your 
: net gain by starting and carryin 
Improved Feed Efficiency. 


high-quality, readily available protein. 


THIS MEANS MONEY TO YOU 


|| HOLDING THE BAG FOR 
THE OTHER GUY... 


through such a new customer cam- 
paign, would be five or ten more. 
the 


lost market, you are going to get 
hurt, because the account and the 
former business are not there. 

But, if you forget about the door 
that has closed on you and look for 
another door (the door of a new 
market), suddenly this door will 
open to you, because you worked to 
make it open, and the business you 
get through this new door is often 
greater than that you lost. 

I know a business executive who 
lost a high paying job during the last 
depression. Nine years later, when 
he was working at another job pay- 
ing much less, he moaned to me, “I 
have lost $60,000 in the years I didn’t 
have my high paying job.” 

What this man failed to realize is 
that he didn’t lose $60,000, because 
he did not earn it, never had it in 
his possession and so could not lose 
it. Furthermore, by constantly think- 
ing of the business door of opportu- 
nity which had closed for him, he 
failed to be alert and enterprising 
enough to open this new door and 
seize its opportunities. 

Each time you take one of your 
primary or secondary products and 
make out a yearly merchandising 
campaign for each, you are sending 
up a trial balloon. In other words you 
are setting up an active business-get- 
ting schedule which has an idea and 
purpose behind it. How the public, the 
customers will react, depends on sev- 
eral factors. If your schedule is well 
planned to meet the needs of custo- 
mers, that merchandising trial bal- 
loon may bring you much new profit. 

Each time you try a new advertis- 


® HI-PRO-CON is especially heat 


ability of amino acids. 


two real benefits: It is correct for 


all types of poultry and swine. 
It helps eliminate the dust 


Send for copy of the valunble HKPRO-CON 


Good Business depends on Good Credit 


MIDWEST DEALERS: WRITE TODAY FOR FREE CREDIT OUTLINE “A” 


es Cj The Educational Committee, Upper Midwest Feed & Seed Division 


ALE. STALEY msc 


DECATUR, ILLINOIS FEED DIVISION PAINESVILLE. OHIO 


treated to provide maximum avail- YOUR OWN 
® its uniform granulation brings you : | | ACTIVITIES! 


Your farmer customers have their 
Harvest Money Now! Collect 
those old, slow paying accounts while 
your customers are in a position to 
pay and you will be better situated to 
make more sales and profits this 
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Feedstuffs— 1951. 


Wheat milifeeds 

Rice milifeeds . 

Gluten feed and meal 
Distillers’ dried grains . 
Brewers’ dried grains 
Alfalfa meal 


Total mill products 
Cottonseed ofl meal 
Soybean oil meal . 
Linseed ofl meal . 
Peanut oil meal .. 
Copra meal .... 


Sr 
te 


Total oilseed meals 


Total feedstuffs ....... 


Aug., ‘Oct. *60- *49- Oct., "49- 
1951 1950 "50 Sept., "50 


4,198.8 


be 


ing idea, choose and use a new me- 
dium, use a different type of ad copy 
or illustration, you are sending up a 
trial balloon. How it will fare in the 
winds of competitive trade no one 
knows. It may ride high and wide, or 
it may droop and fall. But if you as 
a feed merchandiser constantly use 
new trial balloons, profiting from the 
past experiences of other trial bal- 
loons you have sent up, those you 
send up in the future should bring 
increased rewards a greater percent- 
age of the time. 

The new display, the remodeling 
program you have started and com- 
pleted, the new truck, the new ma- 
chinery—these are all trial balloons 
you have sent up to seek better cus- 
tomer reaction and support. 

The alert, forward-looking firms 
are always sending up trial balloons 
to see how the public likes this or 
that idea. If the public reacts favor- 
ably, then the merchandiser usually 
expands the idea considerably, pushes 
his advantage to the utmost. 

A feed sale, with its bargaii, or 
combination offers and its demonstra- 
tions, is only a trial balloon on the 
part of some dealer seeking new 
business and willing to depart from 
the sales and display routine of aver- 
age days in order to make a great 


Users know this 
Crown of Quakity 


‘a BEST 
in calf feeds 


Cream Calf Meal 


Cream Calf Flakes 


for dry feeding 


Seld only through dealers 


5425 W. Roosevelt Rd. Chicago, II! 


The feed dealer who sets out on a 
farm canvass, visiting 50 farms out 
of a total of 500, and then checking 
on results, is sending up a trial bal- 
loon in that particular field. If he 
sees that farmers like the idea of 
such a canvass, if he thinks he is 
making enough immediate sales, plus 
laying the groundwork for future 
sales, to warrant continuing the pro- 
gram, then the trial balloon has 
proved itself and becomes a part of 
the regular store policy. 

Before jumping into a new business 
policy which often may require con- 
siderable immediate expense, many 
dealers send up trial balloons. Some 
merchandising campaigns can be 
started that way. Others cannot. 

But the principal thing to remem- 
ber about trial balloons is that they 
have their purpose in your business. 
They seek to open new doors of op- 
portunity for you; they seek to blaze 
new trails to sales. The dealer who 
sends up trial balloons can be likened 
to a baseball player at bat. He is not 
going to make a hit each time he 
steps up to the plate. Sometimes he'll 
strike out, sometimes he'll foul out. 
But once in a while—if he applies 
himself—he'll get a hit, and once in 
a while a home run with the bases 
full. 

Trial balloons give a business spark, 
life and continuity. They are the fresh 
blood often needed in any business to 
transform an average volume into a 
high one with considerable profit. 
The progress which American busi- 
ness has made in the past 50 years, 
the progress which the feed industry 
has made, have been based on the 
trial balloon method, making and 
marketing products intended to stim- 
ulate favorable customer reaction 


NORTH CAROLINA FEED 
TONNAGE SHOWS GAIN 


RALEIGH, N.C.—North Carolina's 
feed tonnage for the first two months 
of the 1951-52 fiscal year was well 
ahead of the corresponding tonnage 
last year, the State Department of 
Agriculture reports. 

The total number of tons shipped 
during July-August of this fiscal year 
was 143,390, compared with 122,173 
during July-August the previous year. 

This year’s July tonnage was 70,922, 
compared with 62,029 last year. The 
August tonnage was up. from 60,144 
to 72,468. 

Total feed tonnage for the 1950-51 
fiscal year, ended June 30, was &827,- 
825, down slightly from the 1949-50 
tonnage of 830,343. 


J. P. D. FRITZ RETIRES 


LOS ANGELES—J. P. D. Fritz re- 
tired recently from General Mills, 
Inc., after more than 27 years with 
the company. He is widely known in 
the feed trade in the western part 
of the U.S. Mr. Fritz started with 
the company in 1922 in Detroit. At 
the time of his retirement he was 
manager of the Los Angeles office for 
the Larrowe division, which was es- 
tablished primarily as a sales office 
for dried beet pulp on the West 
Coast. 
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Nothing like it . . . the results will amaze you 


Out of years of research comes the greatest discov- 
ery in dog nutrition ...one that offers an entirely 
new approach in specialized feeding. Here in one 
food is combined the exact balance of amino 
acids, minerals, proteins and vitamins so necessary 


to the brood matron building her litter 
to the pup during the critical period of 
development and growth 


to the racer or field trial dog needing 
the extra reserve of power to stay in the race 
longer, put on that last burst of speed and not 
tire quickly. 


Gives your dogs a maximum amount of energy 
units. And here’s another “plus” you get in this 
amazing food. It can be fed instantly after water 
is added...no soaking necessary. Will not get 
soggy or muddy. Completely new—new appear- 
ance, new method of feeding, new formula. Noth- 
ing like it ever offered by Vitality Mills. Not like 
any other dog food. 

Rec ded: for preg bitches to promote 
prenatal growth, for nursing matrons to keep in 
good flesh and in good milk flow, for pups to 
promote growth and health, for hard-running 
racing and field trial dogs when large amounts of 
energy reserve are needed, and for dogs who are in 
run-down condition to bring about fast recovery. 


ANOTHER VITALITY FIRST! 


No one else makes so complete a line enabling you'to sell every type of 
dog owner—hunters, breeders, kennel and pet owners. No one else offers 
specialized diets that mean extra sales. Vitality’s 
nationwide reputation among professional dog people 
means “big ticket” sales that build tonnage fast. 


GET VITALITY’S 
DEALER PROPOSITION 


Write for details on Vitality’s Dog 
Food merchandising program. Let 
us show you how to sell Vitality, 
tons of it, as hundreds of success- 
ful feed dealers are doing through- 
out the country. 


VITALITY MILLS, INC. 
BOARD OF TRADE BUILDING 
CHICAGO 4, ILL. 


FEED MANUFACTURERS KNOW 
IT’S ECONOMY WISE TO JERSEE-IZE 


Step up your feed sales . . . increase your profits 
with THE JERSEE-IZED FEED BUILDING 
PROGRAM that has serv feed manufacturers 
since 1922. 


Back of all JERSEE Vi d a 
Concentrates is the more than 27 years’ experi- 
ence in successfully serving feed manufacturers 
from coast to coast, 


JERSEE VITA- FACTOR PRE- MIX contains 
Vitamins, Amino Acids and Animal Protein Fac- 
tor (B,,) which has been proven essential for 
satisfactory reproduction, high hatehability and 
rapid growth, and will materially reducé the 
Animal Protein requirements in your feed for- 
mulas, and also will meet the requirements of the 
National Research Council's recommendations, 


TRY OUR NEW HIGH POTENCY 


JERSEE MIN-O-LAS (ror swine) 


made especially lor Hog Supplement and Piz and Hor Meats 


WRITE TODAY FOR SALES BUILDING PROGRAM 


362 Feed Men 
Attend lowa 
Nutrition School 


AMES, IOWA — Three-hundred- 
and-sixty-two feed men turned out 
recently for the annual Iowa Nu- 
trition School at Iowa State College. 
The school, held Sept. 26, was spon- 
sored jointly by the Feed Institute, 
Inc., Iowa State College and the 
Western Grain & Feed Assn. 

Experts from Iowa State and other 
colleges covered various livestock and 
poultry nutrition topics at the one- 
day meeting in Curtiss Hall. Lunch 
for the feed men was served in the 
meat laboratory by boys of the Block 
and Bridle Club. 

“Advances In Dairy Cattle Nutri- 
tion” were reported by Dr. J. K. 
Loosli, professor of animal husbandry 
of Cornell University. Then came 
“Experimental Progress In Dairy 
Husbandry” by Dr. N. L. Jacobson, 
associate professor of dairy husban- 
dry, Iowa State. This ended the first 
section of the program and was fol- 
lowed by two speakers on poultry nu- 
trition. 

Dr. W. W. Cravens, professor of 
poultry husbandry, University of Wis- 
consin, discussed “Nutrition For 
Hatchability and Chick Livability.” 
“Experimental Progress In Poultry 
Husbandry” was outlined by Dr. El- 
ton Johnson, professor of poultry 
husbandry, Iowa State College. At 
this point the meeting adjourned for 
lunch. 

The afternoon session was devoted 
to swine nutrition. The first speaker 
covered “Recent Developments in 
Swine Feeding.” He was Dr. R. W. 
Luecke, professor of chemistry, Mich- 
igan State College. The other speaker 
in this section was Dr. Damon Ca- 
tron, associate professor of animal 


husbandry, Iowa State, discussing 
“Experimental Progress in Swine 
Husbandry.” The formal afternoon 


program closed with a report on 
“Steer and Lamb Feeding Experi- 
ments 1950-51” by Prof. C. C. Cul- 
bertson, professor of animal hus- 
bandry, Iowa State College. 

The material presented during the 
day was summarized and clarified 
with a panel discussion in which all 
the speakers participated. 


Inquiry for Alfalfa 
Continues Good 
at Kansas City 


Inquiry for alfalfa remained good 
on the Kansas City market during 
a recent period, according to the Pro- 
duction and Marketing Administra- 
tion market news service. 

Offerings during the week ended 
Oct. 15 were sharply reduced, with 
only 16 cars included in the arrivals, 
compared with 34 the previous week. 

An outstanding and urgent demand 
prevailed for green leafy dairy types, 
and the scant offerings of these 
types moved readily at attractive 
prices. The medium and less attrac- 
tive types moved without difficulty, 
but demand was not as outstanding. 

Sales for the period included three 
cars at $41, one at $39, two at $36, 
two at $34, one at $32, one at $28, 
one at $27, one at $25 ton. Nominal 
quotations by grade: No. 1 extra 
leafy $40 and up, No. 2 extra leafy 
$38 @39.50, No. 1 $36@37.50, No. 2 
leafy $32.50@35.50, No. 2 $30@32, 
No. 3 leafy $27.50@29.50, No. 3 $25 
@27, sample grade $18@24.50. 

No carlot shipments of baled al- 
falfa were reported by principal !oad- 
ing stations of the Platte Valley of 
Nebraska last week, but 134 cars 
of meal moved out. Prices of sun- 
cured alfalfa were very irregular, 
with milling interests bidding about 
$20 for first, second and third cuttings, 
while some sales were reported as high 
as $26 loose in the field for the three 


NO SHORTAGE 


AUTOMATIC FOUNTAINS 
ARE BiG PROFIT MAKERS 
FOR DEALERS THROUGH 
ALL THE SEASONS! 


FOR ADULT BIRDS 
Supplies clean, 


Du 
brass and 
BOWL GUARD Kana 
in bowl. 70c 


FOR BABY CHICKS 
Automatically provides all 
the water tiny chicks re- 
quire 


FOR RANGING CHICKENS & TURKEYS 
Easily waters large flocks. 

Four armed standard has 

three promred foot and 


Write Today for Information on Full Line 


MILLER MANUFACTURING CO. 


Dept. 12, 251 W. Kellogg Bivd., St Paul 2, Minn. 


New sales... 
extra profits 
with 


Wis, 


Use Blatchford’s Swinex— 
the reliable, convenient way 
to provide the new growth 
factor Vitamin B,, and anti- 
biotic feed supplement—plus 
the important, necessary vita- 
mins and rare minerals—to 
fortify your sow, pig and hog 
supplements. Keep abreast 
with latest developments in 
swine nutrition—assure bet- 
ter rformance — greater 
satisfaction — when you use 

Blatchford’s Swinex! 
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WAUKECAWN 


Liquids 
Easier, better, faster 
blending. Portable. Low cost. 
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John Hopper 


JOINS UBIKO MILLING CO.—John 
Hopper has been appointed nutri- 
tionist for the Ubiko Milling Co., 
Cincinnati. He formerly was with 
Superior Feed Mills, Oklahoma City, 
where for five years he was in charge 
of the firm’s experimental farm and 
director of biological research. Mr. 
Hopper is a graduate of Oklahoma 
A. & M. College. He formerly did 
research work for the Borden Co., 
and later was research fellow at the 
New Jersey Experiment Station. 


cuttings. Such prices make it almost 
impossible for local baled alfalfa 
buyers to compete since much of the 
first and second cutting is brown and 
of inferior quality. The bulk of meal 
shipments went direct on orders to 
scattered points in Iowa, Minnesota, 
Indiana, Illinois, Wisconsin and Ohio, 
while a few cars moved to eastern 
states. Demand for meal was active, 
with most of the offerings of 17% 
dehydrated selling at about $80 ton, 
f.0.b. loading stations. 

A short late cutting of alfalfa was 
being harvested on much of the 
Larned, Kansas, acreage. It is of ex- 
tra quality and high protein but low 
in tonnage. Very little of this al- 
falfa has been going into trade chan- 
nels. Dehydrators were working on 
a half schedule. The area received 
its first frost early in the week. Top 
leaves were nipped on sorghum feed 
crops in some fields, but alfalfa 
showed scarcely any effects of the 
low temperatures. Trading in alfalfa 
remained quiet, with few offerings. 
Prices were strong. 

The prairie hay market at Kan- 


Feeding 
Packing House By-Products 
IVAN SCANLAN & CO. 


1144PORTLANDAVE., MINNEAPOLIS! 
MAIN 6421 TWX MP-495 


A French Firm Offers: 
FISH MEAL « BONE FLOUR 
FOR U.S.A. 
MICHEL DUFRESNE 
ALENCON ORNE FRANCE 


Phone: 348 Cable: ALFALFA 


sas City continued rather active, 
but demand for the current cut brown 
and discolored hay had about dried 
up and late offerings moved with 
difficulty. Dealers were still in the 
market for good types of feeding 
hay, either clean stack baled or barn 
stored. Arrivals for the period to- 
taled 23 cars, compared with 50 a 
week earlier. Sales included one car 
at $25, nine at $20, two at $18, one 
at $16, three at $15 and three at 
$13 ton. Nominal quotations by grade: 
No. 1 $23 and up, No. 2 $19@22.50, 
No. 3 $15@18.50, sample grade $11@ 
14.50 ton. 


LIQUIDATION ANNOUNCED 


AMARILLO, TEXAS—The liquida- 
tion of the Coffee-Davis Grain Co. has 
been announced by Joseph Coffee, 
partner in the firm. The company’s 
450,000-bu. capacity elevator here has 
been sold to the Kearns Grain & Seed 
Co., and two elevators at Pringle have 
been sold to Joseph Bergner, North 
Plains wheat producer. A producer 
cooperative has purchased elevators 


at Miami and Laketon. Mr. Coffee 
will assume management of the eleva- 
tor at Hoover Switch, and June Davis, 
a partner, will take over the elevator 
at Wildorado. 


$3,300,000 VALUE PUT 
ON A. F. SEAY ESTATE 


ST. LOUIS—An estate worth more 
than $3,300,000 was left by the late 
Asa Forest Seay, retired executive of 
the Ralston Purina Co., it was indi- 
cated in an inventory filed in probate 
court, Clayton, recently. 

The inventory showed the estate's 
total value as $144,136, but an accom- 
panying letter from the St. Louis 
Union Trust Co. indicated the mar- 
ket value of stocks included increases 
the total to the higher amount. Stock 
in the estate includes 39,842 shares of 
Ralston Purina common, which at 
the time of Mr. Seay’s death, July 
14, had a market value of $80 a share, 
for a total of $3,187,360. 

Mr. Seay, 68, was formerly execu- 
tive vice president of the company. 
In his will, he left $10,000 worth of 
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Ralston stock to the Union Avenue 
Christian Church and $10,000 in stock 
to the National Benevolent Associa- 
tion of the Christian Church. The re- 
mainder of his estate, after three 
more bequests, was placed in trust. 
Sixty percent is for the benevolent 
association and the remainder for his 
son, A. Forest Seay, Jr., a co-executor 
of the estate. 


COTTON GOODS INDEX 18.81 

Bemis Bro. Bag Co.'s cotton goods 
index, a composite figure reflecting 
wholesale prices of principal cotton 
cloth used in bag making expressed 
in cents a yard of cloth is 18.81, com- 
pared with 24.89 a year ago. Bemis 
burlap index is 41.28 compared with 
25.25 a year ago. 


TAKE GADUS MORRHUA'’S ADVICE 
AND FORTIFY YOUR FEEDS WITH 


CLO-TRATE VITAMIN A&D FEEDING OILS 


From started chick to breeder hen, they all agree that feeds fortified with 
White’s CLO-TRATE Vitamin A & 


nutritious. 


You can depend upon CLO-TRATE Vitamin A & D Feeding Oils, for they 
are made to exacting standards by one of the country’s oldest and best 
known manufacturers of vitamin supplements. Rigid laboratory control 
assures uniform high quality. Available in several potencies to meet your 
formula requirements. Priced competitively, commensurate with pre- 


mium quality. 


If your formula specifies addition of vitamin D only, we suggest CLO- 
TRATE “DRY D.” In dry, free-flowing powder form, it contains not less 
than 1,500 International Chick units of vitamin D, per gram. 

For the vitamin D fortification of four-footed animal feeds, you'll find 
FLEISCHMANN’S IRRADIATED DRY YEAST (FIDY) a thoroughly 
dependable and economical product. FIDY is distributed by White Labora- 
tories in the Southern, Midwestern and Southwestern states. 


H} its prom White it’s Right 


D Feeding Oils are appealing and 


SUNCURED—— 
S 
| | — 
. « 
er High Absorption. Safe, Sanitary. 
A Nationally Advertised 
Brand. Prompt Shipments \ 
Everywhere in U. 8. 
11 W. 42nd St. New York 18, ¥. 
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Employee Training 
Takes Time, Tact 
By Martin Francis 


FRIEND of mine is manager of 
A: small-town baseball team, 

and his desire to win is some- 
times so strong that he forgets that 
he must direct the efforts of his 
players. One day he benched a prom- 
ising shortstop for playing too close 
to third base, but he neglected to 
tell the young athlete what he was 
doing wrong. After the game I sug- 
gested to the shortstop that I 
thought he could improve his play- 
ing by sticking closer to second base. 
He followed this suggestion, and later 
developed into one of the team’s most 
valuable players. All he needed was 
to be told how to do things right. 


In the feed merchandising field 


the employer can drop a little word 
of praise for something the em- 
ployee is doing. Usually, in such a 
case, the employee will appreciate 
the advice and try to apply himself. 
But there is no use resenting what 
an employee does unless he has been 
informed of his jobs. 

While it is an employer’s duty to 
pay an employee for the time put 
in at the feed store, it is also his 
job to teach the employee to do the 
job the way the employer wants it 
done. This teaching is not a one-time 
proposition. A school teacher some- 
times must tell pupils a very simple 
solution to a problem time and again 
before it sinks in. 


Job skills, especially sales skills 
and the handling of human relations 
are not learned easily. The feed deal- 
er who devotes considerable time to 
this subject, even if it means indi- 
vidual conferences with the em- 
ployee, will find that the investment 
is worthwhile. 

Can the feed dealer expect his em- 
ployees to put forth the same effort 
and have the same love and loyalty 
for the business that he has? I don’t 
think he can, because the motives of 
owner and employee are different. 

The employee has no money in- 
vested in the business. He is not 
teeming with sales and business build- 
ing ideas. He may receive $60 a week 
while his employer receives $175. 
Should he do as much work on the 
same scale of unrelenting initiative 
as the dealer does? One cannot ex- 
pect that of any employee. 

But on the other hand, the dealer 
has a right to expect a good day's 
work out of every employee, and he 
can expect to make a profit on that 
employee’s work. It is a_ sensible 


BAGPAK MULTEWALL BAGS 


BRANCH OFFICES, Atlonto *Boltimore + Boxter Springs, Konsos Boston - 


paper bags! 


Have Been Buying 
“FEED” Bagpak 
Multiwall Paper Bags 
For Years! 


Since 1932, when Bagpak introduced the many advantages of 
the multiwall paper bag to fertilizer manufacturers, farmers 
have been buying one of their essential requirements in this 
superior, more convenient type of package. Whether or not you 
think of fertilizer as “feed for the soil”, the fact remains that 
many of your customers already are accustomed to multiwall 


tant... protect contents moltiwall paper feed begs ore International Paper Company 

hour-long being wsed this yeor You mey [220 East 42nd Street 

the tremendous facilities of the nothing te lovestigate. i 
international Paper Company— Your Bogpak Multiwoll Paper Feed Bogs. 1 
assurance of the best! thi 
4 
coupon tay al 


0 East 42nd St, New York 17 


BAG PACKAGING MACHINE 


Chicago Clevelond Denver los Angeles New Orleans - Philodelphio Pittsburgh St. Louis - Son Frencisco. 
IN CANADA, The Continental Paper Products, lid.. Montreal, Ottowo. 


idea to set a standard for each em- 
ployee and expect him to live up to 
it. But it is a mistake to set the 
same standard for the employee that 
the dealer sets for hirnself. 


Setting the Standard 

It is in this variance of standards 
that most employer-employee fric- 
tions ‘arise. If the employer sets a 
standard of performance for em- 
ployees that they can reach almost 
every day, he will be more satisfied, 
more congenial, than if he sets that 
standard too high. When employees 
do not perform as expected an em- 
ployer often becomes resentful, irri- 
tated, hard to get along with. His 
employees know and feel such an at- 
titude, and their own work may de- 
teriorate as a result. 

I know one business man who built 
a very successful volume over the 
years, largely because of his sales 
work and personal initiative. Then 
one day when he started to slow 
down he thought he could work half 
days and let the business roll along, 
with employees taking over the rest 
of the time. 

The volume dropped considerably 
and the business man was resentful 
of the fact. But the truth of the mat- 
ter was that the employees were not 
at fault. They were working hard, 
getting their share of sales. But they 
did not have the sales ability, the 
contacts and the opportunity or will- 
ingness to work after hours as the 
owner did. 

Finally the business man was per- 
suaded to make the best employee 
assistant manager and install a pay 
incentive plan for all employees un- 
der the assistant’s direction. The busi- 
ness man helped get the plan into 
operation and coached it regularly. 

This did the trick. Business began 
to rise and the retailer could take 
time off, with operations still sparked 
by his assistant, who by this time 
had improved his sales efficiency. 


CSC REPORT CITED 

NEW YORK—In the final ratings 
of the judges in the Financial World 
survey of annual reports, Commercial 
Solvents Corp. was judged as having 
the best annual report of the chemi- 
cal industry. The bronze “Oscar of 
Industry” trophy will be presented 
to J. Albert Woods, president of the 
company, at the annual awards ban- 
quet at the Hotel Statler, New York, 
Oct. 29. 


NEW OFFICES 
ST. LOUIS—Longstreet-Abbott & 
Co., commodity trading counselor, has 
moved to new and larger offices at 
7 N. Brentwood Bivd., St. Louis. 


e PEAT MOSS e 


ARROW NAMSCO 
EUROPEAN AND CANADIAN 
Horticultural « Poultry Stable 
Write for Carload Prices 
NEW AMSTERDAM IMPORT CO. 
122-C Chambers St. New York 7, N.Y. 


“THE SPARK PLUG 


there are some dealers who expect 
\ employees to do things right all the 
x time. If the employees do not per- 
- form certain tasks right, the em- ot: 
a ployer resents this fact. This is un- 
wise, unprofitable business thinking. 
ae The businesslike thing is to tell the 
a employee in a diplomatic way how | 
Mag that certain task can be performed 
af more efficiently. At the same time 
4 
1 
The many importont bene | | 
sliver componies are being realized todey by 
feed manufacturers. Look ot these 
and see if they aren't important to you 
des loss of vitamin content. 
{ i pouring into feed bins ond 
halt emptied. 3 
keep 
3 cleanliness. Bagpok Multiwalls 
contents clean. . . spread less dust 
Pp 
International Paper Company 
Live yeost oarymes, B vitsmias snd other mnidentified factors 
frowth. Increases feed stilization with lower feed const. 
SPECIALLY PREPARED FOR DRY MIX FEEDING 
DIAMOND V MILLS, Inc. 
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“\,..and what's wrong with a farmer making a profit?’ 


When farmer Huck Woodward asked that question at one 
of our “‘bull sessions” in front of the Bank, you should have 
seen the look on their faces. 


“What most of you guys don’t realize,’’ he continued 
quietly, “is that we farmers are in business just as much as 
the Bank here is. There’s not a farmer in this county who 
doesn’t hope to have money left over for himself after he 
sells his livestock or crops and pays his bills. He may not 
think of it as a profit, but that’s what it is: It’s his reward 
for hard work and the risks he’s taken. Any farmer who 
can invest his land, equipment and sweat in such a way as 
to make a profit is certainly entitled to it.” 


Huck’s serious blue eyes looked directly at young George 
Gregory as he said, ‘““Here in America we have freedom: 
Freedom to succeed, freedom to fail. Profits are the reward 


e OFFICES IN MINNEAPOLIS AND 35 OTHER 


© ine. 


of the man who succeeds. Under this system, a few people 
do fail; yet so many more succeed that we now enjoy a 
standard of living envied secretly by the whole civilized 
world even advocates of Socialism and Communism. 
Nevertheless, a tiny minority of our own people would 
have us surrender our precious freedom in favor of govern- 
ment control of business and agriculture. Regulation by 
regulation, control by control, they would break the spirit 
of the men who have made America bountiful: Men bold 
enough to risk a loss in the hope that they may make 
a profit. 


“Let us be on guard.” 


CARGIL 


SPECIALISTS IN 4 y/ 
SERVING 


CITIES 


This Advertisement also appears in The Farmer, The Dakota Farmer and 9 other publications. 
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Number of Young 
Chickens on 
Farms Up 5% 


WASHINGTON—The U.S. Depart- 
ment of Agriculture’s preliminary es- 
timate of all young chickens in farm 
flocks Oct. 1 is 413,589,000—5% more 
than a year ago but 7% below the 
1940-49 average. 

Young chickens increased from a 
year ago in all regions of the country 
except the South Atlantic where they 


ago were 10% in the south central 
decreased 5%. Increases from a year 
and in the West, 8% in the east north 
central, 3% in the west north central 
and 2% in the north Atlantic states. 

The Oct. 1 holdings of young chick- 
ens consisted of 38% pullet layers, 
43% pullets not of laying age and 
19% other young chickens. This com- 
pares with holdings a year ago of 
38% pullet layers, 42% pullets not of 
laying age and 20% other young 
chickens and 29, 48 and 23%, respec- 
tively, for the 1940-49 average. 

All pullets on farms Oct. 1 are 
estimated at 334,155,000—6% more 
than a year ago, but 1% below the 
average. Of the pullets on hand Oct. 


Add L& M YEAST CULTURE 


(Fortified with Riboflavin) 


to your feed formulas for that live spark which 
means improved efficiency and additional feed sales. 


L & M YEAST SALES 


1, 46% were of laying age and 44% 
not of laying age. This compares 
with 47% of laying age and 53% not 
of laying age a year ago and the av- 
erage of 38% and 62%, respectively. 

These relationships indicate an 
early movement into laying flocks for 
both this year and last year. The 
number of laying pullets was 4% 
larger and the number of non-laying 
pullets 8% larger than a year ago. 

Other young chickens on farms 
Oct. 1 totaled 79,434,000—1% less 
than a year ago but 23% below the 
average. 

Farm ficcks laid 4,007 million eggs 
in September, a record high number 
for the month—2% more than in 
September last year, the previous rec- 
ord high and 23% above the 1940-49 
average. 

The rate of egg production in Sep- 
tember was 12.2 eggs per layer, com- 
pared with 12 eggs in September last 
year and the average of 10.5 eggs. 
A new record egg production per lay- 
er for the month has been established 


RESULTS 
before you buy! 


Extremely high thermal efficiency 


is just one of the basic engineering 


advantages of Louisville steam tube 
Dryers. Any danger of case harden- 
ing is eliminated. Because of a very 
low air flow, finely divided material 
lost from the dryer cylinder is rela- 
tively small even though dryer may 
be handling unusually dusty mate- 
rial. Arrangements are included in 
each Louisville Dryer for complete 
and continuous removal of con- 
densed steam ...a unique steam 


Ask for new 
treatise on subject 


of rotary dryers 


Other General American 
Equipment: 

Turbo-Mixers, Evaporators, 
Dewaterers, Towers, Tanks, Bins, 
Filters, Pressure Vessels 


joint eliminates all thrust bearings. 

Louisville Dryers are safe, auto- 
matic and economical. They require 
a minimum of labor, supervision and 
maintenance ... and are carefully 
built for years of dependable service. 

Write for new treatise on rotary 
dryers. Or call in a Louisville engi- 
neer. Have him look over your dry- 
ing operation. Possibly a “‘predeter- 
mined”’, job-fitted Louisville Dryer 
can turn a losing operation into a 
profit maker. 


LOUISVILLE ROTARY DRYERS 
utilize 85% of all 
available heat in steam! 


BAGS DISPLAYED—The new “Cot- 
ton 50” currently being promoted by 
the Textile Bag Manufacturers 
Assn. got considerable attention re- 
cently in connection with the two- 
day corn festival and dedication of 
the Lipscomb Grain & Seed Co.’s new 
150,000-bu. elevator at Liberal, Mo. 
The 50-Ib. cotton bag was featured 
in displays at retail feed stores. Lib- 
eral, normally a town of 771 people, 
played host to some 14,000 visitors 
at the festival. The celebration fea- 
tured a carnival, corn show, In- 
dian dances, square dancing and a 
fireworks display. Above, William 
Travis, farmer, and W. A. Froundt, 
who grows much of the hybrid corn 
offered by the Lipscomb firm, stand 
beside a “Cotton 50” display. 


in each September since 1946. The 
nation’s farm laying flock averaged 
327,762,000 layers in September—1% 
less than in September last year, but 
6% above the 1940-49 average. 
Prices received for eggs in mid- 
September averaged 55¢ doz., com- 
pared with 49.7¢ in mid-August and 
40.4¢ in September a year ago. Egg 
markets were firm during the first 
half of the month and prices reached 
a new seasonal high around the 13th 
of the month, then declined sharply. 
Farmers received an average of 
25.2¢ Ib. live weight for chickens in 
mid-September, compared with 26¢ 
in mid-August. Markets during the 
month were steady on hens, pullets 
and roasters but weak on fryers, the 
latter declining 2@4¢ Ib. Mar- 
ketings of young chickens were larg- 
er than a year ago. 
Turkey prices Sept. 15 averaged 
36.3¢ Ib. live weight, compared with 
33.5¢ a year earlier. 


INCREASE IN GRAIN 
LOADINGS FORECAST 


WASHINGTON—The fourth quar- 
ter forecast of the regional shippers 
advisory boards estimates that grain 
carloadings will be increased 2.1% in 
the last three months of 1951 com- 
pared with a year earlier. A forecast 
for flour and other grain mill prod- 
ucts indicates a .9% decrease for the 


quarter. 


Distributed by 


M. A. McCLELLAND CO. 


Dwight Bldg. - Kansas City 6, Mo. 


PRODUCTS 


Lovisville Drying Machinery Unit 


Over 50 years of creative drying engineering 
GENERAL AMERICAN TRANSPORTATION CORPORATION 
Dryer Sales Office: Hoffman Bidg., 139 So. Fourth Street, Louisville 2, Kentucky 
General Offices: 135 South La Salle Street, Chicago 90, Ilinois 
Offices in all principal cities 


ive G 


In Canada: Canadian L 


Led., Ki 


Distributed in Nebraska, 
Kansas, No. Missouri, 
and Eastern Colorado by 
WRIGHT W. COCHRAN 
1211 Ramdelph Ave. 
Phone 7466 
TOPHEA, KANSAS 


QUALITY GOES IN BEFORE THE NAME GOES ON 
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“Averoge weight of 500 
New Hampshire cockerels. 


Seed efficiency — 2.84 ths. af feed 


produced on practical broiler ration fortified with 


% PAPROCO west coast condensed 


SOLUBLES 


B-12..and lots more, too! 


Formula of ration used in this test will be furnished upon request. Paproco is a 
product of Pacific Processing Corp., world’s largest producer of fish solubles. 


distributed by 


‘JAMES H. SELEY& CO. 


SPRING * LOS ANGELES 14 » MUTUAL 
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i ; Figure the Relationship 
Between Salary Costs 
and Volume of Sales 


employees in your feed store. 
How much merchandise and 
service should they sell during an 
average year? And how much do sal- 
, ary costs run on a percentage basis 
: in relation to what the employees 
sell? 
These are important questions for 
every feed dealer to study. 
The Business Management Service, 


L: us suppose that you have five 


at ae, 


A 
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Surplus grain crops are a definite need 
for years to come. You'll reap bigger 
profits from your elevator, mill or pro- 
cessing plant by increasing your stor- 
age capacity now with BS&B Bolted 
Steel Grain Tanks. 


These long-lasting, custom-built, fire- 
proof tanks are adaptable to your indi- 
vidual storage needs—for wheat, oats, 
q shelled corn, soybeans, cotton seed, 
» peanuts, rice, alfalfa meal. Also oil- 


FEATURE 
By MAX ANSON 


University of Illinois, has studied 
these and other business factors and 
has come up with some interesting in- 
formation on this subject. 

For three years this university 
study group has made trade surveys 
in small and average Illinois towns 
and cities, studying retail methods 
and costs. Therefore, it has many 
facts on which to base its assertions. 

A report issued by the university 


Crops! 


How Much Should Your Employees Sell? 


A FEEDSTUFFS 


Try to Get More Sales 
Per Employee—A Sales 
Training Program Helps 


says that the average wage in a re- 
tail store in a small town runs 

$24 to $35 a week, while in 
cities the wage will run 
to $50 a week. On such a basis, what 


person will not sell more than $200 
worth of merchandise a week. This 


tight for linseed, cottonseed, flaxseed, 
fish and peanut oils and molasses. 

BS&B Tanks are quickly erected—in as 
little as 3 days after the foundation is 
ready. Durable rubber gaskets give full 


protection against moisture and rodents. 


GRAIN STORAGE 


Plan now for next year’s crops. Experi- 
enced erection crews are now available. 
Design layouts and foundation prints 
furnished without charge. Write today 
for complete information. 


BLACK, SIVALLS & BRYSON, INC. 
Dept. 181-AK, 7500 East 12th Street 


Kansas City 3, Missouri 


brings the wage up to 15 to 20% of 
gross sales for the average merchant. 
The percentage figure for salesper- 
sons’ wages in department stores 
throughout the country runs from 5 
to 7%, or only a third or quarter as 
much as the for the 
smaller stores. 

Thus the average salesperson earn- 
ing $30 a week should sell a minimum 
of $300 a week or approximately 
$15,000 each year to earn the wages 
paid on a 10% basis, regarded as a 
maximum the small retailer can af- 
ford. 

The surveys also conclude that low 
productivity of the average salesman 
is the biggest controllable cost figure 
in the retailer's operating statement. 
The survey suggests that it is here 
that the first attention of the mer- 
chant should be concentrated. 

I know one midwestern feed dealer 
who bases his wage percentage at 
7%, with incentive pay based on pro- 
ductivity above this figure. But to 
get wage percentages down to such 
a figure means that alert selling must 
be done at all times. 

With the average margin in the 
feed field being lower than in many 
other retail stores, with perhaps the 
exception of food stores, the dealer 
cannot afford too high a wage per- 
centage if he is to pay all other costs 
and make a reasonable net profit. 

If the feed dealer will divide his 
annual payroll into the volume of busi- 
ness done, then he can quickly figure 
out his wage percentage. Looking at 
wages from this angle may give many 
a dealer a shock. On the other hand 
it can often show fhim quite accurate- 
ly what must be done to improve the 
profit situation. 

There are only two ways to lower 
the wage percentage. These are: , 

1. Reduce the employee force, and 
make the survivors handle more sales. 

2. Step up the sales per employee. 


Sales Training 

As the dealer studies his problem 
to decide whether he should reduce 
his employee force or step up his sell- 
ing, he undoubtedly will think of sales 
training. The only way sales can be 
stepped up is through better selling. 
And better selling cannot be done 
unless the employees know how to 
sell. A sales training program makes 
certain that the employees have at 
their disposal all the knowledge which 
is needed to translate salesmanship 
into completed sales. 

It is true that great strides in sales 
training programs since the end of 
the war have been witnessed in many 
retail fields, but there are thousands of 
retailers who do not yet train their 
employees as it should be done. Here 
and there I have found some feed 
dealers who have sales training pro- 
grams. There are other dealers who 
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Order Your KELL-PHOS 


Call or Write 
KELLOGG COMPANY 
618-620 Des Moines Bidg. 
DES MOINES 8, IOWA 


PRODUCTS 


Distributed in Southern 
Missouri, Arkansas, Okla- 
homa and Texas by 


| is the true cost of salespersons’ sal- d 
aries? 
| The surveys show that in most ae 
stores in many small towns, a sales- ee 
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Ben F. Bedinger 


RESIGNS—Ben F. Bedinger has re- 
signed after two years as sales man- 
ager for the Kaufmann Milling Co. 
and Kaufmann Products Co. here. He 
has a background in sales promotion, 
research in animal nutrition and de- 
velopment of feed products. He for- 
merly was field sales supervisor for 
Pacific Molasses Co., Ltd., manager 
of D. Soren Grain & Milling Co., 
Petaluma, Cal., with General Mills, 
Inc., five years and manager of Coast 
Creameries, Santa Cruz, Cal., two 
years. 


do not have such progranis but who 
are interested in them and may start 
them. And then ther? is a large num- 
ber of dealers who have not yet had 
any stimulus in this direction. 

The survey results obtained at the 
University of Illinois are not differ- 
ent from other surveys in other states. 
One fact shows up consistently in 
all these surveys, namely, poor or 
indifferent salesmanship on the part 
of a majority of salespersons. 

American retailing has made re- 
markable strides in comparison to 
other nations in the art of distribut- 
ing goods, but it has only scratched 
the surface. What could be done with 
well trained sales staffs is very pleas- 
ant to contemplate. 

It is true that many salespersons 
are expected to do nonselling jobs in 
some stores, but there is hardly a 
store in the country where there are 
not duties of this sort. All salesper- 
sons do these jobs, such a cleanup, 
stock arrangement, etc., to some de- 
gree. They take only a little time. 
The salesperson is rightfully expected 
to sell his sales quota in addition to 
his routine duties. If he doesn’t, some- 
one else in the organization must do 
it if wages are to be paid. 

The Illinois surveys also revealed 
that very few small store owners kept 
any records whatsoever of individual 
sales per employee, although many 
did keep weekly gross figures. 

Before a start can be made in im- 
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PULVERIZED OATS 
Write for information 


DES MOINES OAT 


proving sales it is highly important 
for the dealer to know what each in- 
dividual employee sells weekly. In the 
case of grinding and mixing room em- 
ployees, their work can be translated 
into sales volume for the purpose of 
computing the wage percentage. For 
example, $5 worth of grinding might 
equal the sale of $25, more or less, 
in merchandise. 

As many experts have long contend- 
ed, there is a terrific need for more 
sales training and more selling in the 
smaller businesses throughout the 
nation. If the department and other 
stores can come up with a 5 to 7% 
wage percentage, then the smaller 
stores should try to come close to 
this figure. 

If the dealer will take the bull by 
the horns, institute a good sales train- 
ing program and keep individual sales 
records, he will be on the way to what 
should be a very happy and profitable 
experience. 
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Fist sovustes + cop Liver MEAL 
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MEAL 


VITAMIN A FISH LIVER OILS 
LIVER AND GLANDULAR MEAL 
STEAMED AND RAW BONE MEAL 


DICALCIUM PHOSPHATE 


ALBUMINA SUPPLY CO., Inc. ALBUMINA SALES CORP. 
461 PRODUCE EXCHANGE 327 SO. LA SALLE ST. 
NEW YORK 4, N.Y. CHICAGO 4, ILL. 

Phone HAnover 2-4174 Phone HArrison 7.9781 
TWX NY 1-8788 TWX ©CO i200 


Put sales appeal 


"SEA POWER" NUTRIENTS 


a rich, natural source of 
Vitamin B-12 and other 
still unidentified growth factors 


B-complex vitamins 
Essential trace minerals 


Amino acids from fish proteins 


When you enrich your feeds with MANAMAR, you are adding more than 


a nutritional supplement—you are putting Sales Appeal into your products. 


ManAmar dealers enjoy the advantages of consistent, hard-hitting adver- 
tising and merchandising aids which create customer acceptance. This, 
combined with the outstanding feeding results from the famous MANAMAR 


sea power factors, brings enthusiastic repeat customers. 


There may be a MANAMAR dealership available in your territory. Investi- 
gate its many advantages to you. See your MANAMAR representative today! 
PHILIP R. PARK, INC. 
feeo ENGINEERS 


manufacturers of *Sea Power” supplements 


BERTH 42, CUTER HARBOR @ SAN PEDRO, CALIFORNIA 
141 WEST JACKSON BOULEVARD @© CHICAGO 4, ILLINOTS 
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Since 1575 MANAMAR 
Ah @ CO. 
@ Steamed ROLLED OATS 
Steamed CRIMPED OATS 
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Coasting Is Costly 


A 10-Point Program for the 
Feed Dealer Who Wants 


to “Take It Easy” 
By James Acker 


in business today who hasn't said 

to himself at one time or another, 
especially when he is rushed and 
tired, “One of these days I'm going 
to take it easy. One of these days 
when I get my cash reserve balance 
built up, I’m going to coast along.” 

This sort of wishing is dangerous 
from a business standpoint. It is 
always well to remember that one 
can only coast one way—downhill. 
If you coast to the bottom of the 
business hill, it may be a wonderful 
ride while it lasts, but sooner or later 
you'll have to put on plenty of gas to 
get uphill again. 

Does this mean that the dealer 
must go on working at full capacity, 
straining himself, without taking time 
out to ease up a bit? It means noth- 
ing of the sort. What it does mean 
is that if a feed dealer arrives finan- 
cially at the spot where he thinks 
he can coast; along, he has arrived 
at a crucia! point in his business, as 
follows: 

1. He can either rest on past 
aurels and accomplishments and just 

© enough to try to maintain old 
chievement levels, or he can look 
head. 

2. He can realize, now that he is 
inancially fixed so that he thinks he 

an coast, that this is the time to 
take inventory of himself and his 
business and policies and map out a 
‘program for a larger success, without 
any more work, but more thinking. 

The chances are that when a deal- 
er has made up his mind to coast 
along that he has his business and 
equipment paid for, considerable cash 
reserve and other savings. No busi- 
ness man feels like coasting unless 
he feels pretty secure financially. 


I DOUBT if there is a feed dealer 


if You Want More Capacity 
Per Horsepower, Buy the 
FORSTER HAMMER MILL 
FORSTER MANUFACTURING CO. 


Machines for Modern Milling 
1411 S. Wichita, Kansas 


Reprints? 


Yes, we make reprints 
of articles which appear in 
this publication, on order. 
Minimum quantity: 100 cop- 
ies. Minimum price: $7.95. 
For each additional hundred 
copies add 55¢; lower prices 
are available for quantities 
of 5,000 or more. Ask for a 
quotation. 


If the article requires 
more than one page, the 
charge is somewhat higher. 
There is, of course, an extra 
cost for an additional color 
or special paper. We'll be 
happy to quote the price. 


If you are interested in re- 
prints of an article, be sure 
to advise us promptly. 


Address your inquiries to: 
Reprint Department 
The Miller Publishing Co. 


118 South Sixth Street 
Minneapolis 2, Minn. 


It is natural to want to “take it 
easy,” to work less and reap the re- 
wards of having a nice, medium, suc- 
cessful business, with minimum su- 
pervision. On the other hand, it does 
no harm to realize that with all the 
years of accumulated experience and 
business wisdom which a successful 
dealer has, plus his accumulated 
financial worth, his good will and 
knowledge of his market, that a larg- 
er and more satisfying success may 
await him. 

How can such a success be realized 
without doing more work and in- 
creasing responsibilities ? 


lf the dealer feels secure enough 
so that he thinks he can coast along, 
then certainly he can afford the time 
and the money to follow a 10-point 
program concerning his business. Per- 
haps it is one which he long ago 
wanted to follow, but could not be- 
cause of the rush of getting his busi- 
ness functioning and a lack of time 
and funds 

After the dealer explores this pro- 
gram he will know if he has uncov- 
ered the points which will enable him 
to do business on a larger scale. 

1. Call in an outside efficiency ex- 
pert to look over your business from 


top to bottom and make recom- 
mendations for improvements. Now 
this is what many dealers have told 
me they wished they could afford to 
do. They can, if they make up their 
minds to it. An efficiency expert will 
charge from $200 to $500 for such a 
job, depending upon the size of your 
business. 

He'll spend a few days or a week 
at your store and mill — looking, 
watching, studying, inspecting rec- 
ords, talking with your customers and 
prospects. When he thinks he has 
done a complete job he'll draw up a 
report for you. As you read it, you'll 


For Best Service on Feed Ingredients 


CALL... 


BOB WHITE & CO. 


Ask for 
Bob White or Manny Blanco 


Phone: Webster 9-7730 TWX CG 1151 
2001 Board of Trade + Chicago 4, Ii 


Order Your LomfOSCO son 


(With Colloidal Clay) 
from 


BOB WHITE & CO. 
2001 Board of Trade, Chicago 4, Il. 
Either Bulk or Sacked—Check 
our quotes before buying 


Manutactured by 
LONCALA PHOSPHATE CO., High Springs, Fis. 


SPECIALIZED SERVICE TO 


1 


oflavin Protects 


Poultry 


DURING PERIODS OF RAPID GROWTH 


New data describing the influence of antibiotics on vitamin require- 
ments indicate it may be desirable to reconsider present riboflavin 
levels. Very significant interrelationships were suggested between 
vitamin B,, and antibiotics on the one hand and riboflavin, calcium 
pantothenate, niacin, and choline on the other. Uninterrupted require- 
ments for these vitamins were demonstrated. Furthermore, because 
of increased nutritional needs during critical periods of accelerated 
growth, higher levels than previously recommended may be profitable. 
These developments make supplementation of your feeds with 
riboflavin more important than ever before. You can best protect 
your customers’ interests by using No. 51—Riboflavin Mixture 
Merck. This free-flowing product affords accurate, uniform levels of 
riboflavin . . . and saves you money on freight, handling, and storage. 
; No. 54—Riboflavin Mixture Merck. 

One ounce contains one gram of riboflavin. 


MIXTURE MERCK 


| | 
| | | 

| 
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| 
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| RIBOFLAVIN 

| 
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see your business from another 
man’s impartial viewpoint. You'll get 
his estimates of your weak and strong 
points, your nonprofitable methods 
and services, and your profit possi- 
bilities. 

That report will show you that 
while you may have made a satisfac- 
tory $9,000 net profit last year, you 
could have made $13,000 with bet- 
ter methods. The report may tell you 
to drop certain services and policies 
and strengthen others or add new 
ones. 

That report will be worth the 
money if you hire a good man, for 


his will be a complete report, based 
on thorough study, not just on a few 
superficia] casual observations of oth- 
ers whom you ask about these things. 

2. Try a new advertising cam- 
paign. Have you often wondered what 
would happen to your business if you 
actually mapped out an advertising 
program, spending up to a recom- 
mended 2% of gross for it? If you 
feel secure enough to coast along 
in your business, then you owe it 
to yourself before you retire or sell 
out to see what a full scale ad pro- 
gram for one year really will do. 

3. Ask for employee suggestions. 


CALL US 


WHITE CORN SHIPPERS 
For Fresh Shelled Country-run White Com 


FARMERS MILLING & ELEVATOR COMPANY 


COLLIERVILLE, TENN. 
(24 miles east of Memphis) 


PHONE 5979 


Have you ever asked for employee 
Suggestions as to how you can op- 
erate your business more profitably, 
more harmoniously? If you haven't, 
now is the time to try it. They may 
show you, if asked, how to save $1,000 
or more a year in operational and 
service details. If they do, that ex- 
tra money will enable you to pay 
them for their suggestions and you 
will have more profit with which to 
“coast” when you really decide to 
do so. 

4. Have you ever asked all the 
farmers of your area how you can 
serve them better? Now is an ex- 
cellent time to do this. Work out 
an area survey, and mail question- 
naires to all the farmers residing 
therein. It won't cost much, and un- 
doubtedly you'll learn a great deal 
about farmers’ needs and how you 
can aid them more than you are 
now doing. 

5. Make a market survey? Do you 
actually know what your area's mar- 
ket possibilities are? It won't cost 
much to find out. Maybe you are only 
selling 40 to 60% of the area on 


[HE 


‘Feed Supplement Merek 


Provides 2 grams of stable Procaine Penicillin and 
12.5 milligrams of vitamin B,, activity per pound. 
New data show Procaine Penicillin is more active, 
more consistent and provides a more prolonged growth 
stimulus in poultry than any other antibiotic tested. 
Low levels also afforded excellent results in swine. 


lod ide Mixtures 


For top-to-bottom iodizing that helps you main- 
tain a high level of feed performance. These Merck 
Mixtures are free-flowing and lend themselves to 
quick and uniform distribution in your feeds. 


Merck 


INDUSTRY | 


Niacin 


(NICOTENIC 


Growth requires the presence of Niacin for its func- 
tion in energy exchange, and for its role as a growth 
factor. Efficient utilization of high-energy feeds is 
aided by supplemental Niacin. Niacin Merck is 
readily and easily incorporated into feed mixtures. 


Sulfaquinoxaline Merck 


Sulfaquinoxaline is safe and economical; it is the 
only product available to feed manufacturers for 
prevention or control of coccidiosis outbreaks caused by 
the seven species of coccidia most responsible for 
damaging losses, for mortality, or for decreased 
efficiency under farm conditions today. Affords 


maximum protection against mixed infections. 


With the increasing use of antibiotics and vitamin 
Biz, the usefulness of pantothenic acid is continuing 


to grow. This important Merck product is supplied 


as an easy-mixing powder. 


Effective under all weather conditions. Has no 
adverse effect on hatchability, fertility, or egg pro- 
duction. Checks mortality in acute fowl cholera. 
Supplied in powder form, well suited to feed mixing. 
Write today for full details. 


MERCK & CO., Inc. 


Manufacturing Chemists 


RAHWAY, NEW 


In Canada; MERCK & CO. Limited — Montreal 
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certain types of feed. Perhaps the 
market could absorb another 20% 
of certain types of feeds. Ask your 
newspaper man to help you with such 
a survey. He can be invaluable in 
this regard. The survey may open 
many new avenues for extra sales 
for your establishment. 


Work With Farm Groups 


6. Ask farm organizations how 
you can help them, how both of you 
can work together for a better agri- 
culture. If you make such an offer, 
you'll amaze many of them, and 
they'll come back with suggestions, 
some of which you could never think 
of on your own initiative. They may 
point out actual service opportunities 
which can do much for your business 
7. Have you ever talked with your 
county agent? Now is the time to 
see him, learn his views about agri- 
culture and formula feeds, add to 
your own knowledge, make a friend 
and offer to cooperate with him. Such 
a visit can do much toward open- 
ing your mind to a better view of 
what agriculture needs, what it can 
become in your area. 

8. Have you ever had a good chat 
with your banker about your busi- 
ness and its relation to agriculture? 
Bankers are very interested in pro- 
moting agricultural prosperity. They 
often have sound, well-considered 
plans and ideas for farm promotions 
Your banker, if you take him to 
lunch, may give you some valuable 
ideas. 

9. Attend trade conventions. Have 
you often wanted to attend some na- 
tional and state feed convention 
but stayed at home because you tele 
you were too rushed by business de 
tails? Well, if you feel secure enoug 
to coast, then you have the nay 


to attend many cf these conventio: 
You'll be surprised at how many ne 
and improved ideas you'll get out o 
mixing with fellow dealers and talk 
ing with them, seeing exhibits a 
listening to convention talks. 

10. Have you ever thought 
taking time out and visiting 10 
the best dealers in your state? Wh 
not do it now? You'll be interest 
in how these men operate their tom 
nesses, and it will be a vacation fo 
you and your wife. The chances ar€é 
that the trip will be an education) 
adding much to your business ex 
perience. 

Finally, after you have cove 
such a 10-point program, what will i 
have done for you? Will it just a 
more physical and mental work 
your schedule? If it does, then it tf 


worth it. But there are benefits, 
they are seen as such, namely: 


Less Wasted Work 

The efficiency experts report may 
show you how you could have at- 
tained more than your present suc- 
cess by better methods and less wast- 
ed work. It may advocate that you 
hire another man to handle impor- 
tant but wearisome details, thus re- 
lieving you for more executive pro- 
cedure. 

Through the ad campaign, the mar- 
ket survey, the farmers’ needs sur- 


CANADIAN 


POULTRY + FEED + SEED 
MIXED FEED 
PROCESSED 

ALL GRAINS 

& BYPRODUCTS 


CANADIAN 
SCREENINGS 


FLAX AND REFUSE 
GROUND AND BULK 


JAMES RICHARDSON & SONS 


* 


ESTABLISHED 1857 


Uth Fleer, Royal Bank 
2 King St, TORONTO” 


Heed Office, Winnipes, Conedes 
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vey, etc., you'll have a better file of 
profit-making ideas than you have 
ever had before. You'll have a better 
conception of your trade area and 
customers’ needs than ever before. 
If you are equal to the challenge 
you'll really have a merchandising 
program which can earn much more 
profit for you than in the past. You'll 
have more planned direction to all 
efforts, instead of much wasted time. 


operate as close to perfection as is 

but you'll think more, and do more | possible. That's the dream of every 

supervising. You'll find that you'll business man. 

have much extra time, that you can - 

coast now and then, if you wish, 

knowing that new and vital mer. | MISSOURI SEED MEN 

chandising and operational ideas are HOLD ANNUAL MEETING 

keeping your business at a high level. COLUMBIA, MO.—Reports on ex- 
perimental work conducted at the 


Coasting? Who wants to coast 
along, all ime. It’ 

te mate University of Missouri highlighted 
the program at the annual meeting 


You won't have to —_ harder, 


Local Phone: 38-2544 


CAKE + PELLETS + COTTONSEED HULLS 
Domestic and Export 
COME TO HEADQUARTERS 


THE BRODE CORPORATION 
Memphis, 
LD.271 


On request, we will mail you our frequent market bulletins 


satisfying to watch your business 
of the Missouri Seedmen’s Assn., held 
here Sept. 26 with about 35 attend- 


COTTONSEED MEAL SOYBEAN OIL MEAL ing. Dr. E. M. Brown and Dr. J. D. 
Baldridge, University o issouri 
PEANUT MEAL agronomists, told of the experimental 


work and guided the group on a tour 
of the projects. 

Lloyd L. Combs, Missouri State 
Department of Agriculture, reported 
on work being done by his agency, 
and Carl Roth, Ed F. Mangelsdorf & 
Bro., Inc., reported on work of the 
legislative committee of which he is 
chairman. 

Elected as officers of the associa- 
tion were C. Robert Pommer, Corneli 


Tennessee 
Teletype: ME-260 


RECOGNIZED by dairymen 


—cattlemen—hogmen as a 
superior protein source. 


) There are cheap gains and 
manurial value p/us a prime 
conditioning factor in every 
bag of Minnesota 36% 
Linseed Meal. Fast, efficient 
service for both carlot and 
l.c.l. orders. Available in 


both meal and pellet form. 


* 
Write.....Wire..... 


Phone for Quotation 


Minnesota 
LINSEED 


100 L8S.NET 


MEAL 


36%) 
PROTEIN 


There's a Quality difference..... 


INNESOTA LINSEED OIL COMPANY 


MINNEAPOLIS 21, 


MINNESOTA . STerling 4893 


Dr. F. W. Quackenbush 


HEADS CONTROL GROUP—Dr. F. 
W. Quackenbush, Purdue University, 
La Fayette, Ind., was elected presi- 
dent of the Association of American 
Feed Control Officials at the organi- 
zation’s recent convention in Wash- 
ington. He succeeds M. P. Etheredge, 
State College, Miss. A report of the 
convention appeared in the Oct. 6, 
1951, issue of Feedstuffs, starting on 
page 1. 


Seed Co., St. Louis, president; W. B. 
Ayres, Mitchellhill Seed Co., St. Jo- 
seph, vice president; Fred Spicknall, 
Spicknall Seed Co., La Belle, vice 
president; Ed F. Mangelsdorf, Jr., Ed 
F. Mangelsdorf & Bro., Inc., St. Louis, 
secretary; A. H. Meinershagen, Eagle 
Mill & Elevator Co., Higginsville, 
treasurer; J. M. White, Peppard Seed 
Co., Kansas City, and Worth Lindley, 
Green-Lindley, Holden, members of 
the board of directors. 

John Lembcke, Nitragin Co., Inc., 
distributed cigars at the dinner, and 
A. J. Reinberg, Fulton Bag & Cotton 
Mills, provided the attendance prize. 
Membership in the organization is 
about 90. 


HILLTOP AGENTS NAMED 

MINNEAPOLIS — Appointment of 
several foreign agents to represent 
Hilltop Laboratories in Europe re- 
cently was announced by Fred H. 
Moore, president and manager of the 
company. All of Hiiltop’s Belgium, 
Luxemburg and Netherlands business 
will be handled through Charles 
Hambrouck, 25 Muurveld, Asse Les 
Bruxelles. A shipment of the firm's 
products already has been shipped to 
the Belgium office. Other European 
representatives of the firm will be 
named soon, Mr. Moore said. 


YDRESS PRINT BAGS} 


2 We Are Manufacturers ‘ 
OLB. - WIRE - WRITE 
OR 100 LB. SIZE { 


MAX. KATZ BAG CO., INC. ; 


Call Plaza 9561, 316 So. New Jersey § 
{ INDIANATOLIS 4, IND. 


Elevating-Conveying 
and Materials Handling Equipment 


Complete Conveyors 
made to your specifi- 
cations, also accessor- 
jes including troughs, 
couplings, flanges, 
box ends, drives, etc 
We also furnish Bucket 
Elevators of any height 
and any size complete 
with Pulleys, Belting, 
Buckets, Bolts, Drives 
and Motors. 

You’! like our Service. 

Write Us Today 


Mc Laugh tin Ward & Co. 
411 South. 24rd Street 
MICHIGAN 
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OUTSTANDING NEW 
ANTIBIOTIC FEED 


MAXIMUM FLEXIBILITY 
Here is an outstanding combination of antibiotic and vitamin B,: 


activity develo by Commercial Solvents C ration to allow 
maximum flexibility in the manufacturing of feeds | for poultry and 
non-ruminants. Duoferm is a natural product obtained by pure 
culture fermentation. 


GUARANTEED POTENCY 

Duoferm is guaranteed to contain not less than 5 grams of baci- 
tracin ae not less than 1.5 milligrams of vitamin B, activity 
per po’ 


GREATER WEIGHT GAINS—INCREASED FEED EFFICIENCY 
Duoferm stimulates growth, reduces mortality, inereases feed 
efficiency and produces birds of better market grade. 


Tests with 600 New Hampshire mixed-sex chicks showed a 6.65 % 


AGRICULTURAL DIVISION 


increase over normal growth, 11.9% improvement in feed effici- 
ency and a 7.7% reduction in ——— 


JUST 2 POUNDS DUOFERM PER TON OF FEED 

Suggested feeding level is about 2 pounds per ton of finished feed. 
This adds 10 grams of bacitracin and 3 milligrams of vitamin B,, 
activity per ton of feed. For rations containing low levels of fish 
products, Duoferm is a most effective and economical combination. 


EASY TO USE 

Duoferm is dry, free-flowing , stable and easy to mix. Color is pred 
and odor pleasant. It won't cake or dust. Compatible with all 
pean | control ingredients. Easy to handle—packed in 50- 
pound bags. 


AVAILABLE YEAR-ROUND 
Duoferm is a primary product produced -round at Peoria, 
Tilinois. the your of all times. 


COMMERCIAL SOLVENTS CORPORATION 


17 EAST 42nd STREET, NEW YORK 17, N. Y. and TERRE HAUTE, INDIANA 


PRODUCTS OF THE AGRICULTURAL DIVISION: Antibiotic Feed Supplements «+ 


Riboflavin Feed Ingredients 
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DISCUSS PROPOSED PRICE 
ORDER FOR SHELL EGGS 


WASHINGTON — A proposed ceil- 
ing price regulation for shell eggs was 
discussed recently at a second meet- 
ing of the shell egg industry advisory 
committee with officials of the Office 
of Price Stabilization. The regulation 
would provide for price differentials 
by zones and months of the year. 


The proposal to use a zone system 
follows a preference for this approach 
which was expressed by committee 
members at their first meeting with 
OPS last May 21, efficials said. The 
zone system was used by the Office 
of Price Administration in World 
War II. 

Under the system, 44 
zones would be set up with fixed price 
differentials above the Midwest base 
zone. These differentials would be 


WIRE PHONE 


Phone WAbash 2-6935 


CENTRAL FEED SUPPLY 


SPECIALISTS IN FEED INGREDIENTS 
327 So. LaSalle Street, CHICAGO 4, ILL. 


WE CAN TAKE CARE OF ALL YOUR NEEDS 
JOE E. NELSON e ETHEL PANTHER e BILL SWYGARD 


TELETYPE + WRITE 


Teletype CG 1065 


lower during the heavy egg produc- 
tion in the spring and higher during 
the low production in the fall. The 
proposed regulation also would recog- 
nize quality premiums insofar as prac- 
ticable. 

OPS spokesmen pointed out that 
the proposed shell egg regulation is in 
the drafting stage and is designed to 
meet a possible tight supply situation 
should one develop in the future. 

They explained that current egg 
prices, on a seasonally adjusted basis, 
are below parity. The seasonally ad- 
justed price on Sept. 15 was 93% of 
parity. Under the Defense Production 
Act, ceilings cannot be placed on the 
producer price of eggs so long as the 
price is below parity. 

The committee also discussed the 
question of the level at which the 
regulation should set prices for pro- 
curement grade eggs sold to the 
armed forces. Quartermaster officials 
of the Department of Defense partici- 
pated in this phase of the meeting. 

Members of the advisory commit- 
tee in attendance were Hendrik C. 


Bacitracin per pound 


Vitamin B,. per pound 


Vitamin B,. per pound. 


Whichever fits your needs best, all three types are avail- 
able from one dependable source—U.S.J. Potencies are 
designed to give you the greatest flexibility, to enable you 
to fortify your feeds in exactly the correct proportions for 
maximum results at minimum cost to you... 


® U.S.1. Vitamin B,, Supplement—6 milligrams of 


--- AN ANTIBIOTIC FEED 


OR... COMBINATION VITAMIN Br: 
AND ANTIBIOTIC FEED SUPPLEMENT 


Time after time, tests have shown 
that Bacitracin is superior to other 
antibiotics in increasing feed efficiency 
and speeding weight gains. U.S.I. 
Antibiotic Feed Supplement containing 
Bacitracin offers these advantages— 


® U.S.1. Antibiotic Feed Supplement— 5 grams of 


FOR YOUR CUSTOMER 
® U.S.1. Vitamin B,, and Antibiotic Feed Supplement— 


3 grams of Bacitracin and 3 milligrams of . 


STRIAL CHEMICALS CO. 


ision of National Distillers Products Corporation 


SUPPLEMENT 
CONTAINING BACITRACIN 


VITAMIN B,, 
SUPPLEMENT 


Guaranteed potency 
Dry, free-flowing, easy to mix 
Economical 


Pleasant odor 


Faster weight gains 
Greater feed efficiency 
More uniform growth 
lowered mortality 
Improved carcass quality 


60 East 42nd St., New York 17, N. Y. 
Branches in all principal cities 


Sam L. Althouse 


TO JOIN HONEGGERS—E. F. Dick- 
ey, director of sales and advertising 
for Honeggers’ & Co., Inc., Fairbury 
and Forrest, Ill, and Honegger- 
Hanley Mills, Inc., Mansfield, Ohio, 
has announced that Sam L. Althouse 
has accepted a position with the Hon- 
egger feed concern. Mr. Althouse, edi- 
tor of Hatchery and Feed, has re- 
signed his position as of Oct. 30 with 
the Mt. Morris, Ill, firm which pub- 
lishes the magazine. He will direct 
and promote sale of Honegger prod- 
ucts in Pennsylvania and adjacent 
areas, from Bucks County, Pa., where 
he once served as county treasurer 
and editor of Poultry Item prior to 
joining the Mt. Morris publishing 
firm several years ago. Mr. Althouse 
is a 1920 graduate of Cornell Uni- 
versity. 


Ahlers, Carl Ahlers, Inc., New York 
City; W. E. Draper, Draper Egg & 
Poultry Co. Jacksonville, Fla.; 
Charles W. Frank, Sr., L. Frank & 
Co., New Orleans; C. Waldo Halde- 
man, American Stores Co., Philadel- 
phia; H. C. Swanson, Armour & Co., 
Chicago, and Howard Whelan, Brock- 
ton Cooperative Poultry Producers, 
Inc., Avon, Mass. 


CALIFORNIA GRAIN, FEED 
DEALERS SET CONVENTION 

LOS ANGELES—tThe 1952 conven- 
tion of the California Hay, Grain & 
Feed Dealers Assn. will be held in 
Los Angeles May 1-3, with activities 
to center in the Ambassador Hotel. 

H. V. Nootbaar, H. V. Nootbaar 
Co., Los Angeles, general chairman 
for the convention, has announced 
that detailed plans will be released 
early next year. 


NOT SUBSTITUTES 
Antibiotics should not be used as 
substitutes for good, sanitary hog 
feeding practices, according to the 
North Dakota Extension Service. 


237 FIRST AVENUE NORTH 
MINNEAPOLIS 1, MINNESOTA 
Phone: M Ain 8845 


WE BUY AND SELL USED BAGS 
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SUCCESSFUL FISHING TRIP—One of the guests at the 1951 Amburgo 
Nutritional School, O. Sheldon Chandler, Jr., of the Berlin (Md.) Milling Co., 
invited Samuel M. Golden, president of the Amburgo Co., Philadelphia, on a 
fishing trip following the school. The party fished off Ocean City, Md. Five 
minutes after the baits were set, Mr. Golden hooked a 49-Ib. marlin, a new 
time record. It was Mr. Golden’s first marlin, which was obvious from the 
broad smile on his face when the boat docked. A good day’s fishing was enjoyed 
by the party, with a total of 15 dolphin being caught, including a 27-Ib. fish 
by Walter Schuck of the Amburgo staff. Shown above, left to right, are 
the captain, the first mate, Mr. Schuck, Mr. Golden, Mr. Chandler and a friend. 


CENTRAL FEED GROUP 
HONORS DR. BOHSTEDT 


MILWAUKEE — A committee of 
the Central Retail Feed Assn., Inc., 
has been formed to help honor Dr. 
Gustav Bohstedt, chairman of the de- 
partment of animal husbandry, who 
has been selected to have his portrait 
hung in the gallery of the Chicago 
Saddle & Sirloin Club. 

The committee is seeking contribu- 
tions to purchase suitable portraits 


of Dr. Bohstedt, an honorary life 
member of the Central association. 


TEXAS STORE DESTROYED 

PILOT POINT, TEXAS — Andy’s 
Farm Store, a grain warehouse and 
feed store here, was destroyed by 
fire recently. It is believed that the 
flames started in the grinding room 
of the building, which was owned by 
Andy Flusche. The loss was estimated 
at about $100,000. 
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FOR POULTRY 


No dealer has ever had a moment's worry 
about selling Pilot Brand Oyster Shell. For 
thirty years it has been constantly adver- 
tised in the leading Farm and Poultry papers 
and over the Radio in a clean, truthful 

way, without exaggeration. 


The product in the bag with the big blue 
pilot wheel on it is always pure and highly 
profitable to the user just as it is always 
profitable to the dealer. 


OYSTER SHELL PRODUCTS CORP. 
New Rochelle, N. Y. 


LOOK FOR THE O&M TAG 


—your guarantee of dependable seed. 
Specializing since 1912 in the finest 
varieties of open pollinated and hy- 
brid field seed corn, ensilage corn, 
sweet corn, pop corn, seed oats and 
seed barley. Write for prices. 


THE O&M SEED CO. 
GREEN SPRINGS, OHIO 


We think you will like the prompt and 
careful attention we give to your feed — 
grain requirements. Give usacall. We 


will take care of your needs personally. 
WALSH GRAIN COMPANY 


FLOUR EXCHANGE MINNEAPOLIS 15 


PACAL HAMMERS LAST LONGER 


Made of special alloy steel, to 
specification, Pacal Hammers 
last longer. No finer hammers 
are made. Write for prices. 


PAPER-CALMENSON AND CO. 
St. Paul 8, Minnesota 


Pat. 
Pend. 


HANDY WAY TO SUBSCRIBE 


FEEDSTUFFS 
Circulation Dept., 118 S. 6th St., Minneapolis 2, Minn. 


Please enter immediately my subscription to 
FEEDSTUFFS 


0 One year $4 © Two years $7 
O Billme O Bill my firm OI am sending payment 


Jone State 


FRED MILL 

PORMULA FEED MFR. 

© FEED INGREDIENT MFR. 
OTHER 


WHOLESALE DEALER 
OC RETAIL DEALER 
HATCHERY 
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Poultry Council 
Convention Sets 
Attendance Mark 


HARRISBURG, PA.—A _ record- 
breaking registration of approximate- 
ly 7,000 with repeat visits pushing the 
three-day over-all tally to 11,500, 
made the 14th annual exposition and 
convention of the Northeastern Poul- 
try Producers Council held in the 
Farm Show Bldg. here Oct. 2-4 the 
largest ever staged. The size of the 
exposition also set a new record with 
150 exhibitors using 10% more space 
than ever before. 

The meeting opened a note of op- 
timism when Waldo Chick, Wells, 
Maine, president of the organization 
representing 13 northeastern states, 
declared that consumption of poultry 
and eggs is greater than anticipated 
even five years ago and due to climb 
higher. 


FOUND... 


buyers for 


This opinion was confirmed by oth- 
er poultry experts at the opening ses- 
sion who stated that per capita egg 
consumption for the U.S, this year 
will run 406 eggs, a dozen more than 
last year and nine dozen more than 
in 1939. They also declared that poul- 
try consumption will reach 30 or 
more pounds per person, and next 
year may reach 35 in competition 
with red meats. 

These reports indicated a good 
prospect for efficient producers in 
1952 but showed that the inefficient 
producer may find difficulty in the 
face of rising costs and somewhat 
lower prices. 


Favorable, Unfavorable Factors 


In this connection Dr. Kenneth 
Hood of Pennsylvania State College, 
listing favorable and unfavorable fac- 
tors, foresaw higher costs, less feed 
supplies and stronger prices, farm 
wage rates rising and labor becoming 
more scarce, and higher taxes and 
insurance. He stated that production 
of poultry meat and eggs will in- 


323,000,000 


bushels of 
your grain! 


A mountain of grain— 323,000,000 


bushels, or enough to fill 178,000 boxcars 
—poured into the Minneapolis market this 
last crop year. It came from thousands of 
Northwest farms. It was of many kinds 
and grades. It arrived all around the 
calendar, July, through June. Yer all of it 
was sold at the Minneapolis Grain Ex- 
change—sold promptly, efficiently and eco- 
nomically. Every trading day here, buyers 
from all the world met to bid openly and 
competitively But no matter how hot the 
bidding, Exchange rules and customs— 
with government regulation—kept trad- 
ing on an orderly, ethical plane, protecting 
your interests and the consumer's. It was 
a good year. Maybe you'd like to know 


crease, red meat supplies may be 
somewhat larger next year, more pigs 
will be raised and beef herds are al- 
ready expanding. He advised the 
northeastern poultrymen that they 
may expect greater competition in 
1952 from Midwest producers now 
supplying two thirds of the eggs con- 
sumed in New York City and Phila- 
delphia. 

Dr. L. C. Cunningham of Cornell 
University, advised the poultrymen 
that the nation’s livestock production, 
including poultry, is expanding be- 
yond the amount of current produc- 
tion of grains and other feedstuffs 
and stated that feed costs to poul- 
try producers are almost certain to 
rise. He pointed out that poultry pro- 
duction in the Northeast is up 14% 
above last year, and total livestock 
production in the country increased 
3% during the 1950-51 feeding sea- 
son and is expected to continue. 

The past year’s production of milk, 
meat and eggs with other uses re- 
quired more corn than was produced 
during the year, and with greater 


vs 


more about it. ... 


We kept you informed. . . by reporting 
prices of all grain sold at the Exchange. 
Board markers like these kept Exchange 
members posted on market news... at 
the same time making such facts available 
to press and radio for you to use in making 
your own marketing decisions. The Ex- 
change, a non-profit association, did no 
buying or selling, of course, but its samplers 
helped members make certain your grain 
was properly graded . . . and its other em- 
ployees aided members in their many ser- 
vices for you and your “partner”, the 
elevator man 


We welcomed farm people. Among the 
thousands who visited the world’s largest 
cash grain market last year were farm 
youngsters and grownups like these 4H 
Club members and leaders of Richland 
County, North Dakota. It was a pleasure 
to answer their questions about grain 
marketing. Many were surprised to know 
that Exchange activities include working 
with crop improvement groups, combating 
the rust problem, promoting boxcars during 
shortages, inspecting terminal elevators to 
assure safe storage, furnishing schools with 
teaching aids for marketing classes. 


MINNEAPOLIS GRAIN EXCHANGE 


NO OTHER FARM PRODUCT 1S MARKETED AS CHEAPLY AS GRAIN 


We welcomed new members. In the last year 43 new 
members joined the Grain Exchange and three new firms were 
registered to do business in the market. Included among the 
$22 members were commission men, brokers, buyers for food 
processing Companies, terminal elevators, farmers’ co-oper- 
atives, exporters, others. Exchange membership is never 
“frozen”—there's room for any man with good character, 
a sound financial position and the willingness to abide by 
Exchange trading rules. 

<%\ Want to know more about our operations last 
Ly c year? Let us send youa copyofour Annual Report 
gj relating just what went on last year at the Ex- 
change. Address Secretary's Office, Minneapolis 
Grain Exchange, 4th Ave. S. at 4th St., Minneapolis, Minn. 


Waldo Chick 


livestock numbers in prospect it is 
doubtful if the current feed crop will 
be large enough to satisfy the total 
demand, he stated. 


Report From Washington 

Speaking on the poultry outlook 
from the Washington scene, W. D 
Termohlen, director of the U.S. De- 
partment of Agriculture poultry 
branch, praised poultrymen for pro- 
duction accomplishments since out- 
break of war in Korea. He stated 
they had met supply demands and 
that broiler production this year 
would be 25% above last year with a 
possible record production of 770 mil- 
lion head, about two thirds of al! 
meat chicken output. 

Mr. Termohlen declared that ev- 
ery effort is being made to obtain 
through the National Production Au- 
thority the necessary materials and 
equipment to maintain production of 
the poultry industry of the nation 

The subjects of poultry medica- 
tion, antibiotics and general poultry 
health were covered by several well- 


(GRAIN. MERCHANTS | 
CORN - OATS + RYE 
Gerstenberg & Co. | 


MEMBERS OF BOARD OF TRADE 
Board of Trade Bidg Uhicago 4 


You'll save pre-mixing 
time, trouble, inventory 
headaches and possible 
mistakes when you use 


BORDEN 


Complete Fortification 


FOR BUILDING RESULT- 
— LOADED HOG, POULTRY 
esc. AND CATTLE FEEDS 


ANTIBIOTICS included at any 
level you specify. 


THE BORDEN COMPANY 
Feed Supplements Department 
350 Madison Avenue, New York 17, N. Y. 
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It PAYS Sell— 


ALLIED MILLS, INC. 


Executive Offices: Chicage 4, Illinois 
Service Offices: Ft. Wayne 1, 
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known speakers including Dr. F. E. 
Allen, University of New Hampshire; 
Dr. F. R. Beaudette, Rutgers Uni- 
versity; Dr. P. P. Levine, Cornell 
University; Dr. C. A. Bottorff, Pearl 
River, N.Y., and Dr. Victor Heiman, 
Waverly, N.Y. 

Covering the subject of anti- 
biotics it was noted that there are 
certain things that may be expected 
when they are used in feeds. These 
include more rapid growth at early 
ages, additional improvement in feed 
efficiency, lower mortality and fewer 
runts in chicks and poults, generally 
improved feed efficiency at least dur- 
ing the early weeks and faster and 
more complete feathering. 


Poultry Health 

In a panel discussion on poultry 
health, Dr. Beaudette pointed out 
that the greatest source of infection 
is the living bird which may be ac- 
tively infected, suffering from an in- 
apparent infection or is a carrier. 
Therefore, traffic in live birds should 
never be practiced beyond the age 
of day-old chicks, and even these can 
carry certain infections, he said. 

This authority counseled poultry- 
men not to participate in egg laying 
contests or poultry shows and then 
return the birds to the home flock. 
Even isolation gives only a false se- 
curity because a bird acquiring a 
carrier state does not show any 
change during the quarantine period. 

In a discussion of “mud disease” in 
turkeys it was pointed out that ter- 
ramycin at a level of about 50 parts 
per million stopped losses within a 
period of several days. 

In an address covering the import- 
ance of the use of diagnostic labora- 
tories, Dr. Bottorff urged the poultry- 
men to use the facilities of the labo- 
ratory to assist in the prevention 
of disease rather ‘han as a salvage 
operation. 

Special events at the exposition 
included selection of hen-of-the-year, 
college poultry exhibits, a sample 
flock display, an exhibit featuring 


egg quality and how to get it, a 
poultry and egg cooking contest, an 
egg laying.test exhibit and a poul- 
try merchandising display. 

Top honors at the show went to 
the Rhode Island Red breed with 
the two highest egg laying honors in 
the nation, the hen-of-the-year crown 
and the best pen from all egg laying 
contests. 

Mr. Chick, the man with the ideal 
name for his position, was reelected 
president of the organization at a 
meeting of the board of directors 
Oct. 3. Other officers reelected are: 
Samuel Ahmuty, Odenton, Md., first 
vice president; O. E. Lafreniere, Al- 
lenton, R.I., second vice president; 
J. C. Weisel, Rosemont, N.J., treas- 
urer, and Frank Ellis, ITI, Elverson, 
Pa., secretary. Dr. Alfred Van Wag- 
enen is managing director of council 
and his management, planning and 
leadership contributed greatly to the 
success of this, the biggest council 
exposition. 


NEW YORK STATE FEED 
CONFERENCES PLANNED 

NEW YORK—Nutrition, trends in 
local agriculture, labor management 
and disease control will be featured 
topics at a series of New York state 
feed dealer conferences. 

The meetings will be held at Cal- 
cium Nov. 14, Syracuse Nov. 15, Sher- 
burne Nov. 16, Batavia Nov. 19, Sal- 
amanca Nov. 20, Malone Nov. 27, 
Patchogue, Long Island, Nov. 27, Al- 
bany Nov. 28, Poughkeepsie Nov. 29 
and Binghamton Nov. 30. 

The conference program will in- 
clude a discussion of dairy rations by 
Dr. S. T. Slack, Cornell University; 
a report on antibiotics by Dr. F. W. 
Hill, Cornell University; talks on 
labor supervisicn and animal disease 
by representatives of Cornell Uni- 
versity and a panel discussion on 
agricultural trends, with C. D. Kearl, 
Cornell University, as leader. 


CASH IN ON A 
QUALITY PRODUCT 


Sell Your Customers 


NEW-IMPROVED 


PURE REEF 
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‘PERMADRY 


Reg. Trade Mark 


STANDS FOR: 
1. Superion Silability— 


Some of the largest feed manufacturers have selected 
Permadry over other prominent Vitamin A products 
for continuous use because of its far superior stability 
in feeds. In each case thorough testing against competi- 
tive products has resulted in the choice of Permadry. 
Convince yourself by testing the Vitamin A stability of 
Permadry in your own or in independent laboratories. 


2. Complete Availability — 
Better Utilization 


Extensive testing by independent laboratories proves 
that the Vitamin A of Permadry is not only completely 
available to the animal system, but is utilized by the 
growing chick even more efficiently than is the Vitamin 
A of the U.S. P. standard itself. 


3. Greatest Economy — 


Our large scale manufacturing facilities and low 
overhead enable us to sell this unique product at low 
cost. Its use presents an opportunity for considerable 
savings and improvement of your feed. 

Vitamin A stability tests on your feed will be con- 
ducted in our laboratories without charge. For further 
information, please contact us. 


*U. 8. Patent No. 2496634 


ASTROL PRODUCTS, INC. 


57-59 COMMERCE ST. BROOKLYN 31, NEW YORK 


OU’RE AHEAD 
SWEET FEED 
MIXER 


To keep ahead of competition, 
you need equipment that's 
ahead, too. Profit from today’s 
big demand for molasses feeds 
with Texas Oyclone Sweet 
Feed Mixer. You seve all ways 
+ om initial price, low op- 
erating costs and better feeds 
that result from patented mix- 
ing process. Vertical mixer and 
molasses miter sold separately 
or in combination. Let as show 
you why these machines are 
the best for the money. Just 
write Dept. F below: 


Patent spray manifold, shown 
in circle above, gives thorough, 
even dispersal of molasses. 
Mixes quickly. 


Your customers’ chickens need the calcium and other valuable trace 
minerais found in Mayo’s “Snow Flake” Pure Reef Oyster Shell. 
Mayo’s “Snow Flake” is 100 percent usable—washed, crushed—kiln 
dried—air floated and correctly graded. Strictly a Quality Product 
for Quaiity Dealers. Write, wire or ‘phone for prices. 


PACKAGED IN BAGS NOW IN MAYO'S NEW 
Paper 10 Ib. “FEED-O-MAT” 
25 Ib. - 50 Ib. - 80 Ib. 


— the “Feed-0-Mat” 


Burle Packag A handy, economical, 10-Ib. 
box that is an Automatic Feeder. You 
100 | e need this package. Packed (6) to case. 


MAYO SHELL CORPORATION 
P. O. Box 784 Houston 1, Texas 


ONE CALL BUYS ALL! 


Just one call brings you in touch with 
experienced feed specialists who will fill 
your orders at |. S. Joseph, whether you 
call for Linseed Oil Meal, Millfeeds, Clear 
flours, fertilizers, or other specialty items. 
38 years of friendly, efficient service at 
1. S. Joseph, your feed headquorters . . . 
Phone for market quotations today . . 
Call Lincoln 8431. 


1. $. JOSEPH CO., INC. 


Flour Exchange Bidg. 
Minneapolis, Minnesota 
Lincoln 8431 
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AFMA ASKS MEMBERS 
TO SUBMIT RECORDS 
OF SHIPPING DELAYS 


CHICAGO—-The American Feed 
Manufacturers Assn. has sent a spe- 
cial bulletin to members asking them 
to send in reports of shipping delays 
during a selected month between June 


and October, 1951. The association 


will place the record of the delays 
before officials of the Interstate Com- 
merce Commission and the Defense 
Transportation Agency. 

A gloomy view of the railroad car 
supply and of railroad service was 
taken by members of the AFMA ex- 
ecutive traffic committee at a meet- 
ing in Chicago Oct. 9. 

According to the association's spe- 
cial bulletin, it was the general ex- 


perience and observation of the group 
that the car supply is again becoming 
more and more inadequate, and that 
it will become more acute and per- 
plexing during the coming months, 
and that the railroad service is gener- 
ally poor . . . not so much as to in- 
transit time between terminals, but, 
more particularly, as to delays within 
terminals. There is too much time 
consumed by the railroads in getting 
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new, easy-to-| 


HOW 


cut your sales. . 


reduce this figure? 


FOR THE PERIOD 
OF COURSE 


‘SIMMONDS & SIMMONDS 


North Wells St. 
CHICAGO 6, ILLINOIS 


ach year, over a BILLION dollars is lost thru farm- 
imal diseases that could have been prevented! These 
. and your profits. What are 
DU as an active, conscientious feed man — doing 


re’s what you can do: Get the facts .. . become a 
mpetent disease advisor ... put more profit dollars 
im the pockets of your feeders. Now — LEARN HOW 
fO DETECT AND PREVENT DISEASES OF 
POULTRY and LIVESTOCK! 


information . 


SAVE 


THOUSANDS 
DOLLARS 


; for your feeders! 
earn training course tells 


0 DETECT & PREVENT DISEASES 


OF POULTRY AND LIVESTOCK 


Simmonds & Simmonds gives you this valuable 
KNOWLEDGE in a brand new, monthly training 
course. Nothing like it anywhere. Crammed with vital 
. helpful illustrations .. . 


the latest 


techniques and sanitation methods. Helps you answer 
the questions farmers ask —authoritatively! Steps up 


your sales! 


questions. 


HOW TO DETE 
OF POULTR 


A Complete Course of Practical Training in 
Livestock & Poultry Disease Detection & Prevention 


For feed mills, dealers, feed and remedy salesmen, 
farmers, druggists, nutritionists . . . all who are inter- 
ested in efficient and 
poultry production. 


HERE IS WHAT YOU GET! 
Every Month for One Year 


*A NEW 64 PAGE 
BOOK. The series of 
12 Books covers all 
phases of diseose de- 
tection, diagnosis, 
treatment and methods 
of prevention . 
ing you o competent 
advisor on disease de- 
tection ond prevention. 
*A GLOSSARY of tech- 
nice! terms ond 3-way 
cross index with each 


*A 4-PAGE TRAINING 
QUIZ every month for 
checking your goins in 


*CONFIDENTIAL AN. 
SWERS to oll quiz 


No words or pictures can make you realize the helpfulness of this 
Course. You must SEE and examine it to appreciate its excellence. 
That's why we offer to send on 10 days FREE TRIAL the Binder 
and the first Book of the series. 

Simmonds & Simmonds, Inc. 

201 N. Wells St., Chicago 6, Ill. 

Yes, send me on 10 days FREE TRIAL the binder and first 
book of HOW TO DETECT & PREVENT DISEASES of 
POULTRY & LIVESTOCK. If I do not want to subscribe 
for 12 months at the rate of $5.00 a month, I will return 
the binder and contents within 10 days and owe you nothing. 


& PREVENT DISEASES 
AND LIVESTOCK 


Big 64 Page Books 
768 Pages in All 
Hundreds of Illustrations 


successful livestock and 


BIG 12 SECTION 
INDEXED 
RING BINDER 


Pree! 


Strong, durable, hondsome. Mokes 
filing of Books and reference to ony 
poge or subject simple, quick ond 
easy. 

“Nothing like this Training 
Course hos ever been ovailoble 
before. It is an unfoiling KEY to 
swift advancement, larger soles, 
greater profits and enduring suc- 
cess in the livestock ond poultry 
industry and its varied bronches. 


mok.- 


loaded cars from point of loading and 
into trains at origin; and in getting 
them out of trains and to point of 
unloading at destination, the commit- 
tee felt. 


It was the feeling of the group that 
these delays on the part of the rail- 
roads, which keep cars under load 
much too long, are contributing very 
materially not only to the short car 
supply, but also to the neglect of the 
railroads in the matter of upgrading 
the available cars. 

There was the observation, too, that 
these terminal delays at origin and 
destination are in direct violation of 
ICC Revised Service Order No. 866 
of March 28, 1951, “Railroad Operat- 
ing Regulations for Freight Car 
Movement,” the bulletin stated. 

The committee decided to ask 
AFMA members for records of spe- 
cific delays, in order to present a case 
before the officials in Washington. 
Members are being asked to send 
their reports to John Bressette, chair- 
man, executive traffic committee, 
AFMA, care St. Albans Grain Co., St. 
Albans, Vt. The committee has asked 
for the information by Nov. 10. 


Results Reported 
on Study of Poults’ 
Vitamin A Needs 


ST. LOUIS —A recent experiment 
conducted by the Storrs, Conn., Agri- 
culture Experiment Station has defi- 
nitely established the minimum and 
optimum requirements of vitamin A 
for turkey poults, according to a Na- 
tional Vitamin Oil Assn. bulletin. 

Results of these experiments, the 
bulletin reports, indicate that the 
minimum requirement is 5,400 LU. 
and the optimum requirement is 7,700 
units per pound of feed. A cod liver 
oil assayed at 2,225 IU. per gram 
was used throughout the experiments. 

Tne vitamin oil group’s bulletin 
said it appears from these results that 
the National Research Council's nu- 
tritional requirements for turkey 
poults will have to be revised. 

The bulletin also reported that in 
experiments conducted at Texas A. & 
M. College, it was indicated that tur- 
ky poults should have a minimum of 
28% properly balanced protein ra- 
tion for the first six to eight weeks 
of life for optimum results. 


CENTRAL FEED MEN 
POSTPONE MEETINGS 


MILWAUKEE—Directors of the 
Central Retail Feed Assn., Inc., have 
decided not to hold the regular series 
of fall district meetings but, instead, 
to hold the sessions during the first 
week in March, 1952. 

Directors of the association felt 
that there might be more topics of 
vital interest to discuss by next 
spring. One of the topics then will 
be a new type of advertising cam- 
paign being planned by the associa- 
tion to help build business for its 
members. 


;WOODBACH BROKERS 
A. “Woody” Woodard 
Andy Lerence 
512 Corn Exchange Bidg. 
MINNEAPOLIS 15, MINN. 
2 Telephone: Lincoln 8858 r 


ASK US TO QUOTE 
SOYBEAN 
MEAL 
44% = 50% 
Protein 
MEAL or PELLETS 


Fameus SCOTCH Brand 
Top Feed Quality 


THOMSON SOYA MILL 
Hiawatha, Kansas 
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bottoms Uf on Bemis’ NEW BUTT BAND-LABEL 


Added! . . . a two-inch Band-Label at the 

bottom of Bemis cotton bags. It gives a 

new angle to Band-Label’s all-around 
display. At the middle—a wide band 

shows the brand F-B-S (Front, Back, and 
Sides), At the bottom —the two-inch band 
gives bottom display whether the bag rests on 

its front or back. Thus, you can now use five 
out of six sides for printing so that no matter 
how the bags are stacked your brand is bound 
to show. 


Score this as another advantage for Bemis Band- 
Label Bags. Use it to increase your sales. 


- Detrell teri Pepperell Mauston 
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Will Get More Sales 
Volume for YOU! 


This terrific egg- making bal- 
ancer fortifies home grown grains 
for bigger, earlier egg production, 
longer laying periods. Vitamin 
B-12, Antibiotics, Vitamins and 
4 minerals, including trace miner- 
als. All mean more eggs for the 


customer, more sales for you. 
SARGENT PLANTS 
Algona, lowe Fremont, Nebr. 

Monmouth, Ill. Waverly, Mo. 


MIDLAND 


WAREHOUSE CORPORATION 


—Sransit Gitorage 


INDEPENDENT PUBLIC WAREHOUSEMEN 
and 
CUSTOM BLENDERS 


KANSAS CITY, MO. 
Santa Fe Trackage 


OELWEIN, IOWA 
Chicago Great Western Trackage 


WINFIELD, KANSAS 
Santa Fe Trackage 


STORAGE IN TRANSIT © 


ALFALFA MEAL and OTHER FEEDSTUFFS 
Call Victor 3123, Kansas City; or 516, Oelwein 


A STAR SALESMAN 


A Tireless Worker and Cer- 
tain Business Builder—His 
Name Is Advertising 


By John A. Gibson 


RE you looking for a star sales- 
A= who will work for you 
18 hours a day, every day of 
the year, get you known in every 
corner of your trade area, tell folks 
all about every product and service 
that you offer and at the same time 
make plenty of sales to warrant his 
position? 

Sounds like’a pretty big proposi- 
tion, doesn’t it? A star salesman like 
that, you figure, will want a salary 
which is way out of line, one which 
is too high for you to pay. 

Don't get discouraged. You can hire 
this star salesman. He'll work for you 
18 hours or more a day regardless of 
how much your annual volume is. And 
he will produce results. ' 

Here is the way this star salesman 
computes his salary. He writes his 
own ticket, based on your annual 
volume. Is your annual volume $100,- 
000 a year? If so, then this star sales- 
man will ask that you pay him only 
a top of $2,000 annually. If you do 
$200,000 a year, he’ll want $4,000. 

Don't try to cut his annual] salary 
which is based on about 2% of your 
volume. He can't do as effective a 
job when you do that. But he’s a 
worker, all right. Give him the go 
signal and he'll really step in and 
pitch. 

He's a terrific fighter for business. 
He has opened new markets, cracked 
tough prospects, made many custom- 
ers impulse buyers, made many re- 
lated sales in numerous businesses 
and he likes nothing better than to 
go into a sales battle, his fists 
crammed with merchandise and serv- 
ice facts. When this fellow really gets 
in there and fights, you can hear cash 
registers tinkle merrily as sales are 
rung up constantly. You can never 
tell this fellow that a market is satu- 
rated, that there is no chance to get 
any more business. He envisions new 
markets, he smells out new business 
and he often creates a demand for 
the products he is selling by an edu- 
cational program with plenty of en- 
thusiasm behind him. 

I think that you know that this star 
salesman is advertising. 

There are some dealers who try to 
employ this salesman on a part-time 
basis. They expect full-time results 
from such a schedule. Often, too, 
these dealers send this salesman into 
the customer’s home poorly equipped 
with merchandise knowledge, with 
skimpy facts. To make this star sales- 
man do the kind of job he really can 
do, the dealer needs to consider his 
advertising program carefully, map 
it out well in advance, devote time to 
copy content and illustration and 
keep adequate records. 

When the star salesman is given 
this sort of cooperation he has the 
power to produce results. 

Sample Budget 

Let us suppose that a dealer is do- 
ing a business of about $200,000-an- 
nually and he decides to use this star 


a California ALFALFA MEALS 
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465 California Street Yuton 1730 


AMSCO Brand 


HIGH GRADE 
MEAT & BONE SoRAPS TANKAGE 
Protein 60% Proteia 


CARLOADS AND TRUCKLOADS 
American Mill Service Co., Inc. 


M. Wilsen, Gea. Mgr. 


116 Portland Ave., Minneapolis 1 
Telephone: AT 0571 


Two Incomparable 
Feed Supplements 
under One Trade Mark 


A person 


worth meeting 


In every way, you stand to 
benefit from a close re- 
lationship with “Your 
Sprout-Waldron Man.” 
Call on him frequently 
for helpful advice on cost- 
cutting methods and equi 
ment. He can bring right 
to your door the vast en- 
gineering and manufac- 
turing know-how that is 
Sprout-Waldton’s. 


You'll find he knows his 
business, too . . . is capa- 
ble and efficient — always 
tries to serve your equip- 
ment needs in an indivi- 
dual manner. 

Write today for the 
name and address of the 
S-W Man in your area. 

Sprout, Waldron & Co., 
Inc., 24 Waldron Street, 
Muncy, Pa. 
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Pert inland XX 
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salesman full time. Based on a 2% 
appropriation here is a sample of 
what advertising he could do during 
a year. 

Newspaper advertising (weekly): 
display, 10 full pages, $500; 42 half 
pages, $1,050; classified, $450; total 
$2,000. 

This is based on an average coun- 

try weekly rate of about 45¢ a col- 
umn inch. Of course, with such an 
advertising program, the alert dealer 
certainly can give proper space to 
feed facts, illustrations, testimonials, 
te etc. If he has two newspapers locally 
at ) he can split the appropriation, if he 
wishes. 
2 ) If the dealer wishes to put his star 
salesman to work in the direct mail 
field he can do a good job for about 
$1,000. This will include weekly or 
twice a month mailings of a mimeo- 
graphed publication, sent to all the 
farmers in the trade area. There are 
many dealers who say that direct 
mail like this, in support of news- 
paper advertising campaign, really 
does an excellent job. It is especially 
useful to dealers who have a farm 
department store in conjunction with 
the feed line and need advertising for 
dairy supplies and other items, as 
well as for major feed lines. 

I find that quite a few dealers like 
movie screen advertising and get 
benefit from it. The modern farmer 
is likely to be a young or middle-aged 
chap who takes his wife to the movies 
quite often. Here is where he has the 
time to read feed copy suggestions. 
Small town movie screen advertising 
reais is not expensive, these dealers say. 
Pur Less than $10 a week will carry some 
of these ad programs through the 
year, for an annual cost of $500. 

Other advertising, including school 
and church advertising, match and 
farm program advertising, etc., could 
run to $500. If you decide to put that 
star salesman to work full time in 
your area these are the major fields 
which he will cover. 

In most states, dealers tell me that 
newspaper advertising constitutes at 
least 50% of their advertising budget 
It certainly seems wise not to put 
all one’s advertising eggs in one 
es. basket, but to try to secure the pros- 
pect’s attention from several differ- 

ent angles. Of course, much depends 


FEED MANUFACTURERS, 


Meat-Gro, as manu- 
factured by hundreds 
of leading feed manu- 
facturers, is helping 
them increase their 
broiler mash business 
two and three times 
over, because it gives 
such outstanding feed 
and rate of 
owth. If you would 
ike to build your 
broiler feed business, write for details 


ULTRA-LIFE Laboratories Inc., E. St. Louis, 
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upon the dealer’s locality, the stand- 
ing of the local newspaper and other 
factors. 

The percentage of feed dealers who 
employ this star salesman on a full 
time or 2% basis, is very small. Feed 
dealers as a rule are not yet as ad- 
vertising minded as some other retail- 
ers. However, well planned advertis- 
ing has done wonders for many re- 
tail stores, and it can make plenty 
of extra sales for feed dealers. 

On the other hand, this star sales- 
man by himself cannot achieve all 
the results. He must have the co- 
operation of the dealer, he must have 
good copy, illustrations and he must 
be sent on the road regularly, if he 
is to achieve his best results. But 
given this cooperation he gets into 
almost every farm home in the area 
regularly. He constantly calls the at- 
tention of farmers to the fact that 
your feed store is the place for him to 
buy. And he says this so often, in 
so many ways, that many farmers 
decide to follow his advice. 


THE FINEST FEEDS 
IN THE FINEST BAGS | 


INDUSTRIES, UNC. new ricumono, wisconsin 


There’s only one way to be sure that yo 


u’re getting the highest 


quality ... the greatest economy in your vitamin requirements! 


Buy them from the same source . 


.. E. F. Drew & Co., Inc. 


Drew, producers of vitamins for many years, can offer you 
many savings in cost with no reduction in quality, uniformity, 
stability, potency. And you receive the unqualified advice of 
the DrEw Vitamin Representatives who can recommend the 
type of vitamins best suited... dry, in oil, water miscible, 


in emulsion. 


BEHIND THE DREW 
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feed manufacturers .. . plus rigid 
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| antee the potency of Drew Vitamins! 
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Getting Rid of Old Stock 


and his brow was wrinkled in a frown. 

“Boys,” he said, “in checking our 
inventory I find we've got some slow 
moving items, cat and dog merchan- 
ise as they say. I could advertise it in 


the usual way, but I'd rather have 
something different. Any ideas?” 

Pop loo':ed at Milt Peters, and Milt 
looked at Butterball and Smiley. No 
one said anything. Brain cells appar- 
ently were working slowly. 


ing room, talking about foot- 
ball, hunting and women, when Joe 
Brooks walked in from the front of- 


HE feed mill employees were 
eating their lunch in the mix- 
| 
fice. He was smoking a corncob pipe | 


THE KANSAS SOYA 


Dixig 
Milis 
co, 
MPAN pRODUCTS co., INC 


INC. 


PILLSBURY MILLS, 


McMILLE 
FEED Mitis 


DECATUR SOY 
propucts COMPANY 


ASCO MILLS, IN 


LEADERSHIP... 


=) BASED ON OUTSTANDING PERFORMANCE 


Look at the famous names above. They represent just a few of 
the many leading feed manufacturers that use Dixie Double- . 
Action Feed Mills... companies that demand the ultimate in per- 


informative feed formance and reliability. When you use a Dixie, you too, can be 38 
mill bulletin on sure of time, labor and money-saving advantages based on 
‘ many years’ experience under all types of operating conditions. 


difficulty in reaching or maintaining desired tonnage—if you 
have any feed grinding problem at all—it will pay you to in- 
vestigate the proved advantages of Dixie Feed Mills. Whether 
you grind 1500 tons or 50 tons of feed per day, you owe it to 
yourself to learn how the Dixie mill, and only a Dixie, assures 
you of more for your money. For details use the handy coupon. 


CLIP AND MAIL THIS COUPON TODAY! 


JOHN J. WOODS & SONS 
Livestock Exchange Building 
Kansos City 15, Missouri 
Gentlemen: Please send free bulletin explain- 
ing money-saving advantages of Dixie Double- 
Action Feed Mills. 


433-439 LIVESTOCK EXCHANGE BUILDING | 
KANSAS CITY 15, MISSOURI i 


If you are not satisfied with your present feed mill—if you have 5 


“I thought I would give a $5 prize 
to any of you who came up with an 
idea I could use,” Joe said. 

Pop Henley almost swallowed the 
pickle he was munching, and Butter- 
ball choked on a hard boiled egg 
“Gosh, why didn't you say so before?” 
Pop Henley sputtered. “Five dollars 
would keep me in Copenhagen snuff 
for six months.” 

“And $5 would pay for two steak 
dinners at the Hotel Manitou,” Milt 
Peters chuckled. “Me and my best 
redhead.” 

Joe looked a little critical. “Money!” 
he taunted. “All I have to do to get 
you fellows to exert yourself is men- 
tion money. Where's your loyalty, 
your pride of achievement?” 

“I got lots of pride in my small 
bank account,” Smiley offered, “tut 
my blondes won't let that account 
grow very fast.” 

“My $5 prize offer expires tomor- 
row night,” Joe said. “I need a vood 
idea——fast.” 

Thus, for the rest of that day and 
the next, most of Joe's employees 
were quite serious when they were 
not waiting on customers. It was evi- 
dent that their brains were being 
thrown into overdrive at the slightest 
opportunity. There was a lot of Lead 
scratching, head shaking and figuring 
on odd slips of paper around the sales- 
room. Trade magazines were read in 
spare time, taken home at night, in- 
stead of wild west and detective 
stories. 

By the time the doors closed the 
next night, Joe had five ideas lying 
on his desk, all in sealed envelopes 
He was delighted. “Gosh,” he said, 
“my brain trust really went to work." 

He spent quite a bit of time that 
evening reading the suggestions and 
thinking about them. When his em- 
ployees came to work the next morn- 
ing he greeted them cordially but 
said nothing about who had won the 
contest. Naturally they were all a 
little uneasy, wondering who had 
copped the prize. 

Then shortly before lunch Joe came 
into the salesrooms and motioned his 
crew together. “Windy,” Joe said, 
looking at his route man who had 
just come in for his second load for 
that day, “you've won the contest 
Congratulations. It's a fine idea.” 

The rest of the employees looked 
a little disappointed, but at a sharp 
look from Pop Henley they huddled 
together, gave a rousing cheer for 
Windy. 

“That's the spirit,” Joe commented. 
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“Glad you feel that way, boys. We 
can’t all win.” 

“I suppose the rest of you would 
like to hear what Windy's idea is?” 
Joe said. “He suggested that in con- 
nection with selling the slow-moving 
items, we stage a contest. He says we 
should print a big ad offering prizes 
to the persons who rank from 1 to 
20 in this contest answering questions 
about farm and feed facts.” 

“Like what, for example?” asked 
Butterball. 

“Oh, this ad would ask contest- 
ants what the average per capita egg 
consumption is for the year, the per 
capita milk consumption, how many 
people live on U.S. farms this year, 
how many pounds of feed it takes for 
100 laying hens per day, what type 
containers to use in gathering eggs, 
how to feed cows yielding different 
quantities of milk daily, and so on.” 

The rest of the employees looked 
at Windy with increased respect. 

“Windy has listed 50 good ques- 
tions, and I'll add a few,” Joe said. 
“The questions will be printed in the 
newspaper and we'll have reprints at 
the mill. Contestants must bring their 
answers to our store and deposit them 
in a box. There'll be a $10 first prize 
and a $5 second prize.” 

Milt Peters seemed a little. puzzled. 
“I think the essay idea is swell,” he 
said. “But what will it do to move 
cat and dog stock?” 


Merchandise Prizes 
Joe smiled. “Well, Windy suggests 
that in addition to the cash for the 
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first two winners, we also have 25 
other prizes—all pieces of merchan- 
dise we can’t sell at the store. Thus 

we'll advertise those items and get 
people to notice them. In addition, 
with our increased store traffic, we 
should sell plenty of extra feed items.” 

“And,” Windy said, “a table up 
front in the store displaying a lot of 
slow-movers at bargain prices will be 
seen by everyone, and we'll sell some- 
thing that way.” 

“I certainly liked the way you fel- 
lows sunk your teeth into this job,” 
Joe declared. “In fact, you all did a 
fine job. I think I can use every idea 
submitted at sometime in the future. 
So I am giving each of the rest of 
you a $2.50 prize. That's at least a 
steak dinner.” 

Milt looked almost childishly happy. 
“Wonderful!” he exclaimed, “I can 
still take my favorite redhead out to 
dinner. Not steak, of course—but I 
know a swell spot that puts out some 
scorching chili at 80¢ a bowl. And she 
loves chili!” 


(To Be Continued) 


min A... when mixed. 


Too often, there’s a serious difference! 


Ordinary Vitamin A is destroy 


storage, and high summer temperatures. Its destruction is even more rapid, 
more serious in feeds containing large amounts of minerals, blood meal, dried 
whey and similar ingredients. How rapid? How serious? 


In a recent test, a calf meal fortified with Vitamin A oil retained only 
of its “A” content after two months’ stora 
with NOPCO® Stavitized Vitamin A, this f 
storage twice as long under identical conditions. 

You can be sure with NOPCO Stavitized Vitamin A! 


NOPCO Stavitized Vitamin A, in dry 


is the pioneer stabilized true Vitamin A. 
The exclusive NOPCO Stavitizing process 


(U. S. Patents Pending), seals in the 


min A with edible micro-crystalline wax and 


effectively protects it against air and 
min A destructive feed ingredients. 
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COLUMBIA SOFT PHOSPHATE 


U. S. Dept. of Agriculture tests* indicate this 
phosphate is 69% as available as bone 
meal... yet it cosfs considerably less than 
one-half as much (per unit of phosphorus.) 


*Journ. of A.O.A.C., Feb. 1945. 
* * 


Write for information and prices 


COLUMBIA PHOSPHATE co. 


1007 WASHINGTON AVE., ST. LOUIS 1, MO. 


Vitamin A conte: 


your feeds...when 


t’s not difficult to make feeds that contain the correct amount of Vita- 


But how about “A” content ... when fed? 


RELY 
on these Quality 
Vitamin Products 
for your feeds 


NOPCO B Vitamins — 
riboflavin, calcium pentothenete. 
choline chloride, Vitemia 
4-12 feed supplement. 


WOPCO A&D Vitamins — 
complete line of dry Vitemin A 
cod products ond Vitemin A ond 
0 


ed rapidly by feed pelleting, heating, long 


38% 
e at 77° F. BUT, when fortified 
retained 90% of its potency after 


Stop wasting money by adding excessive 
amounts of “A” to take care of guessed-at 
vitamin losses. Be sure of enough Vitamin 
A in your feeds . . . when fed! Write us 
today for complete product and use data on 
NOPCO Stavitized Vitamin A. Ask for Bul- 
letin #AO-6. It’s FREE. No obligation. 
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CONVENTION CALENDAR 


Oct. 23-24 — Washington Junior 
Poultry Exposition; Civic Auditorium, 
Seattle, Wash. 


Oct. 24—Texas Dehydrators Assn.; 
Texas A & M College, College Sta- 
tion. 


Oct, 25-26 — Michigan Nutrition 
Conference, sponsored by Michigan 
Associated Feed Men; Michigan State 
College, East Lansing, Mich. 


Oct, 25-26 — Michigan Associated 
Feed Men; Kellogg Continuing Edu- 
cation Center, Michigan State Col- 
lege; sec., John A. Krusoe, P.O. Box 
472, East Lansing, Mich. 


Oct, 25-26—Texas Nutrition Con- 
ference, Texas A & M College, Col- 


lege Station; sponsored by the Col-° 


lege and Texas Feed Manufacturers 
Assn.; chairman, Dr. J. R. Couch, 
Prof. of Poultry Husbandry. 


Oct. 29-80—Tennessee Feed Man- 
ufacturers Assn.; Noel Hotel; Nash- 
ville, Tenn.; sec., W. H. Levine, 637 
American National Bank Bldg., Nash- 
ville 3, Tenn. 

_ Oct. 31 — National Vitamin Oi 
Assn., Inc., Statler Hotel, Buffalo, 
N. Y.; sec., James H. Burrell. 

Nov. 1-2—Cornell Nutrition Con- 
ference for Feed Manufacturers; 
Statler Hotel, Buffalo; chairman, 
Prof. J. T. Reid, Animal Hi 
Dept., Cornell University, Ithaca. 

Nov. 5-6—Missouri Animal Feed- 
ing Short Course; University of Mis- 
souri, Columbia; sponsored by the 
college of agriculture and the Mid- 
west Feed Manufacturers Assn., 
chairman, Prof. H. L. Kempster, 
chairman of poultry husbandry de- 
partment. 

Nov. 5-7 — Nutrition Conference; 


Southern Regional Research Labora- 
tory, New Orleans, La.; sponsored 
by Educational Service, National Cot- 
tonseed Products Assn., and Bureau 
of Agricultural and Industrial Chem- 
istry, USDA. 

Nov. 8-9 — Nutrition Conference; 
Ohio State University; sponsored by 
Ohio Experiment Station, Department 
of Animal Husbandry, Dairy and 
Poultry at Ohio State University and 
the Agricultural Extension Service. 


Nov. 8-9—Nutrition Conference; 
University of Florida; sponsored by 
Florida Feed Dealers Assn.; sec., Joe 
Rhyne, P.O. Box H, Jacksonville, Fla. 

Nov. 9-10 — Western Seedmen’s 
Assn.; Hotel President, Kansas City, 
Mo. 

Nov. 15-16—Animal Industry Con- 
ference, sponsored by the California 
Hay, Grain & Feed Dealers Assn. 
and University of California; Gov- 
ernor’s Hall, Sacramento; sec., I. J. 
Stromnes, Blue Anchor Bldg., 1400 
10th St., Sacramento 14. 

Nov. 15-16—Nutrition Conference; 


4 
Superior Feed Mills 
Oklah City, Oklich 


The Superior brand has identified “‘Scien- 
tific Feeds’’. in the great Southwest for over 
40 years. Thousands of livestock and poultry 
raisers in this area rely on Superior quality 
pellets— made exclusively on California Pellet 
Mills. Stepped-up demand has led to further 
expansion of Superior’s pelleting operations, 
“Century” Pellet 
Mills were recently added to their battery of 
“Centurys” for even higher pellet capacity at 


where several California 


lower cost per ton. 


CALIFORNIA 
PELLET MILLS 


SUPERIOR SCIENTIFIC PELLET FEEL 


— made Exclusively on 


CALIFORNIA PELLET MILLS 


§ 


for SUPE 
THE CALIFORNIA 


CENTURY 


PELLET MILL 


CALIFORNIA PELLET MILL COMPANY 


1800 Folsom St., Son Francisco 3, California 
1114 E. Wabosh Ave., Crawfordsville, indiana 
1728 Grand Ave., Konsas City, Missouri 


\ 
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Kansas State College, Manhattan, 
Kansas. 


Nov. 19-20—Western Grain & Feed 
Assn.; Fort Des Moines Hotel, Des 
Moines, Iowa; sec., Mark G. Thorn- 
burg, 432 Des Moines Bidg., 
Moines. 

Nov. 24-Dec. 1—International Live- 
stock Exposition; International Am- 
phitheatre, Chicago Stock Yards, Chi- 
cago, Tl. 

Nov. 26-28—Second Annual Feed 
Milling Production School, Hotel 
President, Kansas City; Sponsored by 
Midwest Feed Manufacturers Assn., 


exec. vice pres., Jack D. Dean, 20 W. 


9th St. Bidg., Kansas City, Mo. 

Dec. 3-5—Montana_ All-Industry 
Poultry School and Show; Montana 
State College, Bozeman, Mont. 

Dec, 13-14—Feed Industry Nutri- 
tion Conference; North Carolina 
State College of Agricuiture and En- 
gineering of the University of North 
Carolina, Raleigh, N.C. 


1952 

dan. 15-16—American Dehydrators 
Assn.; Hotel Soreno, St. Petersburg, 
Fla.; sec., Lioyd Larson, Dwight 
Bidg., Kansas City, Mo. 

dan. 15-16—Kansas Formula Feed 
Conference, Kansas State College, 
Manhattan; sponsored by the college, 
Midwest Feed Manufacturers Assn. 
and Kansas Grain & Feed Dealers 
Assn., chairman, Prof. F. W. Atkeson, 
dept. of dairy husbandry. 

Jan, 20-22—Indiana Grain & Feed 
Dealers Assn., Inc., Hotel Claypool, 
Indianapolis, Ind.; sec., Fred K. Sale, 
600 Board of Trade Bidg., Indianapo- 
lis, Ind. 

dan, 21-22—Northwest Retail Feed 
Assn., Inc.; Hotel Nicollet, Minne- 
apolis; sec., W. D. Flemming, 506 
Corn Exchange Bidg., Minneapolis 15. 


Jan. 21-23—North Dakota Poultry 
Industries; Elks Club, Fargo, N.D.; 
mgr., Lioyd Forness; Capital Build- 
ing; Bismarck, N.D. 

Jan. 28-30—Southeastern Poultry & 
Egg Assn.; Municipal Auditorium, At- 
lanta, Ga.; exec. sec., R. F. Frazier, 
16', N. 9th St., Richmond 19, Va. 

Feb. 10-12—Fact Finding Confer- 
ence of the Institute of American 
Poultry Industries; Municipal Au- 
ditorium, Kansas City, Mo.; for in- 
formation, Institute of American 
Poultry Industries, 221 N. La Salle, 
Chicago 1. 
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A Powerful New Vitamin 
Concentrate With APF 
HONEGGERS' & CO. 


VITAMIN Dg and D; 


All forms for convenient 
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formulas 
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Distributed in Utah and 
Southern Idaho by 


BADER, INC. 


214 24th Street 
P. 0. Box 267 OGDEN, UTAH , 
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For Higher Concentrations of AUREOMYCIN and Greater 
Flexibility in Use by Manufacturers of Feeds and Supplements 


Greatly increased facilities for the manufacture of aureo- 
mycin bring the announcement of a new product for the 
convenience of feed manufacturers: 
AurRorac-2A Antibiotic (Aureomycin) Feed Supple- 
ment which contains 3.6 grams of aureomycin per 
pound along with appreciable amounts of vitamin Bi» 


and other nutritional factors associated with aureo- min Bie. 
Today, AUROFAC, “the Aureomycin Supplement” is 


mycin fermentation residues. 
With AurRoFrac-2A, feed manufacturers may more 


easily utilize higher amounts of the antibiotic (aureo- 
mycin) in concentrates and supplements without upset- 
ting the balance of other essential ingredients. Use of 
AuROFAC-2A is, also, the most economical way to 
obtain proper amounts of aureomycin in a formula 
which otherwise contains adequate quantities of vita- 


available to feed manufacturers in 3 potencies: 


Aurorac-A Antibiotic 
(Aureomycin) Feed Sup- 
plement is guaranteed to 
contain at least 1.8 grams 
of aureomycin per pound. 
It also contains appreciable 
amounts of vitamin By». 


AUROFAC VITAMIN B;. and Antibiotic (Aureo- 
mycin) Feed Supplement is guaranteed to contain 
at least 1.8 grams of aureomycin and 1.8 milli- 
grams of vitamin B,. per pound. This supplement 
has made startling records in promoting the growth 
and health of swine, chickens, turkeys, calves and 
many small animals. 


AUROFAC-2A Antibiotic (Aureo- 
mycin) Feed Supplement is 
guaranteed to contain at least 
3.6 grams of aureomycin per 
pound. In addition, this product 
contains appreciable amounts of 
vitamin 


All of these supplements are based on the antibiotic 
aureomycin, the antibiotic so widely reported on by 
Agricultural Experiment Stations for its effectiveness in 


producing startling growth results and sustained health. 
Write us at address below for full information on 
AuUROFAC Supplements. 
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Dealers Set the Pattern 


Credit Is a Habit 


By Edward Case 


visit a farm machinery, hard- 
ware and seed firm in Wisconsin 
which was celebrating its 50th anni- 
versary. I talked with one of the of- 
ficials about his firm, volume of busi- 
ness and merchandising policies. 


[' was my privilege recently to 


BAD 


Eventually the Conversation got 
around to the matter of credit. 

“We finance our own paper and 
always have,” said the owner. “The 
farmers expect credit, demand it and 
would get insulted if we turned over 
their signed notes to the local bank. 


LA BUDDE 


MILWAUKEE, WIS. 


MALT SPROUTS 
BREWERS GRAINS 
DISTILLERS GRAINS 
BEET PULP 
AND 4 OTHER FEEDS 


They expect us to carry their paper, 


“What's the credit limit before you 
ask for a note?” I asked. 

“Fifty dollars, We're not ashamed 
to ask for a note for anything above 
that amount.” 

“How long does it take you to col- 
lect?” 

“Sixty to 120 days—mostly more 
than 60.” 

“What's the rate of interest?” 

“Five percent. We make a little on 
that when we collect.” 

“How about your losses?” 

The official smiled. “We have lost 
less than $100 during the past six 
years. Our rate of loss has always 
been low.” 

I asked this dealer if this was the 
way he liked to do business, having 
to finance his own paper and hold* 
the farmer's note until due. 

“No, it ties up too much capital. 
But what can I do? My father did 
business like that from the beginning 
and I’ve got to follow suit.” 

He then dug up a newspaper clip- 


we explore all the corners... 


We explore every corner of the earth to supply raw materials 


to manufacturers and mixers of feeds. If you have a supply problem, 


write, wire or phone us today. 


Branch Offices: Baltimore 


ESTABLISHED 1850 
600 FIFTH AVENUE, NEW YORK 90, N. Y. 


Chicago Savonnch Tampo 


ping detailing the 50th anniversary 
celebration. A well known farmer 
was quoted as saying that this deal- 
ership granted him credit for his 
first buggy and piece of machinery, 
and his family has been doing busi- 
ness with the dealer ever since. 

I think that this incident shows 
that credit is a habit. If a dealer has 
been granting credit for many years, 
it is going to be difficult for him 
to change over night and go on a 
cash basis. Customers cannot accus- 
tom themselves to such a change in 
buying and paying habits so quickly. 
Any change that is to be made needs 
plenty of publicity well in advance. 
The advertising men call it condition- 
ing the customer. 

Likewise, I also think that the in- 
cident shows that every dealer really 


EDITOR’S NOTE—This is the sec- 
ond of a series of three articles ap- 
pearing in Feedstuffs on credit prac- 
tices for retailers. The first article, 
in the Oct. 13 issue, dealt with rea- 
sons for extending credit, and the 
third will deal with collection of 
overdue accounts. 


sets the credit habit, for better or 
worse, in his community by his own 
actions. If the dealer is easy in grant- 
ing credit, if he is haphazard in send- 
ing out statements and in following 
up delinquents, then he really has no 
one to blame but himself. Customers, 
looking at this dealer's credit prac- 
tices, .get the idea that the dealer 
doesn't attach too much importance 
to them, is not vitally concerned 
about them, and so they, too, may 
become lax in paying for what they 
purchase. 

There can be a vast difference be- 
tween two dealers who extend credit. 
One can be haphazard. The other can 
be very systematical, getting state- 
ments to customers regularly and on 
time, having courteous follow-up let- 
ters and finally resorting to personal 
calls to get the money due. Each of 
these dealers—both selling on credit 

sets a credit pattern in his com- 
munity. 

Credit accounts can be taught to 


“BRODLEAF” 


HOLLAND PEAT MOSS 


HALF MOON MFG. & TRADING CO., Inc 
90 West Street New York 6, N.Y. 
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The newest thing in proteins today is the 
way in which urea is helping to make 
tremendous improvements in cattle and 
sheep feeds. 


The extra values it makes possible are 
due to the fact that urea, as it is formu- 
lated in “Two-Sixty-Two” feed com- 
pound, is 5 to 8 times more concentrated 
than ordinary protein feedstuffs. 


This enables you to make room for hun- 
dreds of extra pounds of other essential 
nutrients in every ton of feed containing 
“Two-Sixty-Two” as a source of protein. 
With a 40 per cent beef concentrate, for 
example, you make room for as much as 
600 extra pounds of energy feeds and 
minerals. And you can provide similar 
extta benefits in cattle and sheep feeds. 


Your own experience, as well as feeding 
tests by many state experiment stations, 
shows that *Two-Sixty-T wo” also helps 


PONT 


REG. U.S. pat. OFF. 


" Better Things for Better Living 
... through Chemistry 


A Message to Feed 
Manufacturers Who 
Use Du Pont “Two-Sixty-Two’ 
Feed Compound 


to improve the digestibility of rough- 
age. This is another advantage you pass 
on to your customers to increase the 
efficiency of the entire ration. 


Thousands of farmers and ranchers are 
getting these benefits in the feeds you and 
other manufacturers make. And it’s to 
your credit that they do. So be sure to 
let your dealers and your customers 
know what they're getting and why it's 
better. 


* * 


To help you tell your own story of greater feed values, 
Du Pont has prepared this twelve-page booklet of sug- 
gestions on advertising and pro- 
moting cattle and sheep feeds 
made with Two-Sixty-Two.” If 
you would like to use this pro- 


gram, write to Du Pont, Poly- 


chemicals Dept., Wilmington, 
Del., and arrangements will be 


made to have a Du Pont repre- 


sentative discuss the plan at your 
convenience. 


ADVANTAGES 


Du Pont “’Two-Sixty-Two” 
offers the feed manufacturer 


Formulated especially for use by 
feed manufacturers. 


Always the same analysis—42 per 
cent nitrogen from pure crystalline 
urea—and each pound always equals 
2:62 pounds of protein. 


Gives you a new approach to better ° 
nutrition of ruminant animals and 
new sales leverage for your feeds. 


Backed by years of nutritional re- 
search which now continues, more 
rapidly than ever, to help you make 
the best use of this new feed in- 
gredient. 
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pay regularly, or they can be taught 
to be careless in their pay habits. 
It is the dealer who sets the pace in 
every instance. 

I know one retailer who occasion- 
ally sends his delinquents a little let- 
ter in which he tells that credit is 
a privilege which should be carefully 


FOR BETTER FEED 


It's New and Different. One side is 


wire or call Norclay 4635. 


TWIN-TOWL BAG 


Turkish towel of the same quality terry cloth found in leading stores and 
made by one of the major towel manufacturers. This is sewn together 
with a handsome tea towel made of 40-inch—3.75 yd. unbleached sheeting. 
Has proved itself as a feed sales builder in test area. See a sample. Write, 


BURLAP @ COTTON @ PIONEER PRINTS @ USED BAGS 


guarded by the customer through 
prompt payment of bills. This ap- 
proach helps to collect many bills 
for him. 

Contrary to the opinion of some 
dealers, the requirement of filling 
out a credit application, is actually a 
service to the customer. Through 


SALES TRY THE— 


a beautifal standard size 40x20-inch 


Pronger Bac CoMPANy 


1274 & GENTRY 
NORTH KANSAS 16 MO. 
IRVEN LINSCOME 


such an application which gives ref- 
erences, the dealer and customer get 
to know one another better. The cus- 
tomer and the dealer agree on the 
customer's ability to pay, and often 
they even determine the amount 
which the customer can pay. 

Such an understanding before the 
customer makes his initial purchases 
clears the air for a good relationship, 
based upon the ability to pay. The 
customer then knows that the dealer 
believes he can pay and will pay and 
that the amount of credit granted is 
an amount which he can pay. 

The credit application, too, im- 
presses upon the customer that the 
securing of credit is a trust, a re- 
sponsibility and something not to be 
taken too lightly. When he gives 
references, the applicant knows that 
his former paying record will be in- 
vestigated. 

I have been in retail stores talk- 
ing with the owners when they re- 
ceived calls from other retailers 
checking on credit ratings. Merchants 
who belong to credit bureaus are 
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UNIVERSA 


FOR GRAIN, SEED, FEED, TEMPERED WHEAT AND OTHER MILL PRODUCTS 


Possesses Distinctive and Perfected Features Essential to Speedy, Convenient, 
Economical and Consistently Accurate Moisture Testing 


NO TRADE-IN “BAIT” 
FOR BUYERS 


No trade-in allowance can 
be granted on the purchase 
of a Universal Moisture 
Tester because it is made 
available to every buyer at 
&@ price fairly based on the 
aciual value of an instru- 
ment of its highly per- 
fected type...not a price 
padded to absorb loss 
which might result from 
acceptance of worn-out or 
obsolete trade-ins 


YEAR 
GUARANTEE 


You do not continue to 
spend when you purchase a 
Universal Moisture Tester 
There is no maintenance 
expense. No return to fac 
tory for costly repairs. 

A positive guarantee as 
sures you of years of cost- 
free, trouble-free service 


It is the only moisture tester that: 


@ Gives direct moisture percentage readings on a dial, instantly; no both- 
ersome charts or mathematical calculations. 
@ Requires no separate temperature tests; a built-in thermometer auto- 


matically indicates temperature. 


@ Operates electrically, ‘yet requires no electrical outlets or batteries; 


fully portable. 


@ Can't get out of adjustment of calibration because it is self-checking. 
The Universal, the moisture tester that is out-selling other makes be- 
cause it is out-performing them, is available for a 


TEN DAY Free TRIAL 


Try it. Compare it with any other moisture tester you have ever known. 


EQUIPMENT COMPANY 


1316-C Sherman Ave. 


eA 
om cc 
Ple Thicknes, 


MOISTURE 
TESTER 


Evanston, Ill. 


usually willing to give information 
on the paying habits of customers. In 
this way, slow-pays, evaders and skips 
are quickly spotted and the word 
passed around. At the same time the 
fellow who pays his bills on time gets 
his due, too, in the form of apprecia- 
tion and extended credit on the other 
purchases at various stores. 

The granting of credit should al- 
ways involve some amount of investi- 
gation. By so doing, you set into op- 
eration a very valuable habit for 
yourself. You also make the credit 
applicant realize that it is to his ad- 
vantage to have good credit habits if 
he wishes to continue to enjoy the 
credit privilege. 


New Cottonseed 
Plant Ready at 
Lubbock, Texas 


LUBBOCK, TEXAS—The new cot- 
tonseed processing plant of the 
Western Cotton Oil Co. is expected 
to begin operations here about Oct. 
15. The solvent-extraction mill, lo- 
cated three miles south of Lubbock, 
will employ 200 and will have a ca- 
pacity of 700 tons of cottonseed per 
day. Cost of construction is estimated 
at $2 million. 

This new pliant, together with the 
the two others in the Lubbock area— 
Plains Cooperative Oil Mill and Lub- 
bock Cotton Oil Co.—will make Lub- 
bock the largest cottonseed process- 
ing point in the nation, with a com- 
bined capacity of 1,600 tons a day. 
This will exceed the Memphis capac- 
ity figure of 1,400 tons daily. 

Building of the big mill at Lubbock 
is recognition of South Plains area as 
one of the greatest cotton centers in 
the world, Roy Mack, manager of 
Lubbock operation, said. 

District headquarters for the West- 
ern Cotton Oil Co. are at Abilene. 
Texas, where the firm also has a 
large formula feed plant. Te com- 
pany is a subsidiary of Anderson, 
Clayton & Co., which has its head- 
quarters in Houston. 


See the NEW 


Bulldog HAMMERMILL 


With 
“Gradation of Grind Control’’ 
HAMMERMILLS, Inc. 


4728 W. Division St., Chicago 
"Phone Spaulding 2-9300 


WHEAT 
MIXED 
FEEDS 


UNIFORM QUALITY 
GUARANTEED 


EXCELSIOR MLG. CO. ATLANTIC 7152 
712 FLOUR EXCH. MINNEAPOLIS, MINN. 


MOLASSES 


HIGHEST QUALITY 
UNEXCELLED SERVICE 


SHIPMENTS FROM 
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us for your requirements 


M. A. ROSEMAN & CO. 


225 S. 15th Street © Philadelphia 2, Pa 


| | 
| 
| 
; | 
CiL JACKSON - | 
lighy Weigh» 
Full 
| Fully p, { 
or 
Ti 
| Digs 
- 


FEBDSTUFFS, Oct. 20, 1951——41 


furnishes the 
igestive stimulant 
that allows 

better utilization 
of roughage 

and saves valuable 


farm grains 


nde:-workiag development of Research is 
HUBBARD'S 36%, DAIRY CONCENTRATE. 
SUNSHINE 41%, STEER ond SUNSHIN 
SUPPLEMENT. Rumen-cid means lower feed (or your 
profits for you. makes the in. O'S SUNSHINE CA 
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UMEROUS experiments have 
N been conducted at the various 
Corn Belt stations during the 

past 18 months in an attempt to eval- 
uate various antibiotics in swine ,ra- 
tions. Most of these studies have in- 
volved the use of an all-plant ration 
based on corn and soybean oil meal. 
In addition to soybean oil meal, 
a, there are thousands of tons of tank- 
age, meat scraps and linseed oil meal 

produced in this area. These feedstuffs 

are suitable only for livestock feeding. 


* Do Pigs Over 125 Lb. Benefit 
from Antibiotics? 


By L. E. Hanson, E. F. Ferrin, P. A, Anderson and W. J. Aunan 


swine ration. Development of a suit- 
able mixture which can be shown to 
be adequate in all respects and which 
makes use of the feedstuffs in rela- 
tion to their availability will benefit 
the farmer directly and indirectly. In 
the latter case, it will make a better 
market for the by-products which re- 
sult from processing some of his ma- 
jor crops, livestock, flax and soybeans. 

Previous work at the Minnesota 
station and at the Hormel Institute 
has indicated that perhaps the anti- 


might be desirable, from an economic 
standpoint, to eliminate them from 
the ration after the pigs are well 
started and thriving. 

The objectives of this experiment 
were as follows: 

1. To develop a simple supplement 
for corn which will provide adequate 
amounts of protein, vitamins and min- 
erals. 

2. To determine whether vitamin 
B,, fortification of a ration, which 
contains about 6% tankage, is neces- 


They have qualities and contain nu- 
trients which can contribute to a 


biotics have their chief influence in sary. 
the early stages of growth. Thus, it 


3. To compare aureomycin, terra- 


16 mm. film 
RICKETS IN CALVES 


When you buy 
VITAMIN D2 
be sure you get 
all these features 


A product easy to use and with 
good dispersion. 

2 Controlled quality, assuring de- 
pendability. 

A backed by constant 


A Service helps for both you and 
your customers. 


Pe A — nationally known and 
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how we help you 


SELL YOUR 
VITAMIN 
FORTIFIED FEEDS 


Your customers want to know why your feeds are better— 
how they are nutritionally balanced—why feed fortification 
is important. 


Standard Brands conducts research and supplies the facts 
about FIDY Irradiated Dry Yeast, a rich, dependable source 
of vitamin D for fortifying feeds, minerals and concentrates. 


You will find the results of this research in FIDY booklets, 
folders, nutritional reviews, bulletins, and moving pictures— 
real sales tools to help you sell your vitamin D fortified feeds. 


These educational FIDY helps are yours and are free. 


You will find them invaluable in your contacts with agricul- 
tural authorities, feeders and farmers. Take for instance the 
15-minute motion picture, RICKETS IN CALVES. It is 
based on research done at Pennsylvania State College. You 
will find it of interest to your field men, your dealers, as well 
as at Grange, 4-H Club meetings and before FFA members. 


RICKETS IN CALVES is just one part of the educational 
program Standard Brands offers as one of its sales helps. 


If you would like to arrange for the showing of this 
motion picture, or desire other information, or bulletins 
about FIDY, write Desk F-10A, STANDARD BRANDS 
INCORPORATED, Agricultural Department, 595 Madi- 
son Avenue, New York 22, New York. 


D Dry Yeas 


mycin, and procaine penicillin as anti- 
biotic supplements to this mixture. 

4. To compare the value of anti- 
biotics fed only during the early part 
of the growth period with their value 
when fed to pigs up to market weight. 

5. To determine the effect of the 
various treatments on the carcass ex- 
cellence of the pigs at market weight. 

Eight lots of nine pigs each were 
self-fed in concrete paved lots. They 
were farrowed on concrete and kept 
there until weaning. They were al- 
lotted to the test pens the same day 


EDITOR'S NOTE: In the Univer- 
sity of Minnesota experiment report- 
ed here it was learned that feeding 
antibiotics and B,. supplements to 
pigs up to a 200-Ilb. market weight 
shortened the time needed to reach 
this weight by four to six weeks, com- 
pared with a control lot. Feeding of 
these supplements up to 125-Ib. 
weights and only B,, supplement 
thereafter shortened the period three 
to four weeks. The greatest advantage 
in feeding antibiotics, it is pointed 
out, was in the labor saved in raising 
the pigs. The authors are all members 
of the animal busbandry staff at Min- 
nesota. 


they were weaned. The pigs were 

sorted on the basis of litter, sex and 

initial weight and allotted by chance 

to one of the following treatments: 

Lot 1 —Basal mixture only. 

Lot 2—Basal + vit. Bu. 

Lot 3—Basal + vit. B,. + aureomy- 
cin to 125 Ib’ 

Lot 4—-Basal + vit. B,. + aureomy- 
cin to 200 Ib 

Lot 5—-Basa] + vit. B,. + terramy- 
cin to 125 Ib. 

Lot 6—Basal + vit. B,. + terramy- 
cin to 200 Ibs. 

Lot 7—Basal + vit. B,. + penicillin 
to 125 Ib. 

Lot 8—Basal + vit. B,. + penicillin 
to 200 Ib. 

The basal mixture consisted of 

ground yellow corn and the following 

supplement: 

46% soybean oil meal (expeller 

process), 29% tankage (dry rendered, 

60% protein), 20% alfalfa meal (field- 

cured, excellent quality), 10% linseed 

oil meal (old process, 34%), 2% 

steamed bone meal and 2% iodized 

salt. 

From weaning to a weight of ap- 

proximately 125 Ib. the corn and sup- 

plement were fed in a ratio of 2:1 

(18% protein ration); after the lot 
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HOG-GAIN Gives You New Feed Customers... 
A Distinct Sales Advantage Over Competition 


Get new sales from mew customers by mixing 
HOG-GAIN in your feed. This new and different 
multi-chemical growth stimulant gives you a big 
competitive advantage because it helps make 
RUNTY PIGS profitable. In addition HOG-GAIN 
gives outstanding weight gains to normal pigs of 
all ages... even from 125 pounds to market weight. 


Test Proved 


In a typical test by Dr. L. E. Carpenter, of Hormel 


Institute, University of Minnesota, HOG-GAIN 
produced 27% faster growth with 14% less feed. 
Helps Hogs Combat High "Disease Level” 


A large percentage (two out of five) of pigs far- 
rowed die before market. Many of the pigs that 


wow 


live are slow growing and unprofitable due to a 
low-level infection. 

Dr. Damon Catron, of Iowa State College, at- 
tributes the variation in “disease level’ (degree of 
premise contamination) as the reason why one hog 
raiser does well, another does poorly when identical 
rations are fed well-bred hogs under similar man- 
agement conditions. 

Where a high “disease level” exists more highly 
fortified rations are required. HOG-GAIN helps 
hogs combat a high “disease level."’ Permits hogs 
to advance more rapidly, more uniformly, more 


profitably. 


Increase Your Sales and Profits 
By Mixing HOG-GAIN In Your Feed 


Benefit by the profitable results of many other feed 


Dr. Salsbury's Laboratories 
Dept. 28, Charles City, lowe 


Please send me special bulletin on 
Dr. Salsbury's HOG-GAIN. a 
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...because HOG-GAIN 


helps make . 


RU NTS into 
PROFITABLE HOGS 


Gives Normal Hogs 27% Faster 
Growth With 14% Less Feed 


NOT An Antibiotic ¢ 


Protein Supplement But A 
NEW and DIFFERENT 


Multi-Chemical 
Growth Stimulant 


dealers who mix HOG-GAIN in their feeds. You 
can also get HOG-GAIN in smaller packages for 
over-the-counter sales. Extensive farm paper ad 
vertising makes your sales job easier... profits 
bigger. Dr. Salsbury’s Laboratories, Charles City, 
lowa. 


“Customers Who Have Tried HOG-GAIN 
Now. Wouldn't Raise Hogs Without It” 


Soys Mr. Les D. Tenhulzen 
Tenhulzen & Sons Hatcheries, Denison, lowe 


“We started out in a conservative way with HOG- 
GAIN about a year ago, and are happy to report that 
it has lived up to every claim you have made for it 

“Originally we recommended HOG-GAIN in 
cases of unthrifty and runty pigs. The results were 
so’ outstanding that nearly 100% of those who 
treated runts with HOG-GAIN are now buying it 
in quantity for its growth stimulant merits alone, 
and we have a lot of customers who tell us they 
wouldn't try to raise hogs without it 

“We sincerely believe that any Dr. Salsbury 
dealer who is not stocking and pushing HOG- 
GAIN to the hog raisers in his territory is missing 
the boar.” 


100-64!" 6 | 
; 
: 
' 


44——FEEDSTUFFS, Oct. 20, 1951 


husbandry ! 


COMPARATIVE B,2 CONTENT 


This means better animal and poultry feeds! 
Again, Van Camp Laboratories lead the way to higher food value in animal 


Laboratory studies proved that conventional-type drying did not affect the 
mage content of fish meal, but robbed it of much of its vital protein digesti- 
ility, Vitamin B,, and lysine. 
As a result, new methods of drying fish meal were developed. Equipment incor- 
rating these new, superior drying principles was then manufactured for, and 
installed in, all Van Camp Laboratories Plants. 
This new low-temperature equipment is automatically controlled so that the 
meal is subjected to a minimum temperature for a minimum length of time, 
allowing a maximum protection for the heat-sensitive nutritive factors. 
Comparisons with various other fish meals produced in the United States show 
the superior quantity of Vitamin B,,, lysine and digestible protein in the im- 
proved SEA PEP Brand FISH MEAL. 


Milligrams 


.100 Vitamin 


Per Pound 


West COAST FisH MEAL 
«040. EAST COAST MEAL 


LYSINE CONTENT 


lysine 
11 Percent of 
J Protein 


WEST COAST FISH MEAL 8.95 


COMPARATIVE PROTEIN DIGESTIBILITY 


70 80 
iL 


SEA PEP BRAND FISH MEAL 83.3 
WEST COAST FISH MEAL 
WEST COAST FISH MEAL 
«68.3 coast Fish 
«62.0 west coast Fish meat 
67.8) west coast Fish meat 


ostanso 
ATORIES 


averages reached 125 lb. the corn in- 
creased to 3.5:1 ratio (15% protein 
ration.) 

Vitamin B,. was supplied to all lots 
except 1, 3 and 4 in the form of 
Merck's vitamin By» supplement (12.5 
mg. B. per Ib.) at the rate of 5 micro- 
grams B,, per pound of complete ra- 
tion. Lederle’s Aurofac was fed to 
lots 3 and 4 at the rate of 5 Ib. per 
ton of feed, calculated to supply 5 
micrograms of B, and 5 mg. of aureo- 
mycin per pound of feed. After the 
pigs reached 125 Ib. Merck's sup- 
plement was fed to lot 3 at the rate 
of 5 micrograms of B, per pound of 
feed. Pfizer's Bi Con TM 5 was fed to 
lots 5 and 6 at the rate of 2 Ib. per 
ton of feed, calculated to supply 5 
mg. of terramycin per Ib. of feed. 
Merck's procaine penicillin (crystal- 
line) was fed to lots 7 and 8 at the 
rate of 5 mg. per pound of feed. 

Three pigs from each lot were 
slaughtered for carcass evaluation 
when they reached liveweights be- 
tween. 200 and 225 Ib. 


Results and Discussion 


The more important data, subdivid- 
ed into the early growth period, the 
final growth and fattening period, and 
for the total feeding period are shown 
in Table 1. 

Early Growth (from weaning to 125 
Ib.)—It is clear that the basal ration, 
even though it contained 6.7% tank- 
age, was deficient in vitamin B.. The 
addition of this vitamin (Lot 2) in- 
creased feed consumption, rate of 
gain, and slightly reduced the feed 
requirement per unit of gain. Aureo- 
mycin, terramycin and penicillin in- 
creased feed intake to an even greater 
extent, and along with the greater 
feed intake, increased the rate of 
growth significantly. The differences 
in feed efficiency of the antibiotic-fed 
lots (3 to 8 incl.) are not great, but 
appear to rank in inverse order to the 
daily rate of gain. It should be noted 
that the pigs fed aureomycin (Lots 
3 and 4) required as much feed per 
unit of gain as those fed B», but no 
antibiotic (Lot 2). 

There was a low incidence of scours 
in the test pigs early in the experi- 
mental period, but it did not persist 
for more than a few days. There was 
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SOFT 
PHOSPHATE 
With Colloidal Clay 
An inexpensive source of 


Phosphate to replace 
Bone Meal 


Finely Ground 
Easily Dispersed 

A proven ingredient used 
by many leading feed and 
mineral feed manufacturers 

Prepared by 
LONCALA PHOSPHATE CO. 

HIGH SPRINGS, FLORIDA 

Distributed by 
WARREN-DOUGLAS 
CHEMICAL CO., INC. 


1517 Burt Street 
OMAHA 2, NEBRASKA 
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\ 
COAST FISH MEAL | 
WEST COAST FISH MEAL : 
WEST COAST FisH MEAL 
— 


Vitamin 


Aureomycin, Terramycia and Procaine 


Ration fer Growing Pigs 
(April 18, 1981, to Aug. 28, 1951) (Nine pigs per lot) 
Barly growth—from 33 tb. to 198 Ib. (191-190) 


Ration Average Average Feed. 
Let No supplement* dally feed daily gain 100 Ib. gain 
1 None ... 34 1.06 327 
} By + At 4.3 1.37 315 
‘ Ba +A 1.45 304 
5 By + Tt 40 1.31 302 
6 Bu + T 4.0 1.39 291 
; Bu + Pt 3.9 1.32 296 
5 Ba +P 39 1.35 285 
Late growth and fattening—from 125 to 200 Ib. eae. 202) 

2 7 1.89 379 

6.7 1.75 391 
‘ Big + A ‘ Le 406 
Be aw 6.8 1.68 407 
Ue 2.5 1.97 383 
? 6.3 1.65 382 
’ Be +P : 7.2 1.84 388 

Entire feeding period—from 33 to 260 Ib 

None or 4.3 1.21 
3 By 4.8 1.40 4 
3 Bus + A Ww 125 Ib 5.3 1.53 350 
i Bus + 5.7 1.63 349 
4 By + T to 125 Ib 6.1 1.46 350 
6 Bu + T 1.67 326 
7 Buy + P to 125 Ib 4.9 1.45 335 
8 By + 6.1 1.64 332 


*By was fed at the rate of five micrograms per pound of feed. The antibiotics were fed 


at the rate of five milligrams per pound of feed 


caine penicillin 


tA=—aureomycin; T+terramycin; P ~pro 


scouring in the control lot for about 
three weeks at the start of the ex- 
periment. A few pigs in this lot were 
treated individually with sulfaguani- 
dine. 

Late Growth and Fattening (from 


125 te 200 Ib.)—That the basal mix- | 
| feeding of these drugs. 


ture is deficient in vitamin Bu, even 
for older heavier pigs, is clearly 
shown by comparing Lots 1 and 2. In 
this feeding period the pigs in Lots 
2, 3, 5 and 7 were fed the same mix- 
ture. The withdrawal of the respec- 
tive antibiotics from Lots 3, 5 and 7 
had a pronounced depressing effect 
on feed consumption and rate of gain. 
It will be noted that the pigs in Lot 
2, fed no antibiotic during the entire 
experimental period, gained more rap- 
idly during this second perioj than 
any of the lots (3, 5 and 7) which 
were fed the same mixture during this 
period, but which had been fed anti- 
biotics during the early growth pe- 
riod. 


PROBLEM 
Te develop a pre-weighing 
botching method thot would 
insure consistentiy occurate 
proportioning and biending 
of standard formula feeds and 
pelleted rations for the D. A. 
Stickel! & Sons Feed Milling So.. 
Piont at Hagerstown, 


SOLUTION 


lotion of Richord 
proportioning system Consist. 
ing of 14 scoles for 14 dif- 
ferent ingredients, bogging 
scales for the end product 
ond master control pone! 
to contro! the scoles as well 
os existing mixers ond con- 
veyors. The scales and the 


contro! system were entirely 
engineered ond built by 
Richordson. Result: Lobor- 
consuming propor- 
tioning eliminated, mochine- 
mode occuracy in every botch 
—A UNIFORM END PROD- 
UCT—ALWAYS. 


Werghers — Aviometic 


RICHARDSON PROPORTIONING EQUIPMENT WORKS FOR D. A. STICKELL & SONS 


Avtometc Bulk Weighing 


The feeding of antibiotics (Lots 4, 
6 and 8), during this period of growth 
and fattening, increased the feed con- 
sumption and rate of gain significant- 
ly (compare with Lots 3, 5 and 7). 
However, there was no increase in the 
efficiency. of feed use through the 


Entire Feeding Period (33 to 200 
ib.)—A study of the data for the 
entire feeding period shows that all 
lots of pigs made very efficient gains. 
Under the conditions of the experi- 
ment the use of the antibiotics could 
not be expected to improve the effi- 
ciency of feed utilization to an ap- 
preciable extent. The increased 
growth rate obtained during the early 
growth period through the feeding of 
antibiotics, was sufficiently great so 
thyt the pigs fed no antibiotic after 
they reached 125 Ib. had a higher rate 
of gain than the pigs fed only a B,, 
supplement (Lot 2). 

The pigs fed antibiotics throughout 


Until recently, batching systems were almost unknown in the 
feed industry. That is, until D. A. Stickell and Sons reasoned 
that it made no difference whether a Richardson Automatic 
Scale delivered to a bag or a mixer. Its Yq of 1% accuracy 
and long-term dependability certainly would pay off here too. 
. Richardson was asked to develop a) feeder-weigher- 
conveyor system to insure accurate proportioning, keep waste 
at the absolute minimum and produce feeds and pelleted 
rations of uniform content and consistent quality. 


Developing and installing systems for handling materials 
by weight has been a Richardson specialty for more than 
50 years. Ask a Richardson engineer to survey your feeding- 
weighing-conveyi ing methods. His recommendations may help 
you lower operating costs. There is no obligation. 


Richerdsen Scale Co., Cliften, New Jersey. Feeder—Weigher Systems of All Types: 
Scoles, including Conveyor-Feed Types— Continveys Feeder- 
Scoles — Bog-Sewing Conveyors — Packers — Process Control 
Panels Bronch offices in Ationtea Boston Detroit Minneapolis Cincinnati Wichite 
Montreal * Omahe * New York Pittsburgh Sen francisce Terente Suffate + Chicage 


Priledeiphie end Heuston 


MATERIALS HANDLING 
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Moisture discounts become 


PROFITS 


with ARID-AIRE! 


“We made back our entire cost . plus a 
profit . . . the first year.”” That's what grain 
and elevator men from every part of the 
country are telling us about their Arid-Aire 
Dryers. This efficient dryer truly turns mois- 
ture discounts into profits, eliminates losses 
from spoilage of grain, makes custom dryi 
practical, stimulates business and goodwi 
by performing a vital service to all the farm- 
ers of the community. 

With the prospects for wetter-than-ever 
grain this Fall, now's the time to plan your 
Arid-Aire installation. Remember, this dryer 
is delivered as a complete “‘package’’, ready- 
to-run. You can have yours delivered, installed 
and operating in 2 to 6 weeks . . . important 
when you realize that really large profits will 
commence the first hour of operation. Service? 
Arid-Aire knows how to give it! 


DRY 
150,000 
BUSHELS AND 
MORE A 
MONTH 


Here’s why you'll want ARID-AIRE 


@ Exclusive, patented principle © No scorching, cracking, clog- 

© Best insurance rating ging } 

Delivered assembled, ready to safety and temper- 
run ature controls 

@ Simple, low cost instailation @ Se:f-contained, automatic cool- 
and operation ing 

@ Large capacity @ Quick delivery, quick service 


Write for circulor describing the new, RY "Medel C”. 


© ARID “AIRE YER co. 
Zarthan Ave, Minneapolis 16, Minn 


LABORATORY SERVICES 


Effectiveness of vitamin B,, 
and antibiotic feed supplements 
in finished feeds evaluated by 
practical chick feeding studies. 


Vitamin D, assays by the A.0.A.C, chick method 
U.S.P. XIV or A.O.A.0, vitamin A assays 
Proximate analyses of commercial feeds, mineral 
determinations, and other vitamin assays 


Write for Details 


WISCONSIN ALUMNI Research FOUNDATION 


P, O. BOX 2059 MADISON 1, WISCONSIN 


SPECIALIZING IN 
COUNTRY RUN 


GRAINS..... 


MILL FEEDS 


WRITE, WIRE SOYBEAN MEAL 
SOYBEANS ... OR PHONE LINSEED MEAL 
OATS (2161-2161) HOMINY FEED 


WHEAT...... BREWER'S GRAIN 


TABOR GRAIN & FEED CO. SULLIVAN 
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the experimental period, consumed 
the most feed daily and also made the 
most rapid gains. The greatest gain 
from feeding antibiotics in this ex- 
periment was in the labor involved 
in raising the pigs. The pigs fed 
aureomycin and B,, (Lot 4) through- 
out the experiment reached an aver- 
age lot weight of 200 lb. when slightly 
over five months of age. The controls 
required nearly five weeks longer to 
reach the same weight. Since there 
was no saving in feed from the use 
of aureomycin, the added cost of the 
latter would make the cost per unit 
of gain slightly higher for the aureo- 
mycin-fed pigs. However, the cost of 


the aureomycin is much less than the 
labor required to care for the controls 
the extra five weeks. 

The pigs fed antibiotics were more 
uniform in size at the end of the ex- 
periment. One pig in Lot 1 would have 
to be fed approximately four to six 
weeks longer than his lot mates to 
reach desirable market finish. This 
situation did not apply to any of the 
lots of pigs fed antibiotics. 

The carcass data have not been 
summarized as yet. They will be re- 
ported later. 

Summary 

1. The supplement used in this ex- 

periment to balance ground yellow 


RETAILS AT 


Only 


160 Eggsin 3 Minutes— 


3 MINUTE EGG WASHER 


$13.95 compicte 


e Saves Time and 
Egg Handling 


DEALERS AND JOBBERS WRITE TODAY! 


Satisfaction Guaranteed 


3 Minute Egg Washer Inc., Box 720-FS, St. Cloud, Minn. | 


THOMPSON. 


Al 


CHEMICAL COMPANY 


@ HOUSTON DALIAS @ WICHITA MEMPHIS CHICAGO ¢ 
MINNEAPOLIS @ OKLAHOMA CITY @ WN. LITTLE ROCK SAN ANTONIO @ DES MOINES DAVENPORT NEW ORLEANS 


of 


corn produced very efficient and sat- 
isfactory gains. 

2. The supplement was greatly im- 
proved by the addition of vitamin Bu, 
even though it contained 20% of high 
quality, dry rendered tankage. 

3. Aureomycin, terramycin and pro- 
caine penicillin additions to the ra- 
tion increased daily feed consumption 
and increased the rate of gain. There 
were only slight differences between 
the three antibiotics in stimulating 
growth or in the efficiency of gains 
of the pigs fed them. 

4. Withdrawal of the antibiotics, 
when the pigs reached an average 
weight of 125 lb. had an adverse 
effect on feed consumption and rate 
of growth. 

5. The slight differences in feed effi- 
ciency between the various lots were 
too small to be significant. 

6. The pigs fed vitamin B,,. and an 
antibiotic supplement throughout the 
experiment required from four to six 


weeks less time to reach market 
weight than the controls. The pigs 
fed an antibiotic and B, supplement 


up to 125 lb. and only a B, supple- 
ment thereafter required three to 
four weeks" less time to reach mar- 
ket weight. The pigs fed vitamin B»., 
but no antibiotic, reached 200 Ib. 18 
days ahead of the controls. 

This experiment will be repeated. 


Year after year, on thousands 

egg feeds that are vitamin 
enriched with VITA-RICH keep flocks 
producing—keep feed mixers’ sales at a 
high level. 


VITA-RICH supplies all essential 
vitamins, pre-mixed, in convenient, 
ready-to-use form... 
cuts ingredient costs and means a longer 
profit for you. 


at a price that 


No need to tie up your money in a big 
vitamin inventory—for you can always 
get prompt delivery on VITA-RICH 
from your nearby Thompson-Hayward 
warehouse. 


x CITY, MISSOURI 


vice president of research and devel- 
opment. 
is the result of 
creasing 
animal and poultry feed supplement 
field, according to a statement by the 
firm. 


rick, Jr., 
North © Carolina 
since 1948, has been named associate 
extension poultry husbandman at Vir- 
ginia Polytechnic Institute. He for- 
merly was an assistant county agent 
and a 
South Carolina Extension Service. 


DR. JOSEPH M. PENSACK 
HEADS NEW CSC DIVISION 


TERRE HAUTE, IND.—A new nu- 
tritional research division with Dr. 
Joseph M. Pensack as director has 
been established by the research de- 


partment of Commercia! Solvents 


Corp. in Terre Haute, Ind., it has been 
announced ,by Thomas S. Carswell. 


Dr. Joseph M, Pensack 


The creation of the division 
the company’s in- 
research activities in the 


Dr. Pensack will report direct to 


Dr. Jerome L. Martin, general direc 
tor of research. Dr 
Commercial 
partment in 1948 and has been en- 
gaged in nutritional studies. He is a 
member of the American Chemica! 
Society, 
Advancement of Science and Ameri- 
can Society of Animal Production 


Pensack joined 


Solvents’ research de- 


American Association for the 


Vv. P. I. APPOINTMENT 
BLACKSBURG, VA.—-Lee W. Her- 
turkey specialist with the 
Extension Service 


turkey specialist with the 


SAVE MONEY 
SEA-COLL 


LOREN V. BURNS 
& ASSOCIATES 
TECHNICAL COUNSEL 

FEED FORMULATION and PRODUCTION 


424 Dwight Bidg. Baltimore 1791 
KANSAS CITY 6, MO. 


Controlled 
Uniform Quality 


DEHYDRATED 
ALFALFA MEAL 


BERT & WETTA SALES INC. 
MAIZE, KANSAS 
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MERRY-GO-ROUND—Sargent & Co. feeds got some attention with this 
picture in Des Moines newspapers last month, showing a unique exhibit 
featured at the Iowa Poultry Improvement Association convention held at 
the Hotel Fort Des Moines. The company built a toy merry-go-round on 
which were placed a toy pig, steer, hen, iamb, dairy cow and baby chick. 
Live baby chicks rode on the backs of the toy animals and pecked at two 
small Sargent chick starter feed trays attached to a small fence enclosing 
the exhibit. The chicks had to learn to ride the animals in order to reach 
the feed as they passed the trays on each turn of the merry-go-round. The 
display also was exhibited at the Iowa State Fair. 
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T. P. DE FARKAS JOINS 
COMMERCIAL SOLVENTS 
NEW YORK—T. P. DeFarkas has 
been appointed general manager of 
the export division of Commercial 
Solvents Corp., it has been announced 
by H. J. Henry, vice president of 
product divisions. Mr. DeFarkas was 


the overseas division of E. R. Squibb 
& Sons. 

William D. Ticknor, Jr., who has 
been in CSC's export division since 
1946, has been designated assistant 
general manager. The division plans 
to expand the export sales of the 
company’s pharmaceuticals, agricul- 
tural feed supplements, insecticides 


formerly manager of direct sales of 


and industrial chemicals. 


Another New WENGER Improvement 


All 600 and 700 Series now are fumished with 
the motor mounted on top of the mixer tank. 


WENGER 700 SERIES 


Acclaimed by those who have purchased and operated 
them to be the FINEST, MOST EFFICIENT MOLASSES 


MIXER ON THE MARKET. Extremely Accurate, Smooth 
Running, Fool Proof and Sturdily Built, THIS 700 IS 


BECOMING AMERICA’S FAVORITE. 


MOLASSES IS ONE 
OF YOUR TOP 
MONEY MAKERS 


WENGER BUILDS 
6 DIFFERENT SERIES 


N 
9 DIFFERENT MODELS 
F 


ANY OF OUR MIXERS WILL PROCESS 
FISH-SOLUBLES OR OTHER LIQUIDS 
AS WELL AS MOLASSES 


WRITE FOR DETAILS 


WENGER MIXER CO. 


SABETHA, KANSAS 


“No, it’s not a fire sale...they 
just got in a new shipment of 


SHELLBUILDER” 


Maybe our cartoonist was a little over-enthusiastic, but 
there’s no exaggerating the fact that SHELLBUILDER finds 
quick acceptance wherever it is sold. 
Poultry raisers like high quality SHELLBUILDER because it 
increases their profits. 
Dealers like it for the 


same reason. 


Let us give you full 
information about how 
SHELLBUILDER can 


make money for you. 


Write or wire— 


SHELLBUILDER CO. 


Cotton Exchange Bldg. Houston 2, Texas 


A COMPLETE LINE OF | 
FORMULA FEEDS FOR 
LIVESTOCK and POULTRY 


FEED COMPANY 
Minneapolis 1, Minn. 


Chicago Ridge, Ill. 


~LOW COST PHOSPHATE 


PHOSPHORUS, CALCIUM and TRACE MINERALS 


Contact us or the following distributors: 
BALFOUR, GUTHRIE & CO. J. W. NUTT CO. 
530 W. 6th St., Los Angeles, Cal. 801 E. Markham St., Little Rock, 
351 California St., San Francisco, Ark. 
Cal. ; FRANK SEITZ SALES CO. 
1510 31st St., Des Moines, Iowa 


GRIFFIN & HARRIS 


Bidg., Charlotte, 


kane, Wash. 
733 S.W. Oak St., Portland, Ore. 
HARRY F. FREY & CO. 
3104 S. Main St., Houston, Texas 
KING BROKERAGE CO. 

McKenzie, Tenn. FEED RITE MILLS, Led. 


INTER-CONTINENTAL GRAIN CO.,Ltd. King St. & Henry Ave., Winnipeg, 
69 Yonge St., Toronto, Canada Canada 


WRITE FOR SAMPLE, PRICE and DESCRIPTIVE PAMPHLET 


WARD FEED CO. 


HOME, OFFICE: 2274 BOARD OF TRADE, CHICAGO 4, 
BRANCH_OFFICES: MINNEAPOLIS—ST. LOUIS 


N. C. 

GRAY & O'KEEFE 

416 Chamber of Commerce, Buf- 
falo, N. Y. 
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They Help the Feed Dealer 


Cooperate With Farm Organizations; They Are Working 
Toward the Same Goal as You—Better Farm- 
ing and Feeding Methods 


By James Acker 


AVE you heard of any group of In fact, if retailers in general had 
H home owners getting together | prospects getting together for such 

to study how to buy better ap- | studies their sales would climb, for 
pliances, or better foods, or any other | they would have less consumer re- 
article? Of course you haven't, out- | sistance. 
side of a few special consumer groups, In the feed field, dealers actually 
because people aren't just that eager | have prospects who get together fre- 
to be sold anything. quently to discuss better farming and 


MANGANESE SULPHATE 


HIGH UNIT 
For Animal and Poultry Feeding hail 


Available in carlead or less-than-carioad quantities 


-BONEWITZ CHEMICALS, INC. 


BURLINGTON, IOWA 


twice or several times a year to hear 
lectures on better farming and feed- 
ing, or see movies stressing such 
points, or view exhibits of farm ani- 
mals and poultry which have been 
fed and raised properly. 

These millions of farmers are in- 
directly salesmen for better feeding 
and farming, whether they know it or 
not. They are putting scientific feed- 
ing years ahead of time by their 
study and enthusiasm. Be grateful 
for such support. And help make 
those meetings a sucess. 


Not Enough Cooperation 

As a general rule, I believe feed 
dealers do not cooperate enough with 
these farm groups and their leaders. 
In many localities dealers do not even 
know where and when the meetings 
are held and make no effort to learn 
more about them. And yet, the pur- 
pose of the meetings and the subject 
matter discussed are of vital impor- 
tance to the dealer's sales and promo- 
tional campaign. 

Why, then, don’t dealers cooperate 
more and seize this opportunity? Per- 
haps it is because they are very busy 


Vitamin E on the line 


without storage problems 


@ DPi delivers your vitamin E for chick feeds 
on whatever schedule best meets your produc- 
tion requirements. There is no need to buy when 
the price is “right” and store for long periods. 


If you should need to store DPi Vitamin E, 
you can depend on 100% preservation of potency 
after as long as six months’ storage at 70° F. 


Myvamix Vitamin E Feed Supplement, DPi's dry 
form on a base of soybean meal, bears 20,000 
International Units of Vitamin E per pound. The 
oil, DPi Distilled Vitamin E Concentrate, has a 


potency of 300,000 International Units of Vita- 
min E per pound. 

For full information and prices, get in touch 
with Distillation Products Industries (Division 
of Eastman Kodak Company), Rochester 3, N.Y: 
Sales offices: 570 Lexington Avenue, New York 22; 
N.Y. ¢ 919 North Michigan Avenue, Chicago 
11, Ill. ¢ W. M. Gillies & Company, Los Angeles 
and San Francisco ¢ Charles Albert Smith Ltd.; 
Montreal and Toronto. 


“Myvomix™ is o trade-mark. 


leaders in research and production 
of vitamin E and vitamin A 


H. H. Weatherby 


PROMOTED BY BURRUS—The pro- 
motion of H. H. Weatherby to the po- 
sition of supervisor of livestock and 
poultry programs for Burrus Feed 
Mills, Ft. Worth, has been announced 
by company officials. He assumed 
his new duties Oct. 1 and, in addition, 
is continuing as acting manager of 
research. He has been with Burrus 
Feed Mills since 1944. A graduate of 
Texas A & M, he taught vocational 
agriculture for six years, was an as- 
sistant county agent and extension 
poultry specialist and spent two years 
as manager of the Janes Bar-Nothing 
Poultry Ranch before joining Burrus. 
In 1950 he was elected to the Nutri- 
tion Council of the American Feed 
Manufacturers Assn. 


with their own specialized feed field 
In some instances the dealer may fee! 
that there are too many such meet- 
ings to keep track of and partici- 
pate in. 

However, I should think that when- 
ever farmers gather in groups and 
discuss farming and feeding, the meet- 
ing would be a mighty good place for 
a sales-minded dealer to be hanging 
around. Better yet, I think it’s a fine 
place for him to be helping further 
the farm project. If other retailers 
such as druggists and appliance deal- 
ers had such opportunities with their 
prospective customers, they would 
shout for joy and plunge into the 
project with plenty of enthusiasm. 

I have talked with hundreds of feed 
dealers in seven states in the past 
few years on various topics pertaining 
to the merchandising of feeds, and 
I find that most dealers have just 
not grasped the opportunity to create 
good will by supporting local farm 
organizations and programs. 

Following is a program which every 
alert dealer can follow, in part or in 
full, and win the respect and trade 
of farmers: 

1. Post the names of all farm or- 


SILMO CHEMICAL CORP. 
VINELAND, NEW JERSEY 


HEALTH 
FOR YOUR CHICKENS AND TURKEYS 
AND MORE PROFIT FOR YOU 


Hard cutting edges of Rainbow Grit in 
the for complete 


otes 
Saves feed. 


RAINBOW GRANITE GRIT 


feeding. And the more they do this, 
the easier they are to sell on quality 4 
ay feeds and farm supplies. In fact, wt. 
throughout the nation there are mil- 
lions of farmers who gather once, ff ; 
: 
: 
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| 
. 
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FISH MEAL 
HEADQUARTERS 


SARDINE 
HERRING 
MENHADEN 
BLENDED 


FISH SOLUBLES 


FISH SOLUBLE 
MIXTURES 


* NORWEGIAN 
Full Herring 


Includes Fish Sclubles 
* NORWEGIAN 
HERRING 


*South African 
PILCHARD 


* Exclusive Importers 


Write - Wire - Phone 
for prices and deliveries 


WILBUR-ELLIS 


COMPANY 


334 CALIFORNIA STREET 
SAN FRANCISCO 4 


CHICAGO 3 - - Bankers Building 
NEW YORK 6 - 19 Rector Street 
LOS ANGELES 15 - 1206 8. Maple Ave. 
BUFFALO 3 - Ellicott Sq. Bldg. 
SEATTLE 4 - Central Building 


PHOSPHORUS CONCENTRATE 
with TRACE MINERALS 


Contains five high analysis, purified 
phosphates—"‘so soluble they melt on 
your tongue!” Eight vital trace 


erais! With your own salt lime- 


write to The Herman Nagel Co., 53 
W. Jackson Bilvd., Chicago 4, Il. 


ganizations in your area and the 
places and time and dates of the meet- 
ings. This is not difficult to do. Farm- 
ers will contribute much of the in- 
formation, and so will the newspaper 
publisher. 

2. Get the names of officers and 
post them, too, with addresses or 
phone numbers. You never know when 
some farm customer may want that 
information. 

3. Write a letter of congratulation 
to each new officer as elected annual- 
ly. Wish him success in his post and 
extend to him your offer of coopera- 
tion in any way possible. This will 
result in good will and business op- 
portunities. 

4. Offer the use of your windows 
for farm organization displays. Offer 
to print notices of organization meet- 
ings in your newspaper ads or direct 
mail. Publicity of this sort will be 
appreciated. 

5. Offer to publicize through your 
direct mail mimeograph bulletin, if 
you have one, the work of these or- 
ganizations. You can brief it so that 
the meat will be there and still give 
valuable publicity to the projects. Re- 
member, not all farmers attend such 
meetings for one reason or another. 
Therefore, when you publish news 
about the work each association is 
doing, you are furthering the good 
work done by these groups. Their 
educational projects thus take hold 
more rapidly. 

If you are in doubt about the 
number of farm groups, you can also 
ask your county agent. He will know 
of some that may have slipped your 
attention. And by asking your cus- 
tomers to what groups they belong, 
you will also bring your list up to 
date. 

These farm groups in your area 
are working toward the same goal that 
you are, namely, more profit through 
better farm and feeding methods. 
Therefore, if you as a dealer join 
forces with farmers in many of their 
projects, you, too, will benefit much 
more than if you try to play a lone 
hand. 

In this respect such an opportunity 
to cooperate exists for practically 
every feed dealer in the nation. The 
extent to which each dealer seizes 
this opportunity and profits from it 
depends entirely upon himself. It is 
an opportunity which is there month 
after month, year after year. It has 
unlimited possibilities. 


Second “Quickie” 
Convention Set by 
Hatchery Group 


KANSAS CITY—The Hotel Clay- 
pool in Indianapolis will be the loca- 
tion of the second annual “Quickie” 
convention Jan. 18-19, 1952, accord- 
ing to Ambrose Brownell, Milwaukie, 
Ore., president of the American 
Hatchery Federation. The first 
“Quickie” took place in Chicago last 
January. 

“The enthusiastic reception given 
the first ‘Quickie’ prompts the Amer- 
ican Hatchery Federation to continue 
this project,” Mr. Brownell said in 
announcing the 1952 session. “Ap- 
proximately 250 persons attended the 
1951 convention and letters of praise 
were received from practically every 
registrant.” 

The “Quickie” differs from the 
Hatchery Federation's big July con- 
vention in that it does not have ex- 
hibits and the program is designed 
along purely functional lines. The 
aim of the educational session is to 
| help hatcherymen operate more effi- 
ciently. The 1952 “Quickie” program 
will be devoted largely to problems 
of internal hatchery control. 

The American Hatchery Federation 
will hold its regular annual conven- 
tion in San Franicisco next July 
22-25, when some 5,000 hatcherymen 
from across the nation are expected 
to attend. Commercial exhibits are 
expected to cover the entire exhibit 
area and corridors of the San Fran- 


cisco Civic Auditorium. 


Mr. Irvine Says: 


“By mixing our own brand of feeds 
with the Brower Mixer, we offer 
substantial savings to our customers 
and still keep a full margin of profit 
for ourselves. 

“Along with mixing our own 
brands of feeds, custom mixing is 
another good source of income that 
has paid off for us. In the four years 
that we have operated our Brower 
Mixer, we have added 150 custom 
mixing customers. 


“All-in-all, we consider our Brow- 
er Mixer the biggest factor in the 
increase of our feed business. It 
paid for itself the first six months. 
In four years of steady use, our 
Brower Mixer has given outstanding 


BROWER 7 


Mixes a perfect blend in approximately 10 minutes—at a power cost from 
8¢ to 5¢ per ton. Above-and-below-floor models. Five sizes—mixing capaci- 
ties of 700, 1,200, 2,000, 3,000 and 4,000 pounds feed. Heavy welded steel 
construction—gives years of trouble-free service. Many outstanding fea- : 


tures—easier and faster to operate. 


30 DAY TRIAL Let Us Send You Full Details. 


ur BROWE 


service, requiring no repairs. That's 
the kind of performance that means 
real satisfaction.” 
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...says Alfred Irvine 
Irvine-White Milling Co. 
Greeneville, Tennessee 


MIXERS! 


WRITE 


BROWER MFG. CO. 402 N. 3rd St., QUINCY, ILL. 


me Worlds Largest Selling Mixer! 


Board of Trade 
Phone: 2-0777 
Members: American Feed 


Importers and Wholesalers 
of .. Canadian Screenings 


SuPERIOR FeeD COMPANY 


Manufacturers Association 
The Grain and Feed Dealers National Association 


Duluth 2, Minn. 
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Four Tips for 
Getting Repeat 
Feed Business 


By Will Larlee 


OW many times have you 
H checked back on resale results 

to find the feeders you sold 
have slipped away to another brand of 
feed or turn out to be the “now and 
then” buyers of your feeds? 

You could probably cite many such 
discouraging instances, even among 
those who appeared at time of sale 
enthusiastic, convinced by your 


“pitch” on the quality guarantee and 
other features of your feed product, 
your facts and figures so thoroughly 
prepared on their farm operation or 


from testimonials—but they did not 
stay sold after that one order. 

Sometimes you win back those 
changeable customers on your next 
call. Too often you don’t. Why? 

Ray. you ever tried to determine 
the reasons why it is often necessary 
to begin over from scratch with your 
selling job or why you may frequently 
feel you have to be satisfied with 
occasional orders, sharing your busi- 
ness with competitors? 

Somewhere in your selling activities 
you are missing some bets which 
would make loyal feeders out of many 
who are fickle and swayed too easily 
by the next salesman who comes 
along. You may be. overlooking ways 
to eliminate much of the reselling 
which cuts down on the time you 
could devote to developing new busi- 
ness. 

If your work requires scattered ef- 
fort over a large territory with re- 
sale at any one point only at inter- 


Genuine Cane BLACKSTRAP MOLASSES 
NORTH AMERICAN TRADING & IMPORT CO., INC. 


_ LARGEST IMPORTERS OF BLACKSTRAP MOLASSES IN THE UNITED STATES 
1429 WALNUT STREET PHILADELPHIA 2, PA. 


vals, you have to make each contact 
more than a matter of getting the 
order. You'll find it pays to bear down, 
not only on the closing of your sale, 
but also every other detail to secure 
the customer as completely as the 
order! 
The Entire Program 

First of all, do you talk the entire 
feeding program? Do you explain how 
each feed fits into a step of the pe- 
riod chicks are started until they 
do in the laying house and how your 
feeds each serve a certain need from 
the time the sows are bred until their 
litters are finished to market weight 
hogs? Or have you fully covered the 
dairy program through the building 
of calves into best milk producers or 
herd sires of tomorrow 

Sure, you realize the importance 
of selling a program, not just one 
or two feeds, but if you don't “carry 
through” to leave your feeders well 
informed on every phase, it is too 
easy for them to change from your 
calf feed to another's fitting ration. 

Second, how carefully do you ob- 


serve—and advise—the feeders on 


methods of management and feeding 
practices? Use your sense of sight as 
well as your voice box when you sell. 


The feeder prospect may be neglect- 


ing a vital part of his job or doing 


Produced from grain through the action of 
yeast, SuperSot is one of the richest natural 
sources of B vitamins. In addition, SurperSo: 
contains an exceptionally high level of digest- 
ible protein and guaranteed amounts of vita- 
mins A and D. All these vital nutrients are 
essential to growth, health and reproduction of 
animals. Furthermore, SuperSot is almost 
100% soluble in water and its valuable nutri- 
ents go to work within minutes. Foremost 
feeders quickly recognize the advantages of this 
natural supplement. That's why they continue 
to buy 


PROVEN BY RESULTS 

It has been proven that (1) a little SupeRSoL, 
added to an ordinary grain feed, produces an 
unexcelled dairy calf starter; (2) a little 
SuperSo.t, added to an ordinary hog feed, 
makes an excellent sow and litter feed; (3) a 
little SuperSot, added to any cattle ration, 


SUPERSOL 


The Natural Supplement for All Livestock 


Write for FREE Booklet 
FEED Divistion 


BROWN-FORMAN DISTILLERS CORP 


et 


gives the ration a highly palatable taste which 
strongly appeals to cattle . . . thus increasing 
feed intake, promoting faster gains and lower- 
ing the cost of gain. It has been proven that 
SuperSow helps feeders get results they want! 


FAST GROWING MARKET 
In recent years feeders have found that the vital 
nutrients . . . present so abundantly in SuPER- 
So. .. . are often deficient or borderline in the 
average ration, whether it is manufactured or 
home-mixed. That’s why so many good feeders 
have supplemented their regular ration with 
SuperSo.. The results they get explain why 
SuperSor sales have continued steadily upward 
SuperSor . . . produced by a company which 
has carefully guarded the quality and uniform- 
ity of its superior products for 81 years . . . is 
the key to a superior ration! 


ORATION 
in t F 


something which will affect desired 
results with your feed. Tell him tact- 
fully, but leave no doubt in his mind. 
that your feed is not going to do much 
for him if he falls down on rules 
of sanitation, inadequate feeding 
space, not enough water, etc. If you 
don't, he is more likely to blame his 
failure or troubles on your feed. 

Third, make sure that someone fol- 
lows up closely with your customers 
to make sure they’re feeding properly. 
Of course, that follow-up gives the 
chance to write additional orders all! 
through the program. 


Meet Service Requirements 


Fourth, and this ties in with your 
third step, meet your service require- 
ments promptly and efficiently, 
whether they may be delivery, com- 
plaints, help with disease and market- 
ing problems and the various other 
demands customers will make on your 
time. Close those gaps that allow a 
competing salesman or dealer to 
wedge in when you're some place else. 

Such a plan, combined with com- 
mon sense merchandising at the deal- 
er point and attention to good will, 
will help you do more than merely 
get the “now and then” orders. You'll 
earn customers who last. 


PIG LITTER RECORD 
SET IN MINNESOTA 


AUSTIN, MINN. — A registered 
Chester White sow owned by Wayne 
Hotson, a farmer near here, produced 
a litter of 12 pigs that weighed .a 
total of 812 ib. at 56 days of age, for 
what is thought to be a new record 
for raising baby pigs. According to 
Mr. Hotson, the old record was 720 
lb. established in 1941 by a Poland 
China sow with a 12 pig litter. 

Mr. Hotson attributed this remark- 
able growth to aureomycin. He said 
that he began feeding an aureomycin 
supplement when the pigs were a few 
days old, spread the drug on sod in 
the feeding house when they were a 
week old and added it to rolled oats 
at two weeks. 


MILL DESTROYED 

MADISON, IND.—The main build- 
ing of the Clifty Falls Grain Mills here 
was destroyed in’a $150,000 fire Oct. 
6. Only two small wings of the plant 
were saved. Harry Cooper, owner of 
the firm, said that some equipment 
and a large amount of grain and corn 
were destroyed. 


SCROGGINS GRAIN CO. 
Dealers i 


in 
WHOLE and GROUND GRAINS 
and SCREENINGS 


MINNEAPOLIS, MINNESOZA 


Superior’s Brand 


50% Meat and Bone Scraps 
60% Digester Tankage 
80% Blood Meal 


Superior Packing Co. 
Nestor 4001 
St. Paul 4, Minn. 


PRODUCTS 


Distributed in Minnesota, 
North and South Dakota 
and western Wisconsin by 


Blomfield-Swanson Brokerage 


734 Midland Bank Bidg. 
Minneapolis 1, Mian. 
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—field-fresh and wholesome 


MEAL 


Across the Land, from the 
: finest alfalfa, National produces 
e high quality dehydrated and sun- 
cured alfalfa meal. 
Buyers find here a satisfying 

product and a pleasing service. 


NATIONAL ALFALFA DEHYDRATING & MILLING CO. 


LAMAR, COLORADO 
Merchants Exchange 
ST. LOUIS, MISSOURI 


Many widespread 
plants provide 


exceptional shipping 
service. 
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FORDS 


HAMMERMILL 


Model 5A2 4 
16” Wide 


fact revealed by 
fests by a power company which 
compared FORDS mills with other 
a well known mills. FORDS static and 
_ dynamic balencing of all rotating 
parts eliminates power wasting 
vibration. Direct drive the Ss 
\ 


mill th h FORD 
joint for greater 


ae 4 31 12th Street 


ALWAYS BUY... 


FREE industriat mitt 


Catalog—lllustrated! Write to 


PENB's National Good Egg Club. 


CHICKEN-EATERS—J. A. McConnell (right), general manager, Cooperative 
GLF Exchange, Inc., Ithaca, N.Y., assisted by Poultry and Egg National 
Board president, John C. Huttar (left), initiates Dr. Deane W. Malott (third 
from left), new president of Cornell University, into the “Chicken Eating 
Club.” Dr. J. H. Bruckner (next to Mr. Huttar), an old time chicken-eater, 
starts his fourth helping. Dr. Malott also was made an honorary member of 


CCC REDUCES OFFERING 
PRICE OF SURPLUS CORN 


WASHINGTON — The Commodity 
Credit Corp. reduced its minimum 
prices 1@5¢ bu. on corn offered for 
domestic sale with publication of the 
agency’s monthly price list of sur- 
plus commodities. 

No. 3 yellow is listed at $1.86, Chi- 
cago; $1.88, St. Louis; $1.77, Minne- 
apolis; $1.79, Omaha, and $1.84, Kan- 
sas City. The Minneapolis price is 
down 5¢ from the Sept. 1 price, Kan- 
sas City and St. Louis down 1l¢ and 
Chicago down 3¢. 

A total of 50 million bushels of 
corn is offered by CCC, along with 
19 million bushels of barley, 8 million 


ms y E R 5s t R A | bushels of oats and 5 million bushels 


of wheat. All prices, by law, are no 
. lower than 5% above the current 
Streator, Winois support price, plus carrying charges, 


“it’s your 


“ 

In all trying positions in which I shall be 
placed, and doubtless I shall be placed in many 
such, my reliance will be upon you and the 
people of the United States; and I wish you to 
remember, now and forever, that it is your 
business, and not mine; that if the union of 
these States and the liberties of this people 
shall be lost, it is but little to any one man of 
fifty-two years of age, but a great deal to the 
thirty millions of people who inhabit these 


¥ 


ABRABAM LINCOLN said: 


Wayne Fish & Co. 


Representing Manufacturers of Feed Ingredients 
MINNEAPOLIS 


business” 


United States and to their posterity in all 
coming time. 

“Tt is your business to rise up and preserve the 
Union and liberty for yourselves and not for me. 
“I appeal to you again to constantly bear 
in mind that not with politicians, not with 
Presidents, not with office-seekers, but with 
you, is the question: 

“Shall the Union and shall the liberties of this 
country be preserved to the latest generations?” 


MIDLAND BANK BLDG.,MINNEAPOLIS !, MINN 


CARLOT FEED INGREDIENTS. . VITAMIN SUPPLEMENTS + TRACE MINERALS 


TELEPHONE: ATLANTIC 6519 TELETYPE: MP-485 


or the market, whichever is higher. 
The new corn price is 6@7¢ above 

the current Chicago market and 11 

@17¢ above Minneapolis cash prices. 


CANADIAN PACKERS 
VOLUME DECREASES 


TORONTO—The volume of busi- 
ness undertaken by Canada Packers, 
Ltd., in the present fiscal year, which 
started March 29, 1951, is down 2%, 
while there have been some sharp 
price declines in the prices of some 
commodities, according to Norman J. 
McLean, the company’s vice presi- 
dent. 

Surveying the trading situation for 
the benefit of stockholders at the 
company’s annual meeting, Mr. Mc- 
Lean said that both cattle and lamb 
marketings had shown a serious de- 
cline this year while hog marketings 
were down 3.5% since the beginning 
of January. However, during the last 
few weeks hog marketings had been 
up 10% above the comparative week- 
ly figures of last year, and he esti- 
mated that by the year end they 
would show an increase of from 12% 
to 15%. 

Because of these bigger marketings 
there had been a sharp decline in 
retail pork prices. However, Mr. Mc- 
Lean did not envisage a similar de- 
cline in beef and lamb prices. 

The trend in sheep and lamb mar- 


RANSIT 


GRAIN & SEED MERUKAN S 
SINCE 1970 
FOR!) WORTH. TEXAS 


FEED INGREDIENTS 


AND GRAIN 
@ Soybean Meal . @ Tankage 
@ Cottonseed Meco! @ Meat Scraps 
@ Linseed Meo! @ Molasses 
@ Alfalfo Meal @ Crimped Oots 


@ Brewers Grain @ Crimped Barley 

@ Oat Meal Feed @ Corn Chop 

@ Mill Feeds @ Ground Grains 
DANNEN MILLS, Inc. 
GRAIN AND JOBBING DIVISION 

ST. JOSEPH, MO. 
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SILCO—Silbernagel & Co., Pine Bluff, 
Ark.; for hen feed, all-grain feed. heavy 
Srain feed, rolled oats and canned corn. 
Use claimed since 1921. Published Sept. 
11, 1951. 

QUALITY FARM BUREAU PRODUCTS— 
The Farm Bureau Cooperative Association, 
Inc., Columbus, Ohio; feeds and wheat flour. 
Use claimed since Jan. 1, 1928. Published 
Sept. 11, 1951 

COMET—Standard Milling Co., Chicago, 
Ill.; livestock and poultry feed. Use claimed 
since 1891. Published Sept. 11, 1951. 

BANQUET—.G. E. Conkey Co., Cleveland, 
Ohio; dog food. Use claimed since Jan. 3, 
1950, Published Sept. 11, 1961. 

PURITAN—Puritan Mills, Atlanta, Ga.; 
for poultry and cattle, pellets consisting 
principally of fish products and feed grains; 
rabbit pellets, consisting principally of fish 
products, feed grains and dried beet pulp; 
hog feed pellets, consisting principally of 
digester tankage, feed grains and meals; 
dairy feeds, consisting principally of feed 
grains. Use claimed since May 16, 1947. 
Published Sept. 25, 1951. 

USED-COW—James W. McDonald, Wich- 
ita Falis, Texas; cooked animal fats, oils 
and greases and meat cake, afl for use in 
stock and poultry feed. Use claimed since 
April 11, 1947. Published Sept. 25, 1951. 

FAIR-ACRE — Lindsey-Robinson & Co., 
Inc., Roanoke, Va.; for poultry and live- 
stock feeds consisting of grains and other 
ingredients and dairy rations comprised of 
soybean oil meal, peanut oi] meal, cotton- 
seed oil meal and other ingredients. Use 
claimed since September, 1941. Published 
Sept. 25, 1951. 

PACIFIC—Pacific Feed Sales Co., Van 
Nuys, Cal.; for poultry and livestock feed, 
namely, baby chick starter mash, 20% pro- 
tein egg mash, 16% protein all purpose feed, 
20% protein broiler-fryer mash, 15.5% pro- 
tein cake egg mash, scratch feed, pigeon 
scratch feed. rabbit ration pellets and pig 
and hog feed including ground corn, milo 
and barley, bran, fish meal, meat meal, soya 
bean meal, alfalfa meal and salt and dairy 
feed, including ground corn, ground milo, 
ground and rolled barley bran, fish meal, 
meat meal, soya bean meal, alfalfa meal 
and salt. Use claimed since March 1, 1948. 
Published Sept. 25, 1951. 

ZIP—Batcheller’s, Inc., Sioux Falls, 8.D.; 
for cattle feeds, hog feeds and poultry 
feeds. Use claimed since Oct. 1, 1945. Pub- 
lished Sept. 18, 1951. 


keting has been downward since 1946, 
and this was in line with a similar 
circumstance in the U.S. Mr. McLean 
attributed this to the lack of shep- 
herds while in connection with cat- 
tle he suggested that owners were 
holding back stocks to build up their 
herds. 

Dealing with the butter situation, 
which has to be bolstered by imports 
from abroad because of domestic 
shortages, Mr. McLean said that the 
government had imported 10 million 
pounds and the private trade 4% 
million pounds. This supply, he felt, 
would be enough to carry Canada 
through until next May. 

Mr. McLean stated that the com- 
pany expected to have a satisfactory 
year, but the net would not be as 


MILLFEEDS 


CASH AND FUTURES 
ANCHOR GRAIN CO. 
LOYD O. SELDERS—Phone: GRend 7377 
Board of Trade Bidg., Kansas City 6, Mo. 
Member Kansas City Board of Trade 


BROKERS— 690 BOARD OF TRADE 
COMPLETE LINE OF KANSAS CITY 6, MO. 


FEED INGREDIENTS BALTIMORE 2060 


good as that of last year or the year 
before. For the year ended March 
28, 1951, the net profit was $4,126,013 
after the deduction of $1 million for 
inventory reserve, and this equaled 
$3.44 a share on the combined Class 
A and Class B shares. In the previous 
years the figures were $3,480,212 
and $2.90. 


MORE CATTLE IN CANADA 


WINNIPEG—There were more cat- 
tle, but fewer sheep and horses on 
Canadian farms June 1 this year than 
on the corresponding date in 1950, ac- 
cording to estimates by the Dominion 
Bureau of Statistics. Total number 
of cattle, estimated at 9,333,300, in- 
creased from the June 1, 1950, esti- 
mate of 9,045,300. The number of 
milk cows declined to 3,541,700 from 
3,608,700. Estimated number of sheep 
fell to 1,968,100 from 2,015,000 a year 
earlier. Number of horses on farms 
declined to 1,505,200 from 1,683,000 
a year ago. 
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Enough Trace Elements 
for a Ton of Complete Feed 


—s \ When you use Miricoe in your 
feeds, you can buy plain salt 
oa A) and ordinary limestone or 
oyster shell flour, since Miricoe 
more than supplies the needs 
This ordinary No, 2 can holds one pound for iodine and manganese. No 
of Miricoe Trace Mineral Supplement— formyla changes are necessary. 


enough for a ton of starting mash or a 

on of low , 

than the known requirements  MRICOE FOR POULTRY 

for iodine, cobalt, zine, iron, copper and = To comply with the NPA order 

eg on the use of cobalt, we are pre- 

Two pounds will fortify a ton of ess paring Miricoe for Poultry. This 
has the same formula as Regular 

Miricoe—without cobalt. 


mash or a complete hog feed. Five 
pounds supply the requirements in a hog 
supplement. 


HOLT PRODUCTS CO., Milwaukee 1, Wis. 


DEPENDABLE 


KRAFT SAG 
made-fo-order 


sacks 
Kraft Made! 


prinfed or plain 


1h your product féts inte a bag — we'll make the bag to it your pra 


FEED BRANDS 
i The following trade-marks have 
x. been published in the Official Gazette 
ne of the United States Patent Office 
5 preliminary to registration. Manufac- 
“ae turers and distributors who feel that 
a they would be damaged by the regis- Ss 
Ee tration of any of these marks are ee 
a permitted by law to file a formal no- 
‘eg tice of opposition, within 80 days 
ee after official publication ef the marks. 
Official publication dates are included 
below. | 
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A Sanitation Program for Grain Dealers 


necessity of sanitation, but 
-~ there has been very little ac- 
tual clean up done by some, while 
others have really started a very 
good program. Some still think it is 
impossible to keep grain storage 
clean, as every time grain is moved 
there are accumulations of dust. But 
storage can be kept clean with a lit- 
tle effort and some improvements. 
With suction applied to the elevator 
legs and ‘dust collectors installed 


AX grain dealers realize the 


By Glen R. Romig 


there will not be so much dust in the 
air. Once the dust is controlled it 
will be much easier to keep the stor- 
age space clean. This will also reduce 
the insect breeding places. The effec- 
tiveness can only be accomplished by 
a constant and well planned sanita- 
tion program, and will pay dividends 
by the reduction in losses from in- 
sects and rodent damage. 

This can be accomplished by a five- 
point program consisting of: (1) Gen- 
eral clean-up inside and outside of 


Drummed 


PACIFIC COAST 


MEAL 


Solubles Stocks Available at 
Saint Louis - Kansas City, Mo. - Hammond, Ind. 


FISH SOLUBLES 


buildings. (2) Repair of buildings. (3) 
Rodent control and rodent proofing. 
(4) Regular inspection of stored 
grain. (5) Planned general fumiga- 
tion. 
General Clean-Up Program 

The appearance can be improved 
by cleaning up the most conspicuous 
places, but will be of very little value 
in reducing infestation. Some of the 
worst infested and unsanitary places 
are found in the out-of-the-way 
places, where it is least noticeable 
and inconvenient to get at, such as 
dark, damp elevator pits. The pit is 
usually small and very poorly con- 
structed, especially so under old ele- 
vators. The lighting usually consists 
of a drop cord. Some are very in- 
convenient and hard to clean, other 
places are under flat houses where 
there is no light and the ventilation 
is poor. It is also very hard to get 
under these places, yet this is an ex- 
cellent insect and rodent harborage. 
Usually there is some leakage of 


FLASH! NEW 
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RTISING 


PROGRAM TELLS 


2,000,000 FARMERS 
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S BLACKSTRAP 
MOLASSES 


A series of ads in leading farm papers throughout the midwest are telling over two 
million farmers about OMALASS, the DRY product made with cane blackstrap 
molasses. Cash in on the growing demand for OMALASS, now! Sell OMALASS for 


preserving silage—for dairy feeding—and for sweetening all feeds) OMALASS now 


guarantees 40% cane sugars. 


SENDCCOUPON FOR NEW LITERATURE 


Other Exclusive Products .. - 


MY-T-MIX—High Potency Vitamin Pre-Mix LABORATORIES, INC. 
DRIFISOL—Dried Condensed Fish Solubles i Ave, 
RIBOFERM—Yeast plus Riboflavin and Niacin See Moines 14, 
DELUX YEAST CULTURE—High Potency Yeast i Please send me complete details 
and prices on Omalass. | 
1901 East Euclid Avenue i 


grain and this makes the food sup- 
ply abundant. This grain also becomes 
infested with all kinds of insects, 
even if the bins are cleaned up before 
refilling with new grain. With such 
conditions existing right underneath, 
the new grain will soon become infest- 
ed and the whole bin damaged in a 
very short time if temperature and 
moisture contents are favorable. 

Therefore, it is necessary to keep 
the entire premises clean from the 
top of the buildings to the ground 
underneath. The outside area around 
the buildings should be kept clean 
and free of rubbish. Grain doors 
should be kept in a neat pile, at least 
eight inches above the ground, to pre- 
vent rodents from using them as a 
harborage. If the outside area around 
the buildings is kept clean and free 
of spilled grain it will not be at- 
tractive to rodents, and there will not 
be breeding places for insects around 
the foundations. Keeping the prem- 
ises clean is also good fire protec- 
tion. 

Buildings should be kept in good 
repair at all times. Leaky roofs may 
cause considerable damage by spoil- 
ing grain. Also, this may be the cause 
of serious infestation as insects mul- 
tiply very rapidly in moist, moldy 
grain that is heating. Therefore, one 
leak in the roof may be the cause of 
serious damage. Windows should be 
kept in good repair and kept closed 
or screened to keep the birds out so 
they will not roost over the bins of 
stored grain. Very often cars of wheat 
received have considerable quantities 
of bird excreta and feathers. Keeping 
elevators in good repair prevents loss 
and damage, also improves the value 
of the property. 


Rodent Control Campaign 

The control of rodents in and 
around grain storage is very impor- 
tant. Rodents consume and damage 
several bushels per rat of grain each 
year. The rat is considered public 
enemy No. 1 among animal pests. Be- 
sides consuming and damaging grain 
the rodent is very filthy as it travels 
through grain spreading excreta, 
hairs and often carrying disease. 
Once grain becomes contaminated by 
rodents it is very difficult to remove 
ail of the filth from the kernels. Con- 
sidering the damage done, it is much 
cheaper to finance a rodent control 
program than to feed and stand the 
damage done each year. 

At the present time there are sev- 
eral poisons for the pest control oper- 
ator and two for the general public. 
These are Warfarin (or compound 
No. 42), and red squill. Warfarin 
is both a rat and mouse poison. Very 
good results can be obtained when 
properly used. Also trapping is very 
effective in places where poison can- 
not be used. However, it must be re- 
membered at all times that any poi- 
son is dangerous unless properly han- 
dled. 

Rodent proofing must be done to 
accomplish an effective rodent con- 
trol program. All holes where rodents 
can enter should be repaired. Scraps 
of tin can be used for this purpose. 
It is much easier to keep rodents out 
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Poultry Wheat—Sacked Grain 
KANSAS GRAIN CO. 


BOARD OF TRADE - KANSAS CITY, MO. 
W. W. (BILL) Sudduth P. A. (PAT) Trower 
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Distributed in Illinois, 
Indiana, Ohio and South- 
ern Wisconsin by 
HALL SALES COMPANY 

1313 Ridge Avenue 
Phone: Greenleaf 5-0225 
EVANSTON, ILLINOIS 
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than it is to get them out once they 
are allowed to enter at will. Build- 
ings close to the ground without a 
concrete foundation offer ideal pro- 
tection for rodents. It is much better 
to have it open underneath than to 
have a poorly constructed board wall 
between the floor and the ground. 
Small mesh wire deeply anchored in 
the ground is good protection as it 
lets the light in. Rodents like to be 
in the dark where they are not mo- 
lested and, if allowed such harborage, 
will multiply very rapidly. 

Stored grain should be inspected at 
regular intervals. This inspection 
should include examination of the 
grain for any sign of insects, or in- 
crease in the temperature of the 
grain. After grain has gone through 
the first heat stage (commonly known 
as sweat) any additional heating is 
not normal and is caused either by 
outside moisture from bad roofs, or 
from infestation. If this condition is 
not corrected immediately serious 
damage will occur. If such condition 
is caused by infestation, correction 
can be made by fumigation and then 
turning and cleaning the grain. 

A leak in the roof will also cause 
mold damage to a_ considerable 
amount of grain in the bin. This mold, 
if abundant, will cause the grain to 
sell at a lower grade. Therefore, it is 
very important to keep storage build- 
ings in the best of condition, free 
from rodents and infestation. 

Planned general fumigation is con- 
sidered essential if infestation is to be 
controlled. Best results can be ob- 
tained when the storage bins are as 
near empty as possible. All grain held 
over from one year to the next should 
be fumigated with a good grain fu- 
migant at the same time the general 
fumigation is done. If there is not a 
fumigator regularly employed, com- 
mercial fumigators can be called in 
and the complete fumigation planned 


For Better Bays — Better Buy Chase | 


CHASE BAG COMPANY 
General Sales Offices, 309 W dacksen Bivd 


Chicago 6, Illinois 
Coast-to-Coast Bag Service 


MANUFACTURERS OF 
QUALITY ALFALFA MEALS 


CENTRAL MILLS, 
Incorporated 


_DUNBRIDGE, OHIO 


Bulletin Services are part of the 
valuable service program The 
Northwestern Miller offers to 
its advertisers. 


Are you using this advantage in 
your operations ? 
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and arranged for. Between fumiga- 
tions spraying is very helpful in con- 
trolling insects. Very good results FEED PRICES 
can be obtained by spraying empty 
bins with a good residual spray. 

If this program is carried out the 
infestation will be kept to a minimum 
and the grain will be delivered with- 
out the grade certificate carrying a 
notation (weevil), which constitutes 
a lower grade and a lower price per 
bushel. 

Cleaning of box cars is very often 
badly neglected. Cars of wheat have 
been received containing various 
kinds of objectionable refuse on the 
floor which was not, cleaned out be- 
fore the wheat was loaded. Also, in 
this time of car shortage all kinds 
of cars are loaded. Some are very 
badly broken and have to be patched 
up before they will hold grain, but all 
cars can be patched, fumigated and 
cleaned before loading. About 90% 
of the wheat marketed is used for 
human food, so let us protect and 
care for the raw material as we 
would the food for our tables. 


ORDER PRICE BOARDS Now! 


SIZE 18’’x36"’ 
21 SLOTTED OPENINGS 
PLYWOOD BACK 


CONTAINS 
1000 WHITE GUMMED LETTERS 
300 SNAP-IN PRICE CARDS 
24 1144""x18" SLIDE PANELS 
1-18x36 SLOTTED FRAME 
“Please spécity caption” 


A simple matter to pest Feed, Seed, Coal or 
Grain Buying Prices 


1 Board complete $15.95 ea. 
2 or more complete $14.50 ea. 


FRUCHEY SERVICE CO. 


NAPOLEON, OHIO 


and feeding 


Ear Corn Crusher and Feed Regulator 


No matter what make or model Hammermill or Attrition Mill you are 
using, you'll get more uniform feeding, greater protection for your ~ 
equipment and lower operating costs when you install a Kelly-Duplex 
two-roll type crusher-feeder ahead of your grinding mill. Pays for 
itself in a short time with savings. 

Uniform reduction of corn, cobs and husks is accomplished by 
crushing blades of special design. Small grain may be fed through 
with ear corn. Products can be made fine or coarse as desired. Flow 
control provides steady, even feeding. Shear pin protects against 
iron and stones. Accurately machined parts and rugged steel con- 
struction assure dependable service for years. Complete details will 
be furnished promptly on request. 


. * 4 


Com Crusher-Feeder Ghein Brag 

The Duplex Mill & Mfg. Company, Springfield, concomnent 
Gentlemen: Send full details on the Ear Corn Crusher and Feed Regulator. | want more Oo —— Goin 
profits through higher efficiency. Tell me more about other Kelly-Duplex items checked nae 
at the right. Pitiess Corn Shetler Beg Ceaners 
NAME Com Scaiper Gorn Shelter with 

ten Blower 
ADDRESS. Glectric Motors Reguier Corn Shetier 
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How to Speed Up Collections 


Here Is How One Successful Retailer Gets Overdue Bills 
Collected Quickly and With Little Expense 


By Martin Francis 


HEN the average feed deal- 
W:: extends credit to some of 

his customers, he usually does 
it with the understanding that the 
farmer will pay within a 30-day pe- 
riod. Some dealers even call such ac- 
counts cash because they are paid 


before the full 30-day billing period. 

The reason why some dealers ex- 
tend such credit is often that the 
farmer receives a monthly milk check 
or egg or other payments and likes 
to pay his feed bills out of current 


LACTO-VITA, VITRATE, FOR-CLO 
DRY D3, DRIED MILK PRODUCTS 
MARDEN-WILD COD LIVER OILS 

DEVOLDS PURE COD LIVER OIL 


LACTO-VEE PRODUCTS COMPANY 
DAYTON 2, OHIO 


earnings, rather than out of surplus 
or savings. 

But the fact remains that regard- 
less of intentions, some farmers fail 
to pay at the end of the 30-day pe- 
riod, and then the dealer has a col- 
lection problem on his hands. When 
he begins to devote time and atten- 
tion to the collecting of that over- 
due account and uses statements, 
stamps, etc., in the effort, then that 
account begins to cost more money 
than the dealer originally figured. 

Can such accounts be collected 
quicker and without incurring hos- 
tility or jeopardizing future busi- 
ness relations? One retailer thinks 
collections can be speeded up, and he 
has a method for doing it which has 
worked well for him for many years. 


Typical Credit Transaction 
But before I detail his method, I 
wish to give an example of a typical 
credit transaction in a feed store. 
Let us say that on Jan. 20, for ex- 
ample, a farmer comes to a dealer 
and buys $100 worth of feed on open 


By clipping the coupon you can get more 
information about tags in less time, with 
less effort, than was ever before laid on 
your desk in a single package. 


MARSHALL'S 


wl 
4 


BRlow, 
SCP FEEDS 


You can find out how to end se- 
lection troubles, delivery delays, 
lost-tag bother and all other tag 
troubles just by clipping the cou- 
pon, attaching it to your letter- 
head and mailing it to us with 
samples of the tags you now use. 
Mark the quantity on each. Mail 
to us, today. We'll give you, by 
return mail, complete informa- 
tion on how to end tag troubles, 
speed deliveries and cut cost. 


: Savage Tags are processed for visibility 
= SS: in any light. They tell at a glance what is o 
FS = =3 : in any bag. They're easy to sew. They 
ee. — stay on. They are so much better, that they 
tne. 
are standard with feed millers from coast 
Senay © coast. A thousand or a million! It’s all the same to 2 
fl See] vs! We can handie any quantity and maintain 
qvality while doing it. Clip that coupon NOW. 
Clip 
“patch of 
better 
4 A somp’ money” 
s 


account. He is well known in the area. 
has paid previous bills on time, with 
a few exceptions, and says he will 
pay this $100 bill when he gets his 
next milk check, presumably within 
the next 30 days. 

On Feb. 1, the feed dealer sends 
the farmer a statement. By Feb. 20, 
the 30 days have passed and the farm- 
er has not yet paid. Under the cir- 
cumstances what does the dealer do? 

Usually he will wait until March 1 
and then send another statement. In 
addition to showing the balance due, 
he will also slip in the fact that the 
feed was purchased Jan. 20. This is 
a subtle reminder to the farmer that 
the 30 days have passed and that 
payment is overdue. 

But does this fact register with the 
farmer? In many cases it doesn't. 
So the dealer decides to wait until 
March 10 before writing a collection 
letter, figuring that perhaps the farm- 
er will pay his bills on or about that 
date. But when March 10 arrives 
and the dealer decides to send a col- 
lection letter, that $100 account is 
already about 50 days old. And the 
older bills get the harder they are 
to collect. 

In many cases dealers are too leni- 
ent with customers before reminding 
them about overdue accounts. They 
always keep hoping that the next mail 
will bring a check in payment. But 
often the payment doesn’t come and 
so the account becomes older day 
by day. 

Successful Method 

Now here is how one retailer han- 
dies such accounts. He sends the cus- 
tomer only one statement. In the case 
of the above incident, that statement 
would be mailed on Feb. 1. Then on 
March 1, when many retailers would 
patiently send another statement, this 
retailer sends a polite combination 
statement and collection notice. 

Here is how it is worded: 

“Your account with us, in the 
amount of $...... is overdue. We be- 
lieve you have overlooked this matter 
and would appreciate a reminder. 

“If your remittance has been sent 
to us, please accept our thanks and 
disregard this communication.” 

John Jones, 
Anytown, U.S.A. 


This is a pleasant and courteous no- 
tice, don’t you think? But at the same 
time it reminds the debtor that his 
account is overdue. Reaching him on 
or about March 1, it usually gets 
preferential attention over the state- 
ments that do not carry a “pay up” 
appeal. In most instances this retail- 
er has his payment banked by the 


THE NAME 


“™Gal CEEOS 
CEREAIS FLOUR 
MEANS QUALITY 


MOVING? 


If you are moving, tell us about 
it, won't you? Your weekly 
copy of Feedstuffs will not fol- 
low you unless we have your 
new address right eway. Make 
sure you don't miss a single im- 
portent issue . . . and help us 
make the correction as quickly 
as possible by giving us your 
old address too. 


FEEDSTUFFS 


_ 118 8. 6th St, Minneapolis 2, Minn. 
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BINGHAMTON 
Homer J. Sevage, Proven MAIN STREET © BUFFALO 3, Telephone: Cleveland 0913 


BURROWS REPRESENTATIVES—Midwest representatives of the 
Burrows Equipment Co., Evanston, Ill., posed for the above picture 
during a recent meeting held in Evanston. The session was devoted to 
discussion of the firm’s new items of equipment, office procedure, 


handling of orders and service to the trade. 


time the other retailers are getting 
nervous and ready to send collection 
letters. 

“The early bird gets the worm” 
slogan holds true in collections as in 
many other phases of business life. 
There is no reason to delay collec- 
tion notices, or to adopt a wishy- 
washy attitude of hoping for pay- 
ment. Let the customer know his 
check is expected. If he doesn’t pay 
then, he cannot blame you for not 
advising him that payment was 
urgent. 

Saves Expense 

There is another point in favor of 
the above retailer's combination state- 
ment and collection notice—namely, 
that it saves the time and expense 
of a collection notice mailed about 
March 10. If the dealer has many 
accounts, this saving can represent 
quite a sum on an annua! basis. The 
way to cut collection expense is 
through prompt and early collection 
followup. 

“This system has worked very well 
for me,” explained the retailer, show- 
ing me a stack of paid accounts, with 
these statements attached. “It brings 
our money quicker and reduces col- 
lection expense. I have never lost a 
customer because of this courteous re- 
minder note.” 

There really is no need for a deal- 
er to continue sending a customer a 
monthly statement after the first 
time. If the account is not paid by 
the time the second statement is to 
be mailed, then that account is over- 
due and a polite collection request 
notice is required, according to all 
the sound rules of business. 


Cc. H. KENSER 


Member Omaha Grain Exchange 
FEED INGREDIENTS 
COARSE GRAINS 


440 Omaha Grain Exchange 
OMAHA, NEBRASKA 


Tee PURINA 
FRANCHISE 


KAFIR & MILO 


in Southwest 


MID-CONTINENT GRAIN CO. 


Kansas City, Mo. 


Aik Ys te Quote 
Vegetable and Animal Proteins 
Millfeeds, Alfalfa Meal, Molasses 
and other Feed Products 

Telephone—GR 6122 


HE RRIN 


BOARD OF TRADE KANSAS CITY MO 


If a farmer has made an agreement 
with you for extended credit, that is 
quite another matter. But unless this 
has been done, the prompt collection 
notice and combined statement will 
solve a great share of the collection 


problem. 


Oct. 20, 


Grind Variety of Grains 


at Same Time in New 
W-W GRINDER 


High, wide feed opening—a big advantage as 
it spreads material over a wide thin surface 
enabling hammers to strike the most effective 
blows. One or more spouts can be led inte 
heed and solidly mounted, thus several kinds 
of grain can be fed at same time. Unground 
material has ample reom to be thrown ap inte heed te drep back te back of 
cylinder for positive — Weight 1,350 Ibs.; R.P.M. 3,200. Write for cata- 
log giving specifi apacities on all W-W Grinders. 


There’s a Size and Power of W-W 
to Meet Every Grinding Need 


W-W GRINDER CORP. Dept. 311, Wichita, Kans. 


CHICAGO 21, 


YOUR 


Pioneet Monufactrers of VITAMIN 


HELP MINIMIZE 


EEDING RISKS 


PRODUCTS 


Present day, “high efficiency feeds” depend upon very 
careful blending and balance of all nutritional ele- 
ments for their feeding efficiency. When you use 
VITINC VITAMINS to supply the required levels 
of Vitamins A and D you do not unbalance the feed- 
ing quality of the feed mixture by also adding fiber 
... you simply add high potency Vitamins A and D. 
And what’s more .. . you can always depend upon 
the potency and high quality of VITINC VITAMINS 
for they are all subject to continuous assays in our 
own laboratories and the minimum labeled potencies 
are periodically confirmed by recognized neutral 
laboratories. VITINC VITAMINS are backed by 
14 years’ experience and “know how” in supplying 
quality vitamins to the feed trade. 
WRITE FOR FREE VITAMIN FOLDERS 

Packed with the latest research information on Vita- 


min A and D requirements for poultry and livestock 
and complete data on VITINC CONCENTRATES. 


Rudy | Eschenheimer Co. 


F18-0-18M 
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POR POULTRY AND Animal \ 4 A 
HUB OF A Profitabl STABLEAandD 
VITINC A and D 
\ 
Rudy Eschenheimer has 
6 Y served the feed trade for 
| 4 many years and can take 
a care of your needs for 
Vitamins A and D and 
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How Does Your Store Rate? 


Here Is a Housekeeping Check List—Try to Make 
Your Store More Attractive 


By Edward Case 


S there any business man who is 
I busier than a modern housewife 

with four or five children? Yes, 
no matter how busy she is, that house- 
wife still finds the time and energy 
twice a year to clean that home from 
top to bottom. You men who have had 
to help carry out mattresses and 
rugs know what I mean. 

There is just no denying the little 
woman when she stands back, folds 
her arms and looks critically at her 
house and says, “Well, it’s about 
time to clean house.” 

There is need for frequent house- 


cleaning in business, too, but men are 
apt to neglect these things more than 
women. Even if they neglect such 
essentials, this does not eliminate 
the need for good housekeeping in 
business. 

For example, let’s take a look at 
what happened recently at South 
Bend, Ind. Merchants there called in 
a group of business experts and asked 
them to survey that city as to civic 
and retail services. 

The experts did a fine job. They 
rated various departments of service, 
stores, manners of salespeople, etc., 


very well, but the merchants were 
surprised that the ratings were not 
higher. 

A merchants’ committee then went 
to work on special housekeeping rec- 
ommendations for all retailers. The 
list follows, and I am sure every feed 
dealer will want to check his feed 
store against these suggestions. 

A bulletin issued to all retailers 
carried this copy: “Here’s how you 
can help make South Bend a better 
shopping area for a half million peo- 
ple. 

“The majority of shoppers 
housewives who are critical of poor 
housekeeping. They notice things that 
you might overlook in your busy 
routine. So here are some sugges- 
tions to make the outside and en- 
trance of your store more present- 
able, thereby making the street a bet- 
ter looking shopping center. (Of 
course the inside of your store is 
also your responsibility.) 

“1. Are any of your display win- 
dow light bulbs burned eut? 

“2. Are you using adequate watt- 


6 RO | SS 
3 
/ ANDING FACILIT 
OUTSTA 
1 
@ Regular Calcium © Manganesed Calcium 
e Dustless Calcium © Stable lodized-Manganesed Calcium 
@ Electro (Free-Flowing) Calcium Shellmaker Calcium Grit 


@ Pellet Machine Calcium 
Stable lodized Calcium 


@ Trace Mineral Premixes 
e@ Farm-Cal for Farms and Gardens 


“Pioneer Producers of Trace Elements Products” 


ompany 


222 WEST ADAMS STREET » CHICAGO 6, ILLINOIS 
325 WOODMEN OF THE WORLD BLDG., OMAHA, NEBRASKA * BOX 409 CARTHAGE, missouri 


age in your window lights to properly 
present your merchandise? 
“3. Do you turn your window lights | 


on during the daytime on dark 

“4. Do you turn your window lights 
on during the evening hours for night ' 
shoppers? 

“S. Is your window carpe or’ 
flooring clean and 

“6. Have your window backgrounds ° 
been painted or washed recently? 

“7. Are your window signs clean 
and timely? 

“8. Is your store identification sign 
clean? 

“9. If you have an electric sign, 
= all the bulbs or neon tubes work- 
ing? 

“10. Is your awning presentable? 

“11. Do you lower your awning on 
rainy days for the protection of pedes- 
trians? 

“12. Are your door hinges oiled so 
they don't squeak? 

“13. Has your door and store front 
been painted recently? 

“14. Are there any loose or over- 
hanging bricks, stones or beams? 

“15. Are there any old stickers on 
your store front? 

“16. Is your entrance swept and 
washed regularly? 

“17. Does your sidewalk and en- 
trance need repair? 

“18. Do you need a new sidewalk? 

“19. Are the parking meters in 
front of your store working properly? 
(It’s worth a penny now and then 
to find out.) 

“20. In the wintertime is the snow 
shoveled off your sidewalks promptly? 

“21. Are there any loose ropes or 
shreds hanging down from your awn- 
ing? 

“22. Does your door swing easily 
and safely so customers can come in? 

“23. Is the lock on your door stuck 
so customers can’t come in? 

“24. How do those windows look 
upstairs over your store?” 

This is quite a long list of ques- 
tions for any store owner to answer. 
Many South Bend merchants report- 
ed that in checking the list they found 
room for improvement in their stores 
in several instances. 

Insofar as the feed dealer is con- 
cerned, he can add some other ques- 
tions to this list. They would relate to 
prevalence of cobwebs, old auction 
bills, spilled grain, broken boards in 
loading platforms, insufficient plat- 
form lights on dark days, muddy holes 
in the parking yard and many others. 

There is no doubt that the con- 
scientious dealer who will go over 
this list of questions would find room 
for improvement on several counts. 
To make up a list like this on your 
own is very difficult and most dealers 
do not take the time to do it. But here 
is a ready-made list to which you can 
add a few suggestions of your own. 

Putting such suggestions into force 
would make your feed store and mill 
more attractive to many customers. 
And that is the goal the dealer seeks. 


TIP FOR MORE EGGS 
Your pullets will lay more and bet- 
ter quality eggs this fall and winter 
if you start them in a clean house. 


CONSULTANTS 


TO THE 


FEED INDUSTRY 
C. W. SIEVERT and ASSOCIATES 
Room 


221 LaSalle St. Chicago 1, 


PRooucts 


Distributed in Iowa by 


A. MAGNUSON 
SALES CO. 
660 16th St. 

Des Moines 14, Iowa 

Phone: Des Moines 2-9597 
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Grinders 


are 


Extra accuracy in manufacture eliminates destructive 
vibration. Result: Long Life, Low Maintenance... 
more tons per hour at less cost per ton. Extra 
strength in every part keeps Jacobson Grinders run- 
ning smoothly throughout their long life. 


The soft-spoken 
GIANT 
of Efficiency 


“UNIVERSAL” 


5 to 150 HP. 
Belt or Motor. 


Drive 


MORE TONS PER HOUR— 


Less cost per ton— Special Features: 


Since 1910 
All working parts constructed to 
. Patented cutting plates— wear evenly. 
Lightweight, reversible, long-wear- All-Round Utility— 
ing. Efficient and uniform grinding of a 
wide variety of grains, screening, 
Exclusive Beater Blade Assembly— mill products and alfalfa. 
; Providing exact spacing and quick The Heaviest Built Hammermill on 
m change of Hammers. the Market today— 
So carefully and accurately con- 
Simple Construction— . ° structed that it will not get out of 
Every working part instantly ac- alignment throughout its long life- 
cessible. time. 


Bulletins mailed upon’ request 


JACOBSON MACHINE WORKS 


1076 TENTH AVENUE SOUTHEAST MINNEAPOLIS 14, MINNESOTA 
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MINERAL 


It pays better to sell the LEADER. Among all mineral sold 
through dealers, a poll of Midwest farmers shows Corn King is the 
first choice. Sell the brand farmers ask for most. Cash-in on the 
big demand for Corn King, the Greatest Name in Mineral. Write 
today for full information. 


*As shown by impartial survey of farmers in eight midwest states 


NOW .,, . . Backed by bigger, better advertising through’ radio, 
farm papers and direct mail than ever before. 


THE GREATEST WAME MINERAL 


THE CORN KING COMPANY CEDAR RAPIDS IOWA 


WATCH ME GRC 


chick season. 


WATCH ME GROW —This white lattice building with a red roof located at 
the side of the West Colfax Feed Co. in Denver is attracting a great deal of 
attention from customers and passers-by. The words “Watch Me Grow” are 
painted on the building, which houses, at different times, chicks, calves or 
sheep. Display cards show the type and quantity of daily rations. The 

is near the store’s loading platform, and customers coming for feed usually 
stop to note the progress of the animals. Many motorists also stop to investi- 
gate. The firm also has a pen of chicks inside the store during the baby 


OPS ISSUES RULING ON 
CEILINGS FOR BEET PULP 


WASHINGTON—A horseback rul- 
ing on price ceilings for wet, dried 
and pressed beet pulp was issued re- 
cently by the Office of Price Stabiliza- 
tion under Supplementary Regulation 
69 to the General Ceiling Price Regu- 
lation. OPS says it has been unable to 
process a specific price regulation for 
the industry and under those circum- 
stances has made this temporary ad- 
justment. 

Under SR 69 to the GCPR, process- 
ors may sell beet pulp at prices agreed 


to between buyer and seller on con- 
dition that processors will agree in 


writing that the final sales price will 
be either the contract price or any 
subsequent OPS ceiling price, which- 
ever is the lower. If the ceiling price 
is lower, the processor agrees to re- 
fund the difference between his con- 
tract price and the ceiling. Where the 
feeder is also a beet grower supplying 
the processor with beets on open con- 
tract, refunds on beet pulp contracts 
where necessary shall be made 
through adjustment of payments to 
the feeder for his beets. 

Similar pricing arrangements were 
made by OPS for certain canned 
goods packs where OPS was unable 
to work out specific regulations in 
time to coincide with the marketing 
season for the commodity or product. 


a 


STOP PRODUCT CONTAMINATION 
" WITH RICHMOND FEED DRESSERS & SEPARATORS 


RICHMOND FEED DRESSERS snore 


such impurities as strings, tags, sticks, lumps, pieces of paper, and other impurities. 


WRT Merchen Feeders 


Richmond Perma-flux Magnets 


to eliminate tramp iron. Available 
in widths from 4” to 90” for use in 
chute, conveyor, feed table and other 
installations. 


to automatically blend your feed 
formulae by weight effectively and 
economically 


Efficient results are obtained because these rugged machines are designed for maximum perform- 
ance in minimum space. They require only 9 square feet of floor space and handle up to 24 tons per 
hour of mash, dairy or poultry feed. Ideally suited for replacing bulky reels, these feed dressers can 
be installed either before or after mixers. Regardless of location, however, you get practical, eco- 
nomical help in improving the quality and texture of your feeds and obtain a product completely 
free of all contaminating foreign matter. 


Richmond Cracked Corn Graders and Separators, 


which grade, clean, mildly scour, polish and aspirate 
cracked corn, are especially designed to retain all the 
many advantages of the Gyro-Whip Design — 


RichmMono Manuracturinc ComPANY 


LOW POWER ..... less than | hp in the aver- 


age case. 


COMPACT ....... . youneed floor space meas- 


uring only seven by three 
feet. 


HIGH CAPACITY ...up to 16,000 pounds per 


hour. 


Write today for details on how this equipment can help 
solve your particular feed handling problems. 
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SEEK NO FURTHER! 


Every pound of “Delsterol” ever 
assayed by regulatory officials has 
been reported as “guarantee sustained.” 
This is truly a significant record. 


VITAMIN 


Irradiated 7-dehydrocholestrol 
REG. U.S. PAT. OFF. “D”.ACTIVATED ANIMAL STEROL 


BETTER THINGS FOR BETTER LIVING 
... THROUGH CHEMISTRY Originated by Du Pont 
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Nebraska Meeting 


(Continued from page 10) 
profits incidental to service, J. H. 
Burrell declared. He listed the follow- 
ing responsibilities of a sales man- 
ager in directing a profitable, well 
rounded merchandising program: (1) 
Obtain more information about your 
product by asking yourself why it is 
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SUPREME Brand 


Condensed BUTTERMILK 


612 Bulletin Bidg. 


HERBERT K, CLOFINE, Inc. 
MILK PRODUCTS 


Phila. 7, Pa. 


needed, what will it do for the feed- 
er, how is the product used and what 
will the final result of its use be in 
dollars and cents over a certain pe- 
riod of time. 

(2) Establish definite sales and 
merchandising policies and then stick 
to them. (3) Be discreet in the selec- 
tion of sales personnel, train them 
properly and promote them based on 
their value to the organization. (4) 
Always tell the truth to your custo- 
mers. (5) Treat each business prob- 
lem separately, solving it on the 
merit of each case involved. (6) Find 
out these problems by asking frequent 
questions of the customer, thereby 
sounding out each customer and also 
getting evidence of customer expe- 
rience with your product. 


Rumen Nutrition 


The basic idea behind the whole 
field of rumen nutrition is to increase 
the bacteria in the rumen in order 
to gain greater digestibility, Dr. O. 
Burr Ross declared in opening his 
discussion on rumen nutrition. Tests 


at the Ohio experiment station have 
indicated that as you increase the 
protein of roughage fed to ruminants, 
the bacterial count in the rumen is 
greater. These bacteria require (a) 
energy from simple sources such as 
sugar and starch and from the com- 
plex source of cellulose, (b) protein 
through nitrogen sources and (c) 
minerals. 

Dr. Ross reviewed a number of 
tests which have proved that when 
a mixture of minerals which corres- 
pond to the complex mineral salts in 
the cow's saliva is added to the con- 
tents of the rumen, digestibility in- 
creases. The same held true when 
manure extract was added; when an 
ammonium compound was added; 
when dried distillers solubles were 
used, and also when soybean oil 
meal or linseed oil meal was added to 
the rumen contents. 

Knowing these facts, the point now 
is: Will additional B complex vita- 
mins be more or less beneficial to the 
micro-organisms in the rumen, Dr. 
Ross stated. He added that from what 
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science knows now there is a limit 
to the benefits of B complex vitamins, 
but a definite fact cannot be estab- 
lished on current information. 

He concluded by supposing that 10 
years from now the industry may be 
talking solely of feeding the rumen 
bacteria, not feeding the cow. There 
is a broad field of work ahead in ru- 
men nutrition, and the work of amino 
acids and B complex vitamins in the 
rumen will need much further study. 

Swine Nutrition 

In reviewing recent developments 
in swine nutrition, Dr. Brinegar out- 
lined the following functions of B 
vitamins needed in hog rations: (1) 
B,, to supplement nutrients not found 
in heavy plant protein feeding, (2) 
niacin as a supplement to corn ra- 
tions, oats and milk by-products, (3) 
riboflavin from such sources as alfal- 
fa meal, yeast, distillers solubles and 
synthetic sources. He indicated that 
if all-plant hog rations are low in Bu, 
cobalt may be added to the rations 
and gains will increase. 

Commenting on the move to higher 
protein corn and its effect on hog nu- 
trition, Dr. Brinegar said that it is 
possible supplements of higher con- 
tent lysine and tryptophane will be 
needed to increase feeding efficiency. 

Prof. Don R. Warner outlined work 
done by the college to find the cause 
and prevention of urinary calculi in 
lambs. One set of tests disclosed the 
least incidence to this disease with 
use of a corn silage ration plus alfalfa 
meal. The greatest number of cases 
were experienced with a lot fed on 
beet top silage and no alfalfa meal. 
In another series of tests a lot was 
fed only the basal ration and nine 
cases of urinary calculi resulted. A 
second lot was fed the basal ration 
plus 9,000 units of vitamin A daily, 
resulting in no cases. And a third lot 
was given an additional dosage of 
63,000 units of vitamin A acetate 
weekly, and only one case was en- 
countered. Judging from these tests, 
it is evident that vitamin A might be 
a preventive of this disease, Prof. 
Warner said. 

In poultry feeding the main pur- 
pose of supplementary feeding is the 
efficient use of by-products of other 
industries to make up for the defi- 
ciencies of plant and land products, 
Prof. Mussehl declared. He outlined 
a college-recommended poultry start- 
er ration which contains 390 Ib. corn 
and the following vitamin concentra- 
tion per pound: .2 grams riboflavin, 
A grams calcium pantothenate, 6 
grams niacin, 2 choline chloride, 67,- 
000 units of D,, 1 mg. Bs and 1 mg. 
antibiotics. 

One of the best services the feed 
manufacturer can perform for the 
dairy cattle feeder is to furnish him 
with explicit information on how 
much to feed at certain animal 
weights during certain periods of the 
year, Dr. P. L. Kelly of the dairy 
husbandry department said in a lim- 
ited discussion on dairy cattle feed 
requirements. 

Quantitative analysis of Nebraska 
feeds—to assure the public that the 
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contents of the bag is what is stated 
on the tag—is the purpose of the 
Nebraska Feed Control Laboratory, 
Bennett D. Hites, a member of the 
state inspection department, said in 
his discussion on feed evaluation. He 
indicated that more comprehensive 
coverage of the state’s feed industry 
can be expected from the state in the 
future. 
Credits and Financing 

Two vital subjects—credits and 
financing—-were handled by D. H. 
Elmore. Important points in the 
credit discussion were: (1) Choose 
your credit manager carefully as he 
is actually the loan officer of your 
company. He can spread as much 
good-will for you as perhaps, any 
other man in your organization. (2) 
Don't sell feed to borderline credit 
risks. Make sure the dealer has suf- 
ficient working capital and has an 
adequate bookkeeping system. (3) 
When credit becomes a poor risk with 
a dealer, take the matter up early in 
the game before the account becomes 
too deeply involved. 

(4) Make sure your credit manager 
has frequent personal contact with 
his accounts in order to gain confi- 
dence. (5) Make certain your credit 
manager knows when bills are to be 
paid, that he starts collecting when 
they are due and that he follows up 
every promise and commitment made 
by a customer. 

Although he recommends that lo- 
cal banks finance an_ individual's 
feeding program, Mr. Elmore noted 
that feed mill financing of customers, 
with close supervision and the use of 
good feed products, has given good 
results. He hopes that after banks 
observe the satisfactory results ob- 
tained by mills, they will allow loans 
for broiler and other types of feeding 
programs. 

Hormones 

The use of hormones in feeding 
was reviewed by Dr. A. B. Schultz 
of the dairy husbandry department. 
The feeding of thyroprotein or iodin- 
ate casein to a lactating cow between 
the second and tenth month in the 
amount of approximately 15 grams 
daily will hold milk production of the 
animal at a point above a normal 
curve of production for that same 
period. 

Careful supervision of such a feed- 
ing practice is needed, Dr. Schultz 
said, as well as proper consideration 
of these factors: (1) amount fed, (2) 
to what extent are the cows fed 
other nutrients, (3) age of the cows, 
(4) stage of lactation, (5) stage of 
pregnancy and (6) body weight. Dr. 
Schultz also reviewed briefly thioura- 
cil and stilbestrol. 

Regarding the question of the effect 
on gains in beef cattle production by 
use of dry or soft corn, I. B. Johnson, 
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director of the South Dakota Experi- 
ment station, Brookings, stated that 
tests in South Dakota indicated no 
difference in gains except that more 
soft corn was needed. One thousand 
pounds of dry corn were needed for 
each 100 lb. of gain, while 1,300 to 
1,400 Ib. soft corn were required for 
the same gain. The advantage of wet 
corn was its value, which actually in 
the end makes the gain on wet corn 
cost about the same or less than 
when using dry corn alone. The ex- 
periment station recommends for 
greater monetary return the feeding 
of soft corn to lambs, cattle and pigs 
rather than marketing the soft corn 
as a grain. 
New Methods 


Creep feeding of calves is a sound 
practice when the price of feed is 
low in relation to the cattle price, Dr. 
Ross stated in a discussion on new 
production methods with beef cattle. 
He indicated a ranch practice which 
has gained acceptance was the mixing 
of salt with the protein supplement 


and allowing the cattle to self-feed 
for about a week at a time. The salt 
cuts down on palatability and the 
calves will not overeat. 

With the excellent pastures this 
year, Dr. Ross observed that full 
feeding on grass was very advan- 
tageous this year. He believed that 
ground corn is a good grass supple- 
ment until the protein content of the 
living grasses decline; then addition- 
al protein supplement is needed. This 
supplement should range 18 to 20% 
in protein. 

Jack Dean concluded the confer- 
ence by stating that business stabili- 
ty is gained through the vision to 
plan and the energy to achieve. He 
outlined the progress made in animal 
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nutrition and noted that now over 200 
ingredients—100 actively—are used 
in feed and have taken the “guess- 
work” out of feeding. The main con- 
sideration in marketing a feed is the 
final result, Mr. Dean said. What we 
are interested in is increasing the 
volume and quality of our products 
and getting them on the market in a 
shorter time. 

The conference was supplemented 
by a banquet held on the evening of 
Oct. 11 at which Chancellor R. G. 
Gustavson, University of Nebraska, 
delivered an address, “Drugstore Nu- 
trition.” W. J. Loeffel, head of the 
animal husbandry department, con- 
ducted a question and answer session 
following the speech. 
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Who’s Your No. 1 
Employee? 
How’s He Doing? 


By Max Anson 


AVE you ever stopped to con- 
H sider who your No. 1 em- 

ployee is—the fellow with the 
most initiative, the most judgment, 
the greatest loyalty, the one who 
is willing to sacrifice most, the fel- 
low who should draw the biggest pay 
check? 

The answer to the question is this: 
“Your No. 1 Employee Is Yourself.” 

Yes, in your feed store it is not 
someone else who must bear the brunt 
of the operational load, the merchan- 
dising load. It is you. With your ideas 
and your capital, this business is op- 
erated—either so-so or profitably. 

If this business needs overhauling 
at times, it is you who must do it. 
You can hire others to help you, 
and you should, but in the final an- 
alysis the decision is up to you. 

Are your business expenses unusu- 
ally high? Sure, you can call in an 
expert and ask his advice as to where 
you can cut them, but it is up to you 
to decide if and when they should 
be cut. 

Plan First 

But do not make the mistake of 
working yourself to, death to try to 
get out from behind this responsibil- 
ity and land on “Easy Street.” One 
business expert who has visited and 
checked many stores says that hard 
work without prior planning is down- 
right foolish. Plan first, decide on a 
course of action, and then work hard 
to carry it to a conclusion, the expert 
advises. That's the way successful 
men do it. 

Do you have too many delinquent 
accounts on your books? If so, whose 
fault is it? It is the No. 1 employee's 
fault. He should have instituted a 
credit policy which called for close 
supervision of credit so that delin- 
quent accounts did not develop too 
fast. 

Are the sales volume and profit 
slipping? Whose fault is it? The em- 
ployees’? No, it’s the fault of the No. 
1 employee. It is his duty, his respon- 
sibility to see that employees are 
properly chosen, trained and super- 
vised so that they serve and sell well 
—all to the profit of the business. 

Oh, well, some dealers will say, if 
we have to do all that work, we might 
as well go out of business. The re- 
turns are not great enough. 

Is that attitude correct? It isn’t, 
as a little close checking will show. 
Just because a dealer decides on an 
advertising policy, a sales campaign, 
a credit program, and so on, it does 
not follow that he must do all the 
work connected with carrying out 
these programs. He can delegate 
much of the routine work, and then 
he need only supervise the programs. 
That's the way successful men do it. 

Remember this: You can hire abil- 
ity, brains, salesmanship, loyalty, 
ideas and other qualities in the per- 
sons of good employees. I know many 
a successful man who says that some 
of his junior executives have more 
ability and brains than he has. But 
the owner has the knack of good 
judgment, wise handling of capital, 
innate knowledge of how to get along 
with people. 

A lecturer on business problems 
once said that a retailer who is a 
good salesman should hire an intro- 
vert business office executive, for this 
would make a good balance. The re- 
tailer who loves to sell will be care- 
less of details and hate routine, while 
the bookkeeper will love it. Thus the 
balance. 

Make an Analysis 

If the feed dealer wishes to make 
better use of his No. 1 employee, he 
should be willing to take a close look 
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at him and analyze him, listing advan- 
tages and disadvantages. Can this be 
done? Yes, it can. 

For example, take the matter of 
initiative, which every dealer needs 
to some extent. Some men get stirred 
up with new ideas, talk a lot about 
the ideas, but take no action. Then 
again some business men are self- 
Starters. They don't need someone to 
push them into new ventures. 

Then there is the real go-getter, 
who is constantly looking for new 
opportunities. When there's a job to 
do, he pitches right in and does it. 
Chances are he’s always a step ahead 
of his competitors because he thinks 
more than they do and he puts forth 
more energy to get work done. 

Now, as a feed dealer, what sort of 
initiative do you have? Are you a 
self-starter, a real go-getter, or do 
you talk too much about your plans 
and do nothing? Or are you satisfied 
to just keep developing the tried and 
tested programs in your business? 
Once you know where your No. 1 
employee stands in this respect, you 
can handle him better. You'll know 
what to expect of him and when. 

No employee can evade the de- 
mands of business responsibility. 
Where does your No. 1 employee 
stand on this matter? Does he eat up 
responsibility, does he accept it as 
a duty, or does he shirk it? When 
you know the real answers to these 
questions, then you can size up this 
employee very well in this respect. 

When complaints come in, does he 
try to pass the buck to employees, 
to suppliers, to everyone but him- 
self, or does he say, “We sold this 
product. We're at fault. We'll make 
it good”? 

Everyone in business receives criti- 
cism regularly on some phase of his 
business. How does your No. 1 em- 
ployee react to criticism? Does he wel- 
come it and use it, does he take it 
and try to cover up the hurt, does he 
ask for it and then resent it, or does 
he admit that he can’t stand it? Get 
the answers to these questions, and 
you'll see that No. 1 employee in a 
new light. 

Do not be discouraged or angry 
at what you learn about your No. 1 
employee through such an analysis. 
Be thankful that you have seen him 
as he really is so that vou can guide 
and handle him to make the most of 
his abilities. With patience you'll even 
be able to smooth over some of his 
sore spots, so they don’t bother him 
so much. It’s a lifetime job, but you 
can have a lot of fun trying. 


RETURNS FROM NORWAY 

MINNEAPOLIS—T. L. Daniels, 
president of the Archer-Daniels-Mid- 
land Co., returned recently from a 
flying trip to Norway, where he dis- 
cussed details of the company’s cur- 
rent whaling expedition. A-D-M is 
recognized as the largest handler of 
sperm whale oil. The company has 
contracted with a Norwegian whal- 
ing firm for the catch of a ship now 
whaling off the coast of Peru. 
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N. C. NUTRITION MEETING 


SCHEDULED FOR DEC. 13-14 
RALEIGH, N.C.—The annual Nu- 
trition Conference for the Feed In- 
dustry at North Carolina State Col- 
lege, Raleigh, has been scheduled for 


Dec. 13-14. 
Program plans will be announced 
later. 
RELEASES BULLETIN 
ON BROILER HOUSES 


NEWARK, DEL.—A 16-page bul- 
letin outlining details to be consid- 
ered in building a broiler house in 
this area has been released by the 
Delaware Agricultural Extension 
Service. Authors of the bulletin, 
“Broiler House Construction,” are 
William A. Calvert, agricultural en- 
gineer, and A. T. Ringrose, research 
scientist. 

A house for raising broilers need 
not be expensive, the authors say. 
The majority are built for less than 
$1 a bird. 
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MACHINERY FOR SALE 
7 


MACHINERY FOR SALE 
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LAST CAK LOADEKS 
—J. E. Hagan Mill Machinery, Jefferson 
City, Mo. 


HAMMERMILL WITH 
motor, all in perfect 


starter and 60 H.P 
Bement, Ill. 


condition. Bement Grain Co., 


75 H.P. HUGHES REVOLUTIONARY HAM- 


FEED MIXER, R, 1-TON CAPACITY, GUAR- 


mermill. Late model. less than 3 
months. Jacobson Machine Works, 1090 
10th Ave. 8.B., Minneapolis 14, Minn. 


anteed first-class throughout, § H.P. mo- 
ter drive. Address 8774, Feedstuffs, Min- 
neapolis 2, Minn. 


FOR SALE—15" JAY BEE MILL, DIRECT 


conected to 60 H.P., 3/60/220/3,600 TEFC 
Motor plus G. E. Compensator. Good op- 
erating condition. Reasonable. Roachdale 
Elevator, Roachdale, Ind. 


FOR SALE—A USED NO. 


1 UNIT SACK 
manufactured by Rapids Ma- 
chinery Co., in good condition, pow 

with a one H.P. motor, has rated ca- 
pacity of 600 sacks per hour. Requires 
floor space of 4'6"x6'1" x weighs 
1,700 ib. For further information write 
The Morrison Milling Co., Denton, Texas. 


Cleaner, 


FOR SALE—TWO CALIFORNIA PELLET 


mills, Used molasses mixers. 
Mixer Co., Sabetha, Kansas. 


WHEN YOU ARE LY THE 


MARKET FOR 

—_ or used mill machinery, electric mo- 
or any other equipment, write J. 5. 
oon Mill Machinery, Jefferson City, Mo. 


FOR SALE—USED MILLS, 


BAUER 15", 
Papec 16", Gruendler 18”, Ford and others 
priced to move. Your inquiry will receive 
prompt attention. Prater Pulverizer Co., 
Chicago 60, Til 


FOR SALE—MOISTURE TESTERS—NEW 


Universals—rebuilt and guar- 
anteed Steinlites, We will trade. Mc- 
Laughlin, Ward & Co., Moisture Tester 
Dept., Jackson, Mich. 


BARGAIN—ONE REBUILT GUARANTEED 


No. 3-15" Jay Bee Portabie Hammer- 
mill unit with drag feeder, dust collector, 
bagger, 14 V belt drive, powered with 75 
HP. Buda Engine—no truck—can be X 
erated as portable or fonary 
Address A. M. Sorenson, P. O. Box ss08. 
Dallas, Texas. 


FOR SALE — ZIP SHELLERS, MIXERS, 


Carter Discs, Elevators, 
Allie 9x18 and 9x24 Dou- 
8x18 Two & Three High; 


Grain Cleaners 
Water Wheels 
ble Roller Mills 


Manlift, Pulverizers. Attrition Mills, dou- 
ble and single head 10° to 36”, belt and 
motor driven. Hammermills, 10 H.P. to 
100 H.P. Also the Hughes Atomic with 
the late type automatic screen change. 
Write for details 


Hughes Engineering 
Co., Wayland, Mich. 


Screens - Hammers - Bearings 


NEW and REBUILT MILLS 


Write for Prices 
INDIANA GRAIN MACHINERY Corp. 
Indianapolis, Ind. 


420 S. Meridian St. Riley 3235 


The MARION MIXER 
... built to give you good service 
as well as a good mix 


RAPIDS MACHINERY COMPANY 
MARION, IOWA 


COMPLETE FEED MILL ON WHEELS 


ERE’S a real Ambassador of Good Will and a real money-maker 

to boot. This complete mill on wheels sells your services, supplies, 
supplements, etc., door to door. Drive down any road and you'll, find 
a customer at any door where they feed dairy or beef cattle, hogs, 
sheep, chickens, ducks or turkeys. Self-loading and unloading. Crimps 
or cracks corn, oats, barley, maize, rye. Granulates ear corn and 
uniformly mixes all with chopped hay or ensilage, oil meals, minerals, 
and delivers to bins, automatic feeders or bunks. 
Power take-off from truck engine operates entire equipment. Sizes to 
3000 bushels hourly capacity. Tailor-made for you by Davis, machinery 


manufacturers since 1894. 


Prepares all feeds better at just a fraction of cost by other methods. 
The Trend to rolled grains has turned into a Panic. Plan now to get 


your share of business. 


Write today for complete information on how to make the 
Davis ‘‘Complete Millon work for you. 
Address Dept. FS-4. 


H. C. DAVIS’ SONS’ MILL MACHINERY CO. 


MACHINERY FOR SALE 


v 
q 

FOUR STANDS ALLIS 
Drive, roll feed roller 


Style 
Leas Style “A,” shell bearings; ome 9x34 
Great Western three-high, shell bearings; 
two Richardson Portable Bagging Scales 
from 100 to 300 Ib.; one 4-bu. Richardson 
Grain Scale; two No. 30 Richmond Centrif- 
uga!l Aspirators; five Carter Disc 
rators; two Vertical and Mortzontal Batch 
Mixers; Hammermills; Attrition Mills; 
Bran and Flour Packers; § H.P. Entoleter; 
20 Bucket Blevators, complete; two Rich- 
ardson 100-Ib. Soft Feed Scales; Draver 
Feeders; electric motors; belting; shaft- 
ing; pulleys; three No. = + — 
14500 Union Special Bag Cl! 

Dockage Tester. J. &. pany Min Ma- 
chinery, Jefferson City, Mo. 


ALITY 
“acar HAMMERS 


years’ experience. Send 
yoar 
hammer Quantity 


tions or worn 
counts on Ask 
for prices. 


SOUTHWEST MILL SUPPLY CO. 
P. 0. Box 7455 N. Kansas City, Mo. 


450 BBL. WOLF FLOUR MILL 
Completely equipped. 


erated through July, 192, 
producing highest grade 
flour. 8-Double Stands Wolf 
9x30 Rolls, 2-Double Stands 
Wolf 9x36 Rolls. All Bab- 
bitt Bearings. Located 30 
miles from Baltimore. 

to be di Jed by buyer 
W. B. Osgood, 4100 Roland Ave. 

Baltimore 11, Maryland 


— 


STEEL CONVEYORS 
ELEVATORS 
MEADS, BOOTS, ETC. 


HELP WANTED 
v 


JOBBER WANTED TO HANDLE LINE or 

nationally known poultry vaccines and 

pharmaceuticals Attractive proposition. 

Address 128, Feedstuffs, Minneapolis 2. 
Minn. 


SALESMAN TO CONTACT FEED AND 
nursery trade, lowa-Minnesota territory 
Commission sales, drawing account Car 
furnished if necessary. Prefer man un- 
der 35. Address 170, Feedstuffs, 141 W 
Jackson Bivd., Chicago 4, Il. 


LARGE WEST COAST FEED MILL HAS 
position for field service man in loca! 
territory. Knowledge of turkey raising 
necessary. Salary. car and expenses. Give 
full persona! information and references 
Address 113, Feedstuffs, Minneapolis 2 
Minn. 


WANTED—PROMINENT FEED BROKER- 
age firm has opening for experienced 
trader, who preferably has rather 
acquaintance in Middlewest Give full 
particulars first letter. Strictly conf 
tial. Address 166, Feedstuffs, W 


Jackson Bivd.. Chicago 4, Ill 


SALESMEN — ANIMAL HEALTH ‘PROD- 
ucts manufacturer has openings for two 
experienced outside salesmen for New 
York and Pennsylvania. Old-established 
line with feed, hardware, general and 
drug stores. Good commissions. Car and 
references required. Send detailed res- 
ume of past selling experience. Dairy 
Remedies Co., Montclair, N 


FEED SALESMEN 


Top opportunity with growing firm. 
Experienced or AG men. Bonus and 
expenses plus salary te $350. Send 
res me in confidence to 


EFFICIENCY SERVICE CO. INC. 


915 Olive St., St. Louis, Mo. 


Attention Feed Mill Executives 
Now Employed by Either Private 
or Cooperative Organization 


Northeastern Feed Manufacturer, well 
reputed with suppliers and customers. 


Efficient bulk system mills. Broad 
transit facilities. Prediction about 
3,500 tons weekly, own brands. Plant 


expansion now underway. Has opening 
fer practical, aggressive executive; 
first major duty to enlarge company 
store organization. Presently operating 
successfully about 20 stores. Substan- 
tial profit sharing. Privilege to acquire 
stock from carnings. Lifetime oppor- 
tunity. Applicant can write to No. 145, 
Feedstaffs, Minneapolis 2, Minn., with 
or without disclosing name. We will 
disclose our name FIRST in our reply 
te you. Mateally strict confidence 
understood. If you do not wish to 
disclose your identity, give us a post 
office box number or the name and 
address of a trusted friend through 
whom you may be contacted. 


Designed and made to your specifi 
and needs 


(Quotations without obligation) 
Call — Wire — Write 


COMBS and COMPANY 


Manufacturers - Distributors - Contrac- 
tors of Mill and Elevator Equipment 


2841 Southwest Bivd., Kansas City, Me. 


HELP WANTED 


SALESMAN WANTED TO HANDLE LINE 
of nationally known poultry vaccines and 
pharmaceuticals to the trade. Address 
129, Feedstuffs, Minneapolis 2, Minn. 

EXPERIENCED SALESMAN WANTED TO 
sell well-established brand of feed to 
dealers through distribution points in 
Kansas, Missouri and Illinois. Dius 
car allowance, expenses, monthly and 
quarterly bonus upon performance. Please 
write stating experience and enclose pic- 
ture. Address 132, Feedstuffs, Minneap- 
olis 2, Minn. 


FEED SALESMEN 


Formula Feed Manufacturer of 
complete line of proven prod- 
ucts, substantial sales through- 
out Northeastern States, kas 
openings for men experienced 
in feed business who wish to 
take charge of sales from four 
to six company warehouses 
within a radius of fifty miles 
in Maryland, West Virginia, 
Pennsylvania and New York 
states. Various territories open 
for selection. Experience major 
consideration. Age limit sec- 
ondary. Salary and profit shar- 
ing. Strictest confidence as- 
sured. Address 144, Feedstufts, 
Minneapolis 2, Minn. 


This is a sound and steady 


WANTED—State Distributors sot 


WE GUARANTEE THE SALE OF OUR PRODUCT 
NO SALES EFFORT ponies sian BY YOU 


polis firm which peg expanding its sales 
DON’T LET THIS PASS YOU BY 
YOUR STATE MAY BE AVAILABLE 
Contact regional sales director, Jack Focke, 102 S. Washington, 
Budington, Mich. 


ing proposition, offered by a reliable 
program. 


$10,000 PER YEAR 


salesman, least 
wshed territory covering eastern Pennsylvania. 


Ao agricultural is not 


but would be You must, however, have had 
30 40. Ce 7. Write details, pact 
Address 118 


accustomed to carning at 


Age 
age, tele- 
Minn. 


1 
Rates: 15¢ per word; minimum 
| 
$1.50 mi . of 
vertising copy in classified advertise- whether for direct reply or keyed care 
; ments must be received by closing date this office. If advertisement is keyed, : 
‘ of Saturday preceding date of issue. care of this office, 20¢ per insertion ad- : 

% 
| one’ double stand 0:30 and coe | 

double 9x24 Great Western shell bearing, 
| 
oe able from stock. Ten Heavy Duty sizes, from 300 to ‘ 
10,000 Bu for continuous service and four 
. a Light Duty sizes, from 110 to 750 Bu/Tir., for inter- 
miftent service. We also manufacture screw con- 
x romplete information. 
GODSHALK 

Sheet Metal Fabricators 
| 

- 
E We have an opportunity for an experi ; 
$10,000 per ‘year, to take over an | 
y To the right man we will offer $150 weekly draw against a very liberal commission : ae 
Ours is an established and growing national organization manufacturing 
and distributing feed products through miils. hatcheries and feed stores to the farmer ~ 

\SUILT A gga / 
BONNER SPRINGS, KANSAS ey 
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BUSINESS OPPORTUNITIES 
v 


BUSINESS OPPORTUNITIES MACHINERY WANTED 


v 


BUSINESS OPPORTUNITIES 
v 


FOR SALE — GRAIN ELEVATOR AND 
feed business near Akron, Ohio. Must sell. 
Address 117, Feedstuffs, Minneapolis 2, 


il 
NORTHERN COLORADO FEED 8sTORE Streak 40 mill, 
and mill for sale. Terms if desired. Ad- 


man, er, Baraboo, Wis. 
dress 157, Feedstuffs, Minneapolis 2, Minn. oe 


FOR SALE—COUNTRY FEED MILL IN- 
cluding 33 acres, store, modern home, 
barn and smal! hydro-electric plant. Lo- 
cated between Baraboo and Portage, W's. 
Fine farming area. Diese! operated Blue 

two mixers, Triumph 

sheller, elevator, etc. John R. Leather- 


WHEN YOU WANT TO BUY AN ELE&- 
vator or feed mill, see or write us your 
needs. We have some ¢ ones in Chio, 
Indiana, Illinois. Mid-West Business 
change, Plymouth, Ind. 


FOR SALE 


Soybean expeller plant in complete work- 
ing order. Nine expellers of late type, 
with af auxiliary equipment. Now oper- 
ating. Capacity 150 tons per day. Located 
in prime soybean cing area. No 
storage facilities included. Prefer to sell 
land, buildings and machinery together. 
For information write te E. I. Roths- 
child, attorney for seller, 11 South La 
Salle Street, Chicago 3, Il. 


FEED MILL FOR SALE—NEW AND MOD- 
ern mill with No. 2 Joliet Sheller, 2.000- 
3,000 Ib. mixers, 24” hammermill, corn 
cutter, molasses machine and tank in 
building, 650x210 ft. Camp Grain & Mill- 
ing Co., Talladega, Ala. 


THRIVING, WELL ESTAB- 


FOR sALE— 
lished feed business in heart of San Joa- 


quin Valley dairy section. Complete mill- 
ing equipment and bulk delivery. Can 
urch Owner wishes to 

Co., Los 


FOR SALE 


Dehydrating plant located in the heart 
of the best alfalfa valley in the Mid- 
west: Two McGehee dryers, separate 
automatic feeders; 4 choppers; 3 trac- 
tors; 10 wagons; 3 houses; grain cle- 
vator, shop, garage, wareho ise, grind- 
ing room, office, sub-station storage 
tanks, gas pumps, private siding on 
main line of C.B.£Q. RR. 140 miles 
west of Omaha. Brothers wishing to 
dissolve partnership, each has other 
business interests. 


ARMOUR HAY & FEED CO. 


Grand Island, Neb. 
Route No. 1 Phone 411R1 


Modest Capital 


ae now to build your future. Profit- 

opportunities are available for 
Xe men with mill and elevator ex- 
perience and a few thousand to give 
them a working interest. Tell us your 
qualifications and we'll spot you the 
best deal in seven states. Write today. 


Soder Southwestern Realty Brokers 


312 Hightower Bidg., Oklahoma City 


FOR SALE— MILLING COMPANY 


MEMPHIS, TENNESSEE 


One acre track improved with metal-clad one story building with concrete floor 
and adjoining offices. Building equipped with sprinkler system throughout and 
contains about 17,000 sq. ft. floor space with Ll-car spot on Frisco spur. 

Building equipped with machinery and — necessary for grinding or mixed 
feed business. Four concrete silos with ap ter of 17 feet each and 
height approximating 35 feet. 

now in oy of Reysttating, authorize close price of $80,000 for real 


EMMET E. JOYNER 
JOYNER-HEARD REALTY CO. 


545 Commerce Title Building Memphis, Tennessee 
Licensed Realtors 5-2434 Sole Agents 


FOR SALE 


All production machinery and 
equipment from our four-ex- 
peller soybean plant located 
in Fairfield, Iowa. 


All expellers, machinery, mo- 
tors and equipment complete- 
ly reconditioned and ready to 
operate. 


MUST BE REMOVED SOON SINCE PLANT 
IS BEING CONVERTED TO 
DEFENSE PRODUCTION 


Contact PAUL BAUCH 
Doughboy Industries, Inc. 
Fairfield, lowa 


GRALN MILL AND RETAIL FEED STORE WANTED TWO SUPER DUO | 7 4 
—Good buildings and equipment. Best lo- —May consider Duc or RB fer 
cation in Juniata County, Pennsy!vania. operation. Address 1694, Feedstuffa, = 


Net income of $15,000 or more all 4 jie 3, Mina. 
Add 164, Feedstuf MI lie 3, 
— — WANTED TO BUY — RICHARDSON 
en, bag closing machines and other 
good mill, feed and slevator equipment 
SITUATIONS WANTED J. Hagen Mill 
Oly, Me. 


OFFER 22 YEARS’ EXPERIENCE GRAIN 
aud fecd business, handling purchasing, 
traffic and sales. Best references. Address 
74, Feedstufis, Board of Trade Bidg., 
Kansas City 6, Mo 


GENERAL SUPERINTENDENT MILL AND 
elevators, offers 20 yea production, 
maintenance, design, installation, con- 
struction, ete. Age 43. Address $8, Feed- 
stuffs, Minneapolis 2, Minn. 


NUTRITIONIST, 4 YEARS’ EXPERIENCE 
with two large companies in feed for- 
mulation, quality control and service 


BABY CHICKS FOR SALE 


HATCHING YEAR ROUND; 45,000 CHICKS 
week; contact us for wholesale prices. 

ris Hatehery, 842 Jack Morris, 


TO OPERATE FEED STORE 
PRESCOTT, ARK.—Dallas M. At- 
— ont kins has purchased the “M”" System 
| Store here and has announced that 
— 135, Feedstuffs, Minneapolis 2, he will operate it as the Atkins Feed 
and Grocery. Mr. Atkins said he 


would stock a complete line of live- 
stock and poultry feeds. 


Use Feedstults WANT ADS for RESULTS 


¢ Diamond® Corn Gluten Meal, 
a favorite of long standing with 
men who know feeds and feeding. 
A 41% protein concentrate from 
corn... with vitamin A potency. 


CORN PRODUCTS REFINING COMPANY 


17 BATTERY PLACE . NEW YORK 4, NEW YORK 


50-LB. COTTON FEED BAG 


Answers the demand of your customers for lightweight 
size... with B-I-G utility value. Actually cheaper.. 
because there’s NO WASTE! 


PERCY KENT BAG COMPANY, 


Crete . 


Ming 
7 
aii 
| 
d 
eee | 
y and livestock feeding 
DIAMOND 
4 
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Che Miller Family 7 


The Business Paper Family Serving the Related 
Fields of Flour, Feed, Grain and Baking 


THE NORTHWESTERN MILLER—published week- 
ly—for 75 years has served the flour milling industry. 
It reflects and amplifies the industry's dignity and in- 
tegrity. It honestly and effectively presents the industry’s 
wares. This journal is a strong medium for profitable 
advertising, as evidenced by over 350 advertisers. 


THE AMERICAN BAKER—published monthly—pro- 
vides the baker with informative news about his industry. 
It gives the people who buy ingredients and equipment 
complete market and bakery news. An outstanding reg- 
ular feature is an authoritative review of the factors influ- 
encing the flour market, nerve center for bakery profits. 


MILLING PRODUCTION is a monthly technical q 
journal for operative millers, cereal chemists and their 
associates. Its circulation is carefully selected to assure ; 
advertisers complete coverage among key personnel in ; 
the production departments of the flour milling industry. 


FEEDSTUFFS—a weekly newspaper for the feed 
manufacturer, jobber, broker and dealer, gives its read- 
ers vital market information about the products they 
use, buy and sell. In addition to its paid circulation— 
largest in the field—selective controlled trade coverage 
provides concentration in the territory you want to reach. 


2. THE MILLER PUBLISHING CO. 


118 SOUTH SIXTH STREET MINNEAPOLIS 2, MINNESOTA 
BRANCH OFFICES: 
614 Board of Trade 141 W. Jackson Bivd. 114 EB. 40th St. 
KANSAS CITY 6, MO. CHICAGO 4, ILL. NEW YORK 16, N. Y. 


901 Lumsden Bidg. 
TORONTO 1, CANADA 


| 


| apolis; C. A. Scott, representing 
| Merck & Co., Minneapolis; George 
| H. Waddick, St. Cloud (Minn.) Mill- 
| ing Co., and A. H. Roffers, Northwest 
| Cooperative Mills, Inc., St. Paul. 

| Membership in the organization 
now totals 139, a gain from 128 a 
| year ago. 

Featured speaker at the dinner 
meeting was Bradshaw J. Mintener, 
vice president and general counsel 
of Pillsbury Mills, Inc., who recently 
returned from a five-week trip to 
Europe. Mr. Mintener reported on 
conditions in countries he visited and 
gave his listeners first-hand accounts 
of his visits with three prime minis- 
ters, Gen. Dwight D. Eisenhower, 
and several other leading political 
and military figures. 

He said Gen. Eisenhower was get- 
ting tremendous backing from the 
people in Western Europe and that he 
| was giving them the needed confi- 
dence to stand up against Communism. 

Gen. Eisenhower refuses to indi- 
cate while in uniform whether he will 
be a candidate for the U.S. presi- 
dency, but Mr. Mintener said he be- 
lieves that the general will consider 
it if he can be shown that it is his 
duty and if he gets the North Atlan- 


John Zipoy 


JOHN ZIPOY NAMED HEAD 
OF NORTHWEST FEED GROUP 


MINNEAPOLIS — John Zipoy, 
Pillsbury Mills, Inc., Minneapolis, | ti¢ Treaty Organization running prop- 
was elected president of the North- | TY: 
west Feed Manufacturers Assn. at The Pillsbury executive main- 


tained that the place to defend the 
world from Communism is from 
Washington and that the man to lead 
Named vice presidents were Phillip | the fight as president is Gen. Eisen- 
H. Knowles, General Mills, Inc.; Earl | ower. 
Hanson, Archer-Daniels-Midland Co., 
dJ.c.N , Nut ills, bd 
all of Minneapolis. George Gates, | PATTEN KINDSTROM 
Feedstuffs, was reelected secretary- NAMED DISTRIBUTOR 
treasurer. HOLLAND, MICH.—Bowman Feed 
Products Co. has announced that 


Named as members of the associa- 
tion’s executive committee were Mr. | Patten Kindstrom Co., Minneapolis, 
will represent it in Minnesota and 


Fish, Mr. Knowles, Mr. Hanson, Mr. 
the Dakotas. The Bowman company 


North, R. M. Edstrom, Northrup, 
King & Co., Minneapolis; L. O. Haus- | produces a line of vitamins and other 
items used by the feed trade. 


kins, Nutrena Mills, Inc., Minne- 


MOLASSES 


Cane + Beet 


the annual meeting of the group 
held Oct. 15. He succeeds Wayne 
Fish, Wayne Fish & Co., Minneapolis. 


Domestic and Imported 


BEET 
PULP 


Molasses 
or 


Plain Dried 
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Johnny ABREN Says: 
“Grade A Milk Producers 
Choose DAIRY- WHITE 


Sweet Barnlime 


Because... 


DAIRY-WHITE Sweet Barnlime was de- 
signed by dairymen to provide these benefits: 


@ Cleans and brightens dairy barns 
@ Absorbs moisture from floors and gutters 
@ Makes sweeping and cleaning easier 


DAIRY-WHITE also reduces barn odors, en- 
riches manure and helps prevent slipping. Avail- 
able in tough multiwall, white paper bags.” 


Colorful Folder Helps You Sell 
DAIRY-WHITE 


Gives you a visual presentation to help 
make your sales story more effective. 
Write for your supply of DAIRY- 
WHITE folders, today! 


IOWA LIMESTONE COMPANY 


Des Moines, 


bre 
¢ Specially constructed to give greater 
strength—with /ess breakage—but actually 
LOWER IN COST! Ask us about it. 
PERCY KENT BAG COMPANY, (NC. 


cote 


Delivered Prices Quoted on Request 


NDUSTRIAL MOLA: 


Leonia, N. 


941 Plymouth Bldg. 
Minneapolis 3, Minn. 


41080 MAin 4761 TWX MP426 
MANARD MOLASSES CO. 


DIVISION INDUSTRIAL MOLASSES CORP. 


© 
‘CORN CUTTER | 


BRYANT ENGINEERING CO. PORT HURON, MICH. 


aw as 
2 

| 
fel @ Or @. 6+ te 

BO 
SES CORP. — 00 
per ton — is waiting 

$10 Balter Building New Orleans 12, La. Magnolia | 
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THE FEED 


~ * 


MARKETS 


* * 


Demand — Supply — Trends — ices 


Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available by 
mail from Feedstuffs correspondents, but are not necessarily those 
in effect on date of publication. The prices represent fair average 
trading values and do not necessarily represent extreme low or 
high levels at which individual sales might have occurred. A de- 
scriptive summary of supply and demand factors prevalent in the 


feed market appears on page 2. 
ALFALFA MEAL 


Memphis: Demand poor trend strong: 
supply tigh dehydrated 17% protein 
guaranteed 100,000 units vitamin A $85.50 

Indianapoli Demand fair; trend shade 
higher; supply ample; suncured, 13%@ $53.50; 
dehydrated 7 $84 

seattle Demand steady supply very 
tight; $62.70 ton, carlots, 15% fine grind 
suncured, October-November $86 ton, car- 
lots, 1 protein and 100,000 A unit de- 
hydrated, October 

Ft. Worth: Demand unsatisfied; supply 
tight lehydrated, 100,000 A 17% $91@92, 
We mast. also Kansas-Nebraska origin, 
le er ree 

Los Angeles: Demand strong; trend up- 
ward supply of dehydrated scarce. sun- 
ured imited 17 dehydrated s79@s80 

suncured $58@59 

Philadelphia: Demand slow; supply very 
scarce; 17 dehydrated $97.50 

Cincinnati: Demand good; trend strong; 
supply tight; 17% dehydrated, 100,000 units 
vitamin A $95 in burlap, $91 in paper 

St. Louis: Demand good; supply very lim- 
ited; dehydrated, 17% $88.55, 100,000 A, St. 
Louis western suncured leaf $75.05, Sst 
Louls; No. 1 fine ground $65.05, St. Louis. 

Boston: Demand good; supply fair; de- 
hydrated 17% $98, nominal; suncured 134 


72.50 
Milwaukee: Demand good; supply scarce; 


dehydrated, 15% $84; 17% with 
suncured, 13% 


western 
100,000 A 


guarantee $87 
$64, 15% $67 


: Supplies of dehydrated con- 


Warehouse Stocks Available for Immediate 


Delivery 
MINNEAPOLIS, MINN. 
CONTACT: 
THOMPSON - HAYWARD CHEMICAL CO. 
909 Second St., South 
Phone: MAin 5394 Minneapolis, Minn. 
MADISON, WISCONSIN 
contact. H. I. “DUSTY” RODE 
Rede Feed Service 
522 Grain Exch. Bldg. 
Milwaukee, Wis. 
Phone: BROADWAY 2-4580 
AKRON, OHIO DAYTON, OHIO 
contract: C. WELCH 
435 Brevoort Road Columbus, Ohio 
one: Ludlow 1077 
DES MOINES, IOWA 
CONTACT 
THOMPSON - HAYWARD CHEMICAL CO. 
Des Moines, lowa Phone: 38151 
PHILADELPHIA, PA. 
contact: SEA BOARD SUPPLY CO. 
35th & Grays Ferry Ave. 
Philadelphia, Pa. 
Phone: Fulton 9-2317 


New England By-Products Corp. 


177 Milk St. BOSTON 9, 


tinue light, and prices are firm at the levels 
quoted a week ago. Quotations: 17@ de- 
hydrated, 100,000 units of vitamin A guaran- 
teed $85.50@87, papers, and $2 higher on 
burlaps; 13% suncured, No. 1 fine ground 
$65, papers. 

Chicago: Demand excellent; supply very 
searce; 17% with 100,000 units vitamin A 
guaranteed $90 ton. sacked; 20% with 150,- 
000 units A $95@96; 134 and 15% suncured 
fine ground, no quotations. 

Kansas City: Demand good; offerings 
very scarce; production near end in Middle 


West; prices continue firm at sellers’ ceil 
ings; general range for 100,000 A guaran 
teed on arrival, 17% dehydrated meal i+ 


$81.50@84.50, sacked, Kansas City; 20q@ $90 
@94; some 15% no A guaranteed at $72@ 
73, Kansas City, papers; suncured offerings 
light, Nebraska 134 fine ground meal of 
fered at $59@60, Omaha, and 15% at $63 
New Orleans: Demand poor; trend strong 
supply tight; 17% dehydrated $91@93 guar- 
anteed A; non-guaranteed $86@88; 15% 
$83@85, 13% $72@75 
Portland: Demand good; trend higher: 
supply limited; 15% sifhcured $51, f.0.b 
Idaho, $55, f.0.b. California; dehydrated $75 
f.o.b. California. 
ALFALFA PELLETS 
Demand slow; trend steady; 
ample; poultry suncured $70@75; 
y dehydrated, guaranteed vitamin A 
$80@84, both Boston 
BARLEY FEED 

New Orleans: Demand slow; trend high- 
er; supply ample; pulverized $62.55. 


Philadelphia: Demand and supply fair; 
pulverized $63.50 
Milwaukee: Demand fair on pulverizea, 


good on needies; supply ample on pulver- 
ized, fair on needles; pulverized, white $57, 
feed $50; needles $1.10@1.20 bu 
Chicago: Demand and supply fair; $54 
ton, sacked 
timere: Demand and 
$62.50 ton, sacked. 
Boston: Demand fair; 


supply fair; 
supply adequate; 
$58. 
: Supply average; rolled $62@66, 
whole barley $58@62. 
Francisco: Demand good; supply am- 
ple; standard rolled $78. 

Seattle: Demand fair; supply good; whole 
$75. ground 78, rolled $78, all per ton, 
ex-warehouse, 

Portland: Demand good; trend steady to 
lower; supply ample; rolled $75, ground $75. 


Indianapolis: Demand light; trend steady; 
supply ample; whole barley $73, sacked; 
crimped barley $80. 

BLOOD FLOUR 

New Orleans: Demand slow; trend steady; 
supply ample; $110@115, local plants. 

Louisville: Demand fair; trend steady; 
supply ample; $135 ton. 

BLOOD MEAL 

New Orleans: Demand slow; trend high- 
er. supply ample; $110@115, local plants. 

Los Angeles: Demand good; trend steady; 
supply ample; $7 a unit of ammonia 


san Francisco: Demand and supply fair; 
7 screened blood 


$7.50 a unit of ammonia; 
$7.40 a unit of ammonia 
Louisville: Demand fair; trend steady; 
supply ample; $135 ton 
Chicago: Demand good; supply fair; $160 
sacked 
Seattle: Demand slow; supply fair; $115 


local packing plants. 
fair; trend higher; 


f.o.b 
rtiand: Demand 
supply ample; $135 

BONE MEAL 


tor 


New Orleans: Demand slow; trend steady; 
supply adequate; $68@70, f.0.b. southern 
ports 

San Francisco: Demand good; supply fair; 
$67 

Atlanta: Demand fair; trend steady; 


supply limited; $72.50, f.0.b. southern ports 
BONE MEAL (STEAMED) 
New Orleans: Demand quiet; trend steady; 
supply ample; $75@80. 
Kansas City: Demand good; trend steady; 


supply light $100, sacked, Kansas City. 
Cincinnati: Demand very strong; trend 
strong supply short; $92.50 ton, sacked, 


fo.b. Cincinnati 
Minneapolis: Market strong; supply limit- 
ed; imported $95. 
Louisville: Demand 
supply fair, $95 ton 


good; trend steady; 


St. Louis: Demand good; none available; 
no quotations, 

Chicago: Demand good; supply scarcer; 
$85 ton, sacked 

toston; Demand good; supply plentiful; 
ss0@si 

Buffalo: Demand steady; supply suffi- 
clent; trend steady; $80@85, Buffalo 


Los Angeles: Demand good; trend steady; 
supply ample; domestic $82. 

San Francisco: Demand good; supply fair; 
75. 


Ft. Worth: Demand slow; supply light 
on domestic, adequate on imported; lec 
$4.10 fine. $4.50 granulated, f.o.b. Ft. Worth 


Indianapolis: Demand fair; trend strong; 
supply short; $108 ton, sacked 
Portland: Demand good; trend steady; 


limited; $88.50 


BREWERS’ DRIED GRAINS 

New Orleans: Demand fair; trend higher; 
supply limited; $66@66.50 

Cincinnati; Demand good; 
supply very limited; $68. 

Louisville: Demand good; 
supply Hight; $63.50 ton 

St. Louis: Demand 


supply 


trend strong; 
trend steady; 


very strong; none 
$48@50 bulk, $55@60 sacked. 
Demand good; supply tight; 
$63@66 ton, sacked. 
Demand inactive; 


available 
Chicago: 
nominally 
Soston: 
withdrawn 
Milwaukee: 
22% $61@62 
Baffalo: Demand 


supply nil; 


Demand good; supply light; 
24% 26% $65 @66 
strong; trend steady; 
supply very scarce; 24% $64, nominal, Buf- 
falo; $74, nominal, Boston; 26% $65, nomi- 
nal, Buffalo; $75, nominal, Boston. 
Philadelphia: Demand fair; no supply; 
$70, nominal 
San Francisco: 
adequate; $54 


Demand good; supply 


BREWERS’ DRIED YEAST 


Boston: Demand fair; : 
sue Supply adequate; 
+ Demand steady; su 

8% @S%e Ib. in cariots; Len 


Cincinnati: 84 ¢ Ib. in cariots, 
New York: 8% ¢ Ib. in carlots. 
New Orleans: 8%¢ Ib. in carlots. 
Pittsburgh: in cariots. 
Milwaukee: Demand heavy: supply scarce 
8% ¢ cariots, 10¢ 

Louisville: Demand good: 
light; $170 ton. 

St. Louis: Demand good; supply very 
limited; 9% @10%¢ Ib. in less than car. 
lots, St. Louis; no carlots available 

isco: No offerings, no 


BUTTERMILK-CONDENSED 
Demand fair; supply scarce, 
den: Supply 
drum 
Louisville: Demand fair; 
supply ample; $5.75 cwt. 
Chi 


trend steady; 


quot 
tions. 


normal; $5.50, 100-Ib 


trend steady; 


cage: Demand better; supply ample; 
$4.25@4.50 cwt. in carlots. 
Buf Demand good; supply amp! 
6% O@6%K¢ 
Minneapol 


lis: Market steady; demand fair. 
supply adequate; $5 cwt. 
+ Demand fair; supply good: 
$5.35 cwt. 
Indianapolis: Demand normal; trend un 
changed; supply ample; 100-lb. bags $5.65. 
in barrels $4.90. 


CALCITE CRYSTALS AND FLOUR 


Limecrest, N.J.: Crystals $8.50, carlots: 
flour $5.75. 
New York: 


Demand steady; supply am- 
ple; crystais $11.84, flour $9.09. 

Buffalo: Demand slow; supply ample to 
good; crystals $10.50, flour $9.25. 

Toledo: Demand steady; supply ample; 
crystals $13.92, flour $11.17. 
Boston: Demand steady; 
crystals $12.87, flour $10.12. 
CALCIUM CARBONATE 
New Orleans: Demand good; trend steady; 
supply ample; $9@9.25 on oyster shell flour, 

local origin 


supply ample; 


: Prices depend on potency of 
mix; KI .6 and 25-Ib. MnSO, 100-Ib. lots 
$15. plain calcium §9 ton; .6 KI $12.60. 

Los Angeles: Demand good; trend steady. 
supply ample; grist $10.72@12.73. 

Seattle: Demand steady; supply good; 
$12 ton, ex-warehouse, truck lots. 

Portland: Demand good; supply ample; 
trend unchanged; $14. 

CHARCOAL 

New Orleans: Demand good; trend steady 
supply adequate; 40-Ib. bags oak charcoal 
$1.85; poultry charcoal $2 

Los Angeles: Demand fair; trend steady 


supply ample; $60. 

Chicago: Demand fair; supply very lim 
ited; poultry charcoal $80 ton in 60-Ib 
multiwa!ls 

‘ Francisco: Demand steady; supply 
ample; $59.50 

Portiand: Demand good; trend steady 
supply limited; $100. 

Bost Demand and supply Nght; $81, 
nominal 

COCONUT MEAL 

Portland: Demand good; trend higher: 
supply limited; no quotations 

San Francisco: Demand good; supply fair 
$79. 


Bayonne, N.J.: 20% protein solvent ex 
tracted meal $50.50 ton, bulk basis, sacked 
$1 ton, buyer's bags; $6.50 ton, seller's re 
conditioned bags 

Los Demand strong; trend up 
limited; §82@83 
steady supply good 
October-November 
no offerings 


supply 
ttle: Demand 
$70, Tacoma, carlota, 
shipment; nominal price 


177 Milk Street 


VITAMIN OILS by GORTON’S 


Products of American Industry 
SOLD BY MEN WHO UNDERSTAND YOUR NEEDS 


NEW ENGLAND BY-PRODUCTS CORP. 


Distributors for Gorton-Pew Fisheries Company, Ltd., By-Products Div. 


BOSTON 9, MASS. 


Enough 
18 years of approval by stockmen and poultrymen is GOOD REASON 
tr yu © FORTIFY YOUR FEEDS win 


Vi 


REX Wheat Germ Oil contains: 


1. A hormone that acts like the pituitary sex hormones. 


A hormone that acts like estrone. 


A“survival”’ factor helping new-born to live through weaning. 


2. 
3. A hormone that acts like testosterone. 
4. 


Write for detailed information. 


REX WHEAT GERM OIL 


Ask the breeders you serve. 
They will tell you what 
REX Wheat Germ Oil has 
done for them. 


BIN CORPORATION © MONTICELLO, ILLINOIS 


— 
| 
— 
Gortons 
COO LIVER & FEEDING OILS 
| | 
rt 
: 


York: 
300 ICU, 2,250 A 32%@ 
3,000 A 35% @36%¢; 600 I 
32¢; 600 ICU. 2.250 A 3 
3.000 A 37@38¢ 


600 D, 2.250 A 31¢ Ib; 
300 D, 1.500 A 27%¢. 


CONDENSED FISH 
Boston: Demand good 
cars 4%¢ Ib.; 

CORN 
Louisville: Demand 
supply ample; $61 ton. 
St. Louis: Demand 
tight; $51, bulk 
New Orleans: 
trend steady; $56@ 


GERM 
fai 


Demand good; 
300 D, 


strong; 


COD LIVER OTL (FORTIFIED) 
1,500 A 30@31¢; 


33%¢; 300 
cu, 
4@35¢; 600 


supply 


COLLOIDAL PHOSPHATE 


Chicago: $22, carlots 

Kansas City: $21, carlots 
St. Louis: $20.50. carlots 
Des Moines: $22, carlots 
Philadelphia: $21, carlots 


SOLUBLES 
supply fair; 


drums 5%¢ Ib 


MEAL 


r; trend st 


supply 


ge and supply 


basis; bulk basis $7 les 
Minneapolis: Feed $60.15, meal $56 
Atlanta: Feed $66.54, meal $92.54 


500 A 


IcU, 


ample; 
2,250 A 30¢; 


tank 


eady; 
very 


light; 


CORN GLUTEN FEED AND MEAL 
(All quotations for all cities _- sacked 


15 


Denver: F 4 $63.03. meal $89.03 
Ft. Wort 083.00 meal $87.69 
Indianapo! $59.02, meal $85.02 
ansas City $55, meal $81 
Louisyille: $60 46, meal $86.46 
Sar New Orleans: Feed $63.03, meal $89.03 
New York: Feed $64.06, meal $90.06 
Norfolk: Feed $63.45, meal $89.45 
Philadelphia: Feed $63.65. meal $89 65 
Pittsburgh: Feed $61.69. meal $87.69 
- St. Louis: Feed $55, meal $81 
COTTONSEED OTL MEAL 
Buffalo: Demand strong; supply scarce 
trend strong; 41% $89, nominal, Boston 
ston Demand fair; supply irregular 
$86. 
Chicago: Demand good; supply tight 
$91.50 ton, sacked 
New Orleans: Demand quiet: trend steady 
supply ample; 41% $95.50@96.50. 
ie . Kansas City: Demand fairly strong: trend 
firmer; supply moderate; soybean oil] meal 
scarcity has improved interest in this sec 
tion interest mostly in quick shipment 
prices continue to climb and are now at 
cellings plus jobber’s mark-up for straight 


October of $83 
Memphis 
count for December 
Cincinnati: Demand 
supply adequate; 


shipment 


fa 


$4.25 
Louisville: Demand go< 
supply fair; $89 ton 


Yeden: Supply average; 


same for November, 


$92 
Demand fair; 


50@84.50, 


sacked, 
with $2 


dis 


ir; trend higher; 
supply good 
“1; trend strong 


41% $86@91. 


Los Angeles: Demand strong; trend up 
ward; supply limited; 434 879@80 
San Francisco: Demand good; supply fair; 
$76.50 
Ft. Worth: Demand unsatisfied; offer- 
ings light; lecal demand at mills keeping 
production cleaned up; carlots, 41% f.o.b 
cottonseed oj] mills, Ft. Worth, also north 
and central and west Texas. October $88 
@90 (ceilings) October-November -Decem - 
ber not being quoted 
Atlanta: Demand fair; trend strong; sup 
ply tight: 41% 75, f.0.b. South Carolina 
milis; $76, f.0.b. Georgia milis; $80, f.0.b 
Mississippi mills 
: Seattle: Demand fair: supply very tight: 
? $91.50 ton, delivered rai domestic 43% 
carlots, December-January 


ROLLED OATS 
FOR SALE 


PACKED IN 100-LB. BAGS 


WOOD'S GRAIN ano FEED CO. 


MOVILLE, IOWA 


trend firmer; 


Demand fair; 
supply ample; 41% $86 ton. 
Wichita: Demand poor; supply sufficient; 
41% $92. 
Memphis: Demand good; trend upward; 
supply limited; prime 41% protein $83.50 


A AND D FEEDING OIL 
kee: Demand fair; supply ample: 

85 D, 100 ; concentrated vitamin 
olla, 300 D, 28%¢; 300 D, 1,500 A 
Sl¢; 300 2,250 A 33%¢. 
300 ICU, 750 A 26% @27%¢: 
29 300 ICU, 2.250 A 
% ICU, 3,000 A 34% @35 4¢: 
1,600 A 30@31¢; 600 ICU 250 A 
600 ICU, 3.000 A 
Demand and supply fair; 600 D, 
300 D 2,250 A 29%¢; 300 D, 
1,500 A 27¢: 300 D, 750 A 23¢ 

Minneapolis: Straight A feeding olls 13¢ 
per million; 85 D $1.25 « 300 D, 750 A 
24¢ 306 D, 1,600 A Ib.; 300 
2.250 A 28¢ Ib 

ACTIVATED ANIMAL STEROL, 
POWDERED 

Demand good; 

sufficient; 1,500 
gm ten lots, f.0.b. 
house; 3,000 ICU 18@ 23¢ 

Kansas City: Demand steady 


33@34¢; 
Boston: 
1,500 A 28¢ Ib 


26¢ D, 


trend wun 
ICU pr 
ware 


New York: 
changed 


trend firmer 


due to increased cost of carrier; 12¢ Ib 
DEFLUORINATED PHOSPHATE 
Wales, Tenn.: $61.25 
Tupelo, Miss.: $49.25 
Fia.: $50 


Houston: $63.75 
DISTILLERS’ DRIED GRAINS 
New Orleans: Demand fair; trend steady; 
supply limited; $68@70 
Cincinnati: Demand good; 
supply very limited 8 
Philadeiphia: Demand 


no quotations 


trend steady; 


good; no supply 
trend steady 
supply scarce; distillers running 
July through September, than 
$59, dark $60, solvents $70 
Demand heavy; trend strong 
very limited; solubles $78 sacked 
grains $64 
Buffalo: Demand good trend steady 
no offerings most of time: light $74. nom 
inal: dark $76, nominal, both basis Boston 
Milwaukee: Demand good; supply scarce 
$70@72 
supply ample 
Francisco: 
ple: solubles $82 
Boston: Demand quiet: 
light $70, nominal; dark 
DRIED BEET PULP 
New Orleans: Demand quiet; trend steady 
supply adequate; $70@74 
< Supply normal; new crop expect- 
in about two weeks; 850@5 
Los Angeles: Demand strong 
supply scarce $65.10. packed 
$69.10 in burlap 
San Francisco: Demand good 
$62.35. 
Atlanta: Demand good trend strong 
supply nominal: $74, Atlanta, nominal 
Seattle: Demand steady: supply improved 
ex-warehouse, truck lote 
Demand good trend steady 
y scarce; Canadian type in 50 Ib 
$6769, Boston; domestic $72 
Milwaukee: Demand goed; supply 
$64.50@65 50 
on: Demand steady; 
$71 
DRIED BUTTERMILK 

New Orleans: Demand fairly good; trend 
slightly lower; supply adequate; $19@10.50 
Sen Francisco: No offerings; no quota 


Demand strong 


Demand fair; trend steady; 
solubles; $83 
Demand fair; supply am 
supply tight: 
none offered 


ed 
trend firm 
in paper 


supply fair 


light 


supply fair; Ca 
nadian 


lim 
$10, 


Worth: Demand poor; supply 
local and nearby production 
fob. Ft. Worth 
Indianapolis: lbemand fair 
supply average; $12 cwt 
Demand slow 


trend steady; 


supply ample 


trend 


slow; 


Loutev Demand steady, 
supply normal; 

Minneapolis: 
supply limited; $11@11.50 cwt 


demand fair 


New York 
Chicago 


BARLEY 
From &very Grain Producing Area in United States 


St. Louis Nashville 
Enid 
Kansas City Columbus Minneapolis Peoria 


Omaha 


Demand good trend steady; 


supply sufficient; 12% @13¢ 


CORN 


OFFICES: 
Fort Worth Galveston 
Buffalo Portland 


FEED GRAINS 
KAFIR-MILO 


WHEAT 


San Francisco Los Angeles 


Demand good; supply scarce; 
13¢ 


tb. 

Boston: Demand fair; supply steady; 
11% @i2¢ Ib 

Chicago: Demand mixed; supply suffi. 
clent; nominally $11.60@12.60 cwt., in car- 
lots. 

DRIED CITRUS PULP 

Baffalo: Demand good; trend steady; 
supply limited $65, nominal, New York 
state points 

San Francisco: Demand and supply fair; 
meal $55 

Los Angeles: Demand strong; trend up- 
ward; supply searce; orange pulp $50 

New Orleans: Demand good; trend steady; 
supply sufficient: 560 

Atlanta: Demand excellent for pulp, good 
for mea upply tight; trend steady; pulp 
$45, meal $35, f.0.b. Florida mills, No 
vember 


DRIED SKIM MILK 
Orleans: good; trend lower; 
su ampl 2% @12%¢ ib 


a ladelphia: fair; supply Nght; 


besten Demand good; supply ample; 
Ib 
«..- Francisco: Demand good; supply fair; 
¢ lb 


Demand good; supply scarce; 
Demand fair; trend steady; 
$245 ton 

Market steady; demand fair; 
$11.50@12 cwt 

slow; supply fair; 
lel 
Demand good 
12% @12%¢ 
Demand good 
cwt., carlots 


DRIED WHEY 


Demand good, 


4@13%¢ 
Louisville: 
supply ample 
Minneapolis: 
! limited 
Demand $156 


trend steady 


supply scarce 
50714 


Portland: 
supply ample 
New Orleans: 
supply ample 
Kansas City: 
market 
© 
fortific le : 
"Philadelphia: 


Supply 
Los Angeles: 
supply adequate 
Francisco: 


trend steady 


Demand fair; trend steady 
$6.75@7 

Demand good; trend strong- 
enters period of Ughter pro 
up Ib; per 100 Ib 
cwt. higher 
Demand slow; 


supply light; 


average; $7.50, 100-Ib. bag 
Demand good; trend firm; 
$6.75@7.25 cwt 
Demand steady; supply 
Demand good; supply ade 
$7 cwt, sacked, delivered 
any Texas point, or in ton 
warehouse, Ft. Worth 
Demand steady supply ample; 
ex-warehouse, 

Portland: Demand good; trend steady; 
supply ample; $10 

ffalo: Demand good; 

supply ample; 6% @7¢ 
Chicago: Demand improved; 
quate: $7 ewt., In carilote. 

Lo isville: Demand good; 
supply amp'e: $130 ton 
Minneapolis: Market steady; 
supply ample; $6@6.25 cwt. 
Kosten: Demand fair; 


6%¢ Ib 

FISH MEAL 
Demand fairly good; trend 
limited; 65% $165 ton 


or 


trend steady; 
supply ade 
trend steady; 
demand fair; 


supply tight 


Indianapolis: 
unchanged, supply 


McGEHEE Co. 


KANSAS CITY, MO. 


SI SY 
620 W. 26th St. 
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Seattle: Demand fair; supply tight; her- 
ring meal $2.40 a unit protein, sacked, 
Seattle; salmon meal $2.40 a protein 
sacked, Seattle, supplies exhausted 

Atlanta: Demand fair; trend strong; sup 
ply scarce; $143, Atlant porte 

Ft. Werth: Demand urgent: supply tight 
nominal, 60% imported Africana origin 
$137.50, burlaps, f.0.b. Houston, November 
shipment 

Chicage: Demand good. supply scarce 
60% protein $142 ton, sacked, fot New 
England (‘immediate shipme nly cell 
ing); $138, Lob. Weet ast herring 
meal 734 protein $2.40 a unit of protein, 
f.o.b. Seattie 

Besten: Demand good; supply tight; $2.26 
& protein unit; 60q@ $1 pial 

Milwaukee: Demand good; supply scarce 
60% $173 

Louisville: Demand fair; trend steady 
supply ample on 

Minneapolis et stronger demand 
fair; supply meal $2.25 a unit of 
protein, West Coast $2.40 a unit East 
Coast 

Buffale: Demand good; trend steady 
supply sufficient; $142.50@145, Beston and 
other East Coast — 

San Francisco nand fair supply 
scarce; $2.51 a unit of protein 

Les Angeles: Demand very good: trend 
firm; supply adequate; $2.26 a unit of pro- 
tein, plus seller's mark-up and bage 

Ogden: Supply normal; $2.20 a unit, f.0.b 
Coast; 65% $1 #17 

New + Ru Demand good: trend firm 
supply scarce; 604% menhaden $137.50@140 

Port Demand good trend steady; 
supply tight; Canadian herring $ a unit 


ALFALFA PRODUCTS 
FRED LAUX 
Consolidated 

ALFALFA COMPANY 


204 S. 17th St. Omaha, Neb. 
ATlantic 7171 


Eari Saul 


Dehydrated ALFALFA MEAL 


From the Fertile Red River Valley of Minnesota 
Write - Phone « Wire 


RED RIVER ALFALFA CO. 
Phone 61 


High 
Carotene 


Crookston, Minn. 


OATS 


CONTINENTAL GRAIN COMPANY 


TERMINAL ELEVATORS: 
Kansas City Omaha 


Vancouver, B. C. 
Winnipeg St. Louis 
Chicago 


Buffalo 


Portland 
Toledo Galveston 
Columbus Enid 

Fort Worth Minneapolis 


| 
| 
2 
| 
Chicago eal $5 
| 
mBATES 
| Kansas City - Omaha. Dallas 
“Mister Alfalfa’ 
| BOARD OF TRADE BUN DING 
| 
| 
{ re 
| 
u 
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f.o.b. Seattle; California sardine $2.26, f.0.b 
California 
HAY 


lemand good; trend steady; 


New Orleans: 


supply plentiful; timothy and clover $38@ 
40, baled alfalfa $42@44, prairie $30.50@ 
32.50 

hiladelphia: Demand and supply fair; 
timothy and clover $30@32 


stormy weather 


Ogden: Supply normal; 
$1.35 


ruined some of hay crop this autumn; 

bale; $26@31 ton, baled, in barn 
Los Angeles: Demand strong; trend up- 

baled alfalfa, U8. 


ward; supply adequate; 
No. 1 $42@43, No. 2 leafy $39.50@40.50, 
No. 2 green $39@40, No. 2 $35.50@36.50; 
No. 1 oat hay $49@51; No. 1 barley hay 
s39@i1 
New York: Demand good; trend firm; 
supply of lower grades ample; timothy, 
No. 1 $40@42 » 2 $32@38, No. 3 $26@28 
Louisville: Demand good; trend steady; 
supply light mixed timothy and clover, 
No. 1 $40, extra fancy $45, No. 2 $38 


timothy, No. 1 $35, No. 2 $33; local alfalfa 
$45 and $43 western No. 1 $60; straw 
supply suffi- 
prairie; car- 


Demand good; 
for alfalfa, limited for 
baled No. 1 alfalfa $54@57, No. 2 $52@ 
K Oklahoma-Texas-Arizona origin; prairie 
No. 2 $30@3 Johnson grass No. 2 $31@34, 


delivered TCP 

Seattle: Iemand heavy; supply fair; 
baled alfalfa $38.50, delivered truck lots, 
western Washington common points for 
U.8. No. 2 green 

Wichita: Demand good; supply suffi- 
eclent for prairie, insufficient for alfalfa; 


prairie $17, No. 1 alfalfa $30@35. 
Buffalo: Demand good trend steady; 
supply of good varieties scarce; $30@35, all 
Erie County, New York state points 
Boston: Demand quiet; supply plentiful; 
No, 2 timothy (new crop) 5@37; first 
eutting alfalfa $38@40, second cutting al 
falfa $48@50 
HOMINY FEED 
New Orleans: Demand slow: 
supply tight; no quotations 
Kansas City: Demand good; trend firm 
er; local offerings well taken and no sur- 


trend strong; 


plus; white $64 ton, sacked, Kansas City; 
yellow $65 

Louisville: Demand good; trend strong 
er; supply fair; $72 ton 

Cincinnati: Demand fair; trend steady; 
supply adequate; $70.50@71 

Seattle: Demand fair; supply ample; pa- 


burlap bags $77, both deliv- 


carlots 


per bags $73, 
ered Seattle, 


Milwaukee: Demand fair; supply light; 
69 

Chicago: Demand good; supply fair; $68 
#69 ton, sacked 
Boston: Demand good; supply fair; $78 
@ 78.60 

Buffalo: Demand strong; trend steady; 


Call... 
Bup HArpy jc... 


@ MILLFEED 
@ OIL MEALS 
@ ALFALFA MEAL 
@ GROUND GRAINS 


H. E. HARDY 


FEED BROKER 
731 McKnight Bidg. 
Minneapolis 1, Minn. 


BR 2114 


supply yellow $76@78, 

@77, both Bos 
‘Demené somewhat better: 

supply light; $75 ton, delivered 

including state tags and used 
corn $79. 

Demard good; trend strong: 

supply tight; white $67.60, yellow $73 


LINSEED OIL MEAL 


trend firm; 
Indianapolis, 
ground 


cago: Demand good; supply tight; 36% 
protein $77.50 ton, sacked; 34% .50 
whe Demand lighter; supply good 


Milwaukee: Demand good; 
34% $79, 36% $77. 

Baffalo: Demand good; trend steady; 
32% $78@80, Buffalo; 32% 


supply scarce 


supply limited; 
$87@90, Boston. 

Wichita: Demand good; supply fair; 34% 

7. 

Indianapolis: Demand slow; trend steady 
supply ample; 36% $84. 

Seattle: Demand fair; supply short: $96 
for 34%, delivered rail, November-December 
shipment; California production 30% protein 
$89, ex-dock 

Louisville: Demand fair; 
supply light; $80.75. 

inneapolis: Most crushers were out of 
the market for early October and early 
November shipment, Resale 36% meal was 
available at about $65.50 for early Novem 
ber shipment, and no expeller meal was 
available except in a limited way at $67.50 
bulk, Minneapolis. 

Ft. Worth: Demand fair; supply suffi- 
cient; new process $87, October through 
March, delivered Ft. Worth. 

Francisco: Demand good; supply fair; 


trend stronger; 


$78 

Los Angeles: Demand very good: 
firm; supply ample; $72@73 

Philadelphia: Demand dull; 
light; $87 

Cincinnati: Demand good; trend strong 
supply tight; 34% old process $84.50. 

sas City: Demand active for nearby 

positions; trend stronger with prices on 
individual sellers’ ceilings; protein 
$64.50, bulk, Minneapolis, 32% $66.50, job 
ber’s ceilings $1 higher; November ship- 
ment offerings offered at ceilings also and 
some trade on that basis; some sold six 
months forward at $64. 

New Orleans: Demand fair; trend steady; 
supply light; 36% protein $88.50@89 

Portiand: Demand fair; trend higher; 
supply limited; 34% $96, delivered Pacific 
Northwest; 28% $74, f.0.b. California. 


MALT SPROUTS 


New Orleans: Demand light; 
supply adequate; $45@48 

St. Louis: Demand very good; supply ex 
tremely limited, none for October shipment; 
$46.75@48.50 bulk, $54.50 sacked 

Buffalo: Demand good; trend steady 
supply not too plentiful; Canadian types 
$59@62, Boston, Philadelphia or New York 
domestic types $62@63.50, Boston basis only 

Boston: Demand quiet; supply light; $56 

Chicago: Demand strong; supply light 
$57 toi, sacked 


MEAT SCRAPS 


Demand good; trend steady a‘ 
$2.10. 


trend 


supply very 


trend steady; 


Portland: 
ceiling; supply fair; 


New Orleans: Demand fair; trend firm 
supply adequate; $100@110 on 50%, loca! 
plants. 


Kansas City: Demand fair to slow; tren) 


firmer; after prices were cut $5 last week 
buyers took offerings readily and cleane: 
up local surplus; prices now restored to 
higher level; 60% meat and bone scrap- 
$117.50@12 sacked, Kansas City 
Cincinnati: Demand good; trend steady 
supply fair; 50% $114.50 ton, sacked, f.o.b 


Cincinnati. 
New York: Demand good; trend strong 
supply fair; 60% $135, 55% $117.50 
St. Louis: Demand good; supply adequate 
50% $110 bulk, $115@116 in bags 


Selected Quality 


Dehydrated 


MOLASSES 


NATIONAL MOLASSES CoO. 


EXECUTIVE OFFICES: ORELAND, PA. - OGONTZ 8337 
SHIPMENTS FROM GULF & ATLANTIC SEAPORTS 
TANK CARS « TANK TRUCKS « DRUMS 


Rich in Carbohydrates 


ALFALFA MEAL 


¢ Processed Correctly 


¢ Warehoused Properly 


to Retain All of Nature’s 
Full Bounty of Vitamin A 


Packed in either 50-lb. papers or 100-Ib. 10-oz. burlap bags 


Write 


Phone 


Wire 


LANDBY DEHYDRATING CO. 


A, J. Landby, Mgr. 
Phone Warroad, Minn. 


Plant at 
Swift, Minn. 


COTTONSEED OTL MEAL FUTURES 


bange in dollara per ton (sacked) 


Closing prices of cottonseed ofl meal (41% protein) on the Memphis Merchants Ex 
Oct. 13 Oct. 15 Oct. 16 Oct. 17 Oct. 18 
October @178.00 @*t81.00 @t82.05 @t82.05 J 82.05 
December @t75.00 ....@*76.15  @*78.00 
January i @t72.00 73.25@ 74.25 74.00@ 76.00 
March 71.00@ 71.60 72.25 72.50 73.25@ 74.00 2 
May ; nee 63.00@ 64.25 63.00@ 63.50 64.00@ 66.00 62.90@ 64.00 64.00@ 65.00 
July . . ° 63.25@ 64.50 @°62.50 64.00@ 66.50 63.75@ 64.50 64.50@ 65.25 
Sales (tons) 8,700 4,600 13,300 5,700 4,106 
*Fiat. 


SOYBEAN OLL MEAL FUTURES 


Closing prices of soybean oil meal (basis, 
and on the Memphis Merchants Exchange, 


Oct. 13 
November @ 68.75 
December *66.50 @t67.00 
January 65.254 166 
March 
May 
July .. *65.00@ 165 50 


Bid. tAsked 


*66.00@166.50 *67.2 
*66.00@166.40 67 


Decatur, Il.) on the Chicago Board of Trade 
in dollars per ton (bulk basis) 
CHICAGO 
Oct. 15 Oct. 16 Oct. 17 
@t70.00 *70 75@t71 00 °70.75 @t71.10 
50 *69.25 50@170.00 
@166.25 *67.2 00 @ 167.50 
25@t66.00 *67 5.50 @ 167.00 
@ 167.00 
166.85 


MEMPHIS 
(ect. 13 Oct. 15 Oct. 16 Oct. 17 Oct. 18 

October @ *73.50 @°73. @°73.95 73.50@ 74.00 73.00@ 74.04 
December 66.50@ 67 00 69.65@ 70.20 @°69.65 70.20@ 70.50 
January 65.00@ @*68.00 @°68.55 
March 65.00@ @*67.00 66.30@ 67.00 5 
May 65.25@ ( 66.75@ 67.00 

July a @°67.00 67.05@ 67.35 

Sales (tons) 6.400 16,800 10,400 

*Flat 
Louisville: Demand fa'r; trend stronger MILLFEED FUTURES 


light; $122 ton 
Demand strong; 


upply 
Los Angeles: 


trend firm; 
of protein, plus 


The following is a comparison of settling 
prices at Kansas City for Oct. 11 and 18 


supply limited; $2 a unit 
bags Bran Oct. 11 Oct. 18 
San Francisco: Demand good; supply fair; October $ @ *54.15 
$2 a unit of protein, plus cost of bags, November 5 
f.o.b. producing plant December 
Ft. Worth: Demand good; supply suffi January a" 
cient; meat and bone, 50% $105@110 sacked, February 55.25@ & 
f.o.b. or delivered Ft. Worth March 55.50@ 56.00 
seattle Demand and supply fair; $105 
ton, f.o.b. producer’s plant, 50% protein Shorts— 
Buffalo: Demand good; trend steady; October 59. $59.00@ 60.00 
supply not toe plentiful; $114@115, Buffalo November 58.75 @ 
basi December 58.25 
Milwaukee: Demand heavy; supply ade January 58.00 
juate 50% $119.50 February 59.00 
Boston: Demand and supply fair $2 a March 69.20 
. converted 50% $112.50 Sales (tons) . 2,520 
Demand good supply scarce; *Sales. tBid 
’ protein $115@116 ton, sacked 55% 
supply de 
3119, f b s61@63 _ Standard midds. $65@66, flour 
juetations, no offerings midds, $73@76, red dog $75 @77 
New York: Demand fair; trend steady 
MILLFEED supply poor; bran $68, standard midds. $72 
: Prices continued to advance, Boston: Demand cautious; supply steady 
heavy buying reported at mid standard bran $65, middlings $469 


« forward sales 


Quotation 


Bran was 
bran $57@ 


supply good 
red dog $8 
trend fair 


Demand and 
midds. 


Philadelphia: 
bran $70, standard 


8, standard midds. $58@59, flour midds New Orleans: Demand good 
$*5@66, red dog $69@71. ly steady supply ample bran %641@¢ 
Kansas City: Demand light but offerings shorts $65 @69.25 
ilso are scarce and market is firmer as Memphis: Demand good trend steady 
4 result. Mill operations continue at mod supply fair wheat bran $60 standard 
erate level: bran $55@55.75, shorts $59.50 midds. $65, gray shorts $70 
160.25 Seattle: Demand good: supply fair; $65 
Wichita: Demand good; supply adequate; October-November, delivered common tran 
basis Kansas City: bran $54, shorts $58, im- sit points 
mediate delivery; bran advanced $2 ton Portland: Demand good; trend steady 
and shorts §1@2 ten, compared with the supply scarce; mill run, October $62.2 
receding week vember $62.25; middlings $68.5¢ 
ft. Worth: Demand ery good; supply Ogden: Supply normal to Utah and 
suf ient arlots prompt wheat bran Idaho dealers red bran and mill run 
$ 64.50. gray shorts $67.50@69, deliv blended, white $63, middlings $65; to Den 
TCP, $1 higher on bran, $2@2.50 high ver: red bran and mill run $70, middlings 
r on shorts ompared with a week pre 75; to California: red bran and mill run 
$70.50, middlings fob. San Fran 
ago: Bran and standard midds. made cisco and Los Angeles 
moderate price advances in Chicago last San Francisco: Demand good supply 
week but a trace of easiness appeared fair; $70@71: red bran $70@71 
n flour midds. and Los Angeles: Demand very good; trend 


standard mill run 


followed the see-saw firmer upply adequate 

held fer price changes between the heavy $71.50@73, bran § 

nd lighter milling offals for several 

week Trading was not active throughout MILLET 

the week and some brokers were able to New Orleans: Demand light; trend quiet 
place mily a few cars following the price supply scarce; no quotations 


St. Louis: Demand good; supply moderate 


advance of the lighter offals. Inquiry was 
t good, however. Quotations Oct 7 Early Fortune, country run $3.50 ewt.. bulk 
$60@60.50, standard midds $61.50 
our midds $68@70, red dog $73@75 MINERAL FEED 
Milwaukee: Demand light; supply ample; Portland: Demand good; supply ample 
bran $f050@61, middlings $61@61.50 trend unchanged; $40@50 
St. Louis: Demand fair; supply very Minneapolis: Minimum phosphorus 
ght bra immediate $59.75; shorts, im $95, vitamin mineral for hogs $90 
nm 0, St. Louis switching limits Les Angeles: Demand good; trend firm 
Demand ge trend higher supply ample; all-purpose with fodine $70 
supply adequate; bran middlings $67 Francisco: Demand steady supply 
@6s good; all-purpose with todine $70 
Indianapolis: Demand fair; trend steady St. Paul: All-purpose with iodine $90 
to gt sufficient; soft winter Sioux City: All-purpose with iodine $55 
wheat standard midds. $69.50 Ft. Worth: Demand good; supply ample 
mixed feed $69, all sacked; no red dog mineral supplement 20% calcium 4%% 
red phosphorus $75@80; mineral blocks, 50-Ib 
Louisville: Demand fair; trend stronger; each, = % calcium, 4% phosphorus 7% 
upply ample bran $64.70, mixed feed salt 4 72.45, f.0.b. Ft Worth 
$66.85. middlings $68.95 a Tet Demand heavy; supply am 
Buffalo: Demand good trend steady; ple; $75; 50-Ib. blocks $2.25 
upply output holding up; standard bran Seattle: Demand fair; supply excellent 


Soybeans 


Soybean Meal 
Soybean Oil 


FUTURES 


W: offer our facilities for trad- 
ing in these commodities at all 
markets. 

Our direct wire to the floor of 
the Merchants Exchange of Mem- 
phis enables us to offer immediate 
quotations and prompt executions 
of orders in soybean meal at both 
Chicago and Memphis. 


Call ARTHUR C. HARRISON at STATE 2-1700, CHICAGO, ILL. 


Mitchell, 


One Wall St. 
New York 3 
Digby 4-0700 


Chicago Board of Trade 
Merchants Exchange of Memphis 
New York Stock Exchange 
and Other Principal Commodity 


Hutchins & Co. 


MEMBERS 
231 S. La Salle St. 
Chicago 4, Til. 


and Security Exchanges 
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For “GRADE A” Q 


Oyster Shell 


uality Eggs .. . 


There’s real economy in 

feeding Eggshell Brand, for 

two big reasons: 

1. It's @ cheap, available 
source of calcium . . . 


goes right to work mak- 
ing fine shells for high- 


2. Eggshell Brand contains 
less waste (fine particles 
and dust, that hens 


Highly digestible because it's softened by Ageing 
on the bottom of Mobile Bay. 


Southern Oyster Shell Milling Corporation PRLS Mobile, Ala. 


reduces iodine loss 


STABILIDE®* —potassium iodide scabilized with calcium stearate—is designed to 
iodize feed, salt and calcium carbonate mixtures, Try stapiLivg. It 
may solve your problem of iodine loss in storage. 


Scientists at the Mellon Institute found that “an iodized livestock 
mineral containing 0.21% stearate-coated potassium iodide lost 
0.5% of the original iodine content during two months, while an 
unstabilized mineral containing the same ingredients lost 14% of 
the iodine content.”* 


MINIMIZES IODINE LOSS 

ASSURES UNIFORM IODINE CONTENT 
EASY TO MIX THOROUGHLY 

FREE FLOWING 


Write today to your nearest Mallinckrodt office for samples, prices 

and complete literature. 

Other Mallinckrodt iodizing mixtures are Ioflow,* 
ide Mixture, 


im Sah and Feedstulle” by F. F Johnson and E. BR. Fred. 


MALLINCKRODT 


TEARS OF SERVICE TO CHEMICAL USERS 


MALLINCKRODT ST 


CHEMICAL WORKS 


* 72 GOLD STREET, NEW YORK 8, N.Y, 


T, $7. LOUIS 7, MO. 


$54. ©X- warehouse for high phosphorus mix 
tures, Lel.; $38 for mpetitive brands, ex 
Warehouse el 


Indianapol Demand steady; trend un 
changed; « ample: mineral feed with 
iodine $61 lots $49, 10-ton tote $48, 
f.o.b. Indianapolis 

Wichita: Demand heavy; supply imade 
quate, all-purpose with jodine, 50-Ib. blocks 
$90, 109-1b bags $85, f.0.b. plant 

MOLASSES 

Portiand: Demand ex trend steady 
supply ample; cane $46, beet $46 

New Orleans: Demand moderate; trend 
steady supply adequate; 29¢ gal. in tank 
ears, f.o.b. New Orleans 

Kansas City: Bookings not very heavy 
as yet with most buyers expecting lower 
prices; some evidence of firmer tone this 
week o¢ ga tank cars New Orleans 
is genera it ‘ n with a few intimations 
that business might be done less 


$46 ton, for Hawatan 


New York: lemand fair trend wun 
changed supply adequate 
Louisyille: Lemand fair; trend steady; 
supply normal Se gal tank car lots 
f.o.b. Guif ports 
Minneapolis: Market firm; demand slow 
supply adequate 29¢ gal fob New Or 
leans; $46 ton, West Coast 
Les Angeles: Demand good, trend firm 
supply ample $46. f.o.b tank cars, Los 
Angeles harbor 
San Prancisce: lhemand 1; supply fair 
$46 ton. fob. cars, Richmond, Ca 
Ft. Worth: Demand good; supply ade 
quate blackstrap, prompt, 30%¢ gal... f.o.b 
Houstor $60@61 ton, delivered Ft. Worth 
October-November -Lecember seller's price 
date of shipment but not over 30%¢, fo.b 
Houston 
Seattle Demand good supply ample 
$46 ton in tank cars 570, 600-lb. drum 
Indianapolis: Lremand fairly good; trend 
firm; supply ample; 50-gal. drum §24.10, in 
cluding drum bulk, 50 gal. $20.20, ton 
$69, barrels extra 
Buffalo: Demand strong; trend steady; 
sufficient $63.25 @64.75 tank car 
Demand fair; supply ample; 
Beston: Demand steady supply fair 
37¢ gal. in tank cars 
Memphis: Demand good; trend steady 
supply ample blackstrap 29%¢ gal. tank 
ear, New Orleans 
Cincinnati: Demand good; trend steady; 
supply adequate; 29¢ gal. fob. New Or- 
leans 
NIACIN 
New York: $9 kilo 
OAT PRODUCTS 
Portland: lemand good; trend higher 
supply limited; rolled $77, ground $75, 
cleaned $77 
New Urleans: Demand good; trend steady; 
supply ample; feeding rolled oats $113.65, 


$59.05 
feeding oatmeal $98 
is November and December 
Philadelphia: Demand dull to fair; supply 
light to goed; pulverized white oats $67; 
Canadian a oat feed $37.50, domestic 
reground $35.5 

Indianapolis: fairly good; trend 
steady supply light pulverized oats $60, 
pulverized oats $64 steel-cut oats 
oat groats $106, crimped oats $85, 
ground oatmeal , rolled oats $109, 
No. 2 white oats 96¢ bu., sacks 


pulverized white oats 
reground oat 


oat millfeed 


3.05 


41 


fine 
recieaned 
extra. 


St. Loui 


fair; supply ample, 
pulverized white oats 
feed $32. 


Demand 
except for reground, 
$60, choice $62; reground oat 


Louisville: ground $33; pulverized §646; 
fine ground 102; rolled oats, groats and 
feeding meal $105. 

Minneayp Prices advanced further on 
most types this week, and buying was re 
ported somewhat slower by processors. Quo- 
tations: feeding rolled oats $102@105, stand 
ard pulverifed $61, feeding oatmeal $990, 
reground oat feed $30 

Buffalo: Demand strong; trend steady; 
supply adequate to tight; reground $28@ 


white oats $60@61; 
oats $658@69.50, Bos 
white oats §60@ 


pulverized 
mixed feed 
pulverized 


2%, Buffalo 
pulverized 
te mixers 
Boston 
Milwaukee: 
good on balance; 
scarce on 
feed $52.50 lasses oat feed $41; 
oats, 3% $29, 5% $32 

Boston: Demand good; supply light; re- 
ground « feed $30, white pulverized $65 

Chicag Demand heavy; supply light; 
reground oat feed $30.50 ton, sacked; fine 
ground feeding rolied oatmeal $85; feeding 
rolled oats $98@100 

Memphis: Demand 
supply fair; 3%% 


feed $37 
OYSTER SHELL 
New Orleans: Demand good; 


Demand fair on pulverized, 
supply fair on pulverized, 
pulverized, white $59.50, 
reground 


t 


trend strong; 
reground oat 


good; 
protein, 


trend steady; 


supply ample; $11@12, local origin. 

Leos Angeles: Demand good; trend steady; 
supply ample; eastern $23.84, packed in pa 
per; local $13@15 

Francisco: Demand fair; supply am- 
ple; local $13, eastern $24 

Beston: Demand and supply steady; 
paper $20.31, cloth $21.81 

Portland: Demand good; trend lower; 
supply ample; western shell $26, granite 
grits $22, crystal grits $22, western shell 
flour $18, eastern shell flour $32. 

Louisville: Demand normal; trend steady; 
supply ample; $22 ton 

seattle Demand fair; supply ample; 
western $24, eastern $27, both ex-ware- 
house, 


PEANUT OIL MEAL 
New Orleans: Demand good trend steady; 
scarce; 45% 4@76, southern mills 
Demand "good trend steady; 
ample; 45% old process $82, Georgia 
solvent $78.50, Alabam mills. 
Demand good; supply scarce; 
41% $88. 


PEAT MOSS 
Demand good; 
$3.05 
Demand good; 
$3.75@3.85 for 150-ib 


25% $59@60; 


trend steady; 


Portland: 
supply ample 

New Orleans: 
supply ample 
moss 


ladelphia: 


Demand good; trend strong; 
Canadian $3.26@3.50, im- 


trend steady; 
bale 
Demand and supply fair; 
$2 

New York: 
supply adequate 


ported $2 @2.90, f.0.b. port 
Francisco: Demand and supply fair; 
$3.10 bale 
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trend steady 
bale 


ngeles: Demand fair 
ample Canadian $5 


iy adequat« 
bale 90 
t Demand 1; supply adequate 
$3.20, 100-Ib. bale 

Seattle Demand slow supply ample; 
$2.80 bale, ex-warehouse, either horticul 
tural or litter 

POTASSIUM IODIDE, U. 

New York: Demand normal; trend un 
changed; supply ample; 200-ib. lots $2.15 
100-Ib. lots $2.17, 26-Ib. lots $2 pota 
sium chalk mixture, 260-Ib. lots $2.06 
100-Ib. lots $2.08, 25-Ib. lots $2.11 

St. Lewis: Demand and supply good; 1004 
Pure potassium Jodide 100.1» lots 
$2.17 in fiber drums, 25-ib. lots $2.20 in fiber 
truma, 6-Ib. lots 27 im bottles, fob, Bt 


Louls 


potassium tle calcium s#tea 
rate mixture $2.06 in leverpak 
drums, in fiber druma 


drums $2.11, & ib 
St. Louts 


bottles $2.18 f.o.» 


RIBOFLAVIN 
New York: Demand good; trend steady, 
supply sufficient; 12%¢ gm. equivalent 
freight allowed 
Terre Haste: Demand and supply good 


gm of contained riboflavin with 


freight allowed, for 8,000 and 16,000 pe 
teney dried fermentation solubles 
RICE BY-PRODUCTS 

New Orleans: Demand flient; trend 
steady; supply tight; $3¢@37 om bran from 
Louisiana mill« 

Sen Francisco: No offerings: no quota 
tions. 

Ft, Worth: Lbemand fair; supply scarce 
nominal, rice bran $45@46, prompt; hulls 
$6@6.50, f.0.b. south Texas rice milla, im 
mediate or prompt shipment 

Atlanta: Demand fair trend steady 
supply Ught; bran Atlanta 

Memphis: Demand excellent; trend up 
ward; supply tight bran $42.50. sacked 
Arkansas points 

SCREENINGS 
inneapolis: Fairly heavy buying resulted 
in another price advance and toward the 
end of the week buyers were backing away 
from the new levels. Quotations: dust $10 
16. lighte $15@ 25 mediums $20@ 30 
heavies $35@50; Canadian screenings $24 
bulk, Duluth; Canadian ground screenings 
$35.50, sacked, Minneapolis 

New Orleans: Demand slow; trend high 
er; supply plentiful; $35@38 on heavies 

Demand siow trend steady 
supply ample; Canadian regrounds $38 @39 
Boston; domestic 35-Ib. wheat reenings 
$30@33, December, ex-iake, Buffalo basia 

Chicago Demand good supply fair 
ground grain screenings $36 ton, sacked 


Canadian £24.75 ton, bulk 
SESAME MEAL 


Les Angeles: Demand strong; trend firm 
bo offerings nearby; November $1062 
SORGHUMS 
City: Excellent demand boosted 


Prices this week in 
ceipts; Neo 
Kansas City, carlots 

Ft. Worth: Demand 
crop moving freely but much going to store 
for farmer's account; carlots, buik, No. 2 
yellow $2.656@2.70, delivered TOP. 


SOYBEAN OIL MEAL 


face of expanding re 
2 milo $2.58@2.61 cwt., bulk 


good; supply ample 


Louisville: Demand good; trend steady 
at ceiling; supply normal; $86.50 to 

Port t Demand good; trend higher 
supply limited; October §74, November $66 

New Orleans: Demand fair; trend steady 
supply limited; 44% 

Kansas City: Extreme scarcity developed 
for October shipment meal at prices nom 
inal at ceiling of $74 ton, bulk, Decatur 
this area apparently out of meal and ix 
ers willing to take truck lots; sellers gen 
erally asking ceilings through November 
but scattered offerings at §72 for 41% pro 
tein and $73 for 44% December straight 
$70, weekly $72; shipment to January §67 

Cincinnati: Demand good; trend strong 
supply very limited; $74@74.50, feb. De 
catur, bulk 

Philadelphia: Demand fair; supply very 
scarce; $74, ceiling price 

Ogden: Supply averag: @iie 

Los Angeles: Demand strong; trend very 
firm; supply limited 4. bulk, Decatur 
equivalent $107.50, sacked, delivered; iast 
half November $104.50@106.50 lbecem ber 
$101.50 

Minneapolis: Prices continued at the cell 


ing prices for shipment through October 
and through the first half of November 
November scattered was quoted $73@73.60 
and last half November at $72, bulk, De 
ecatur. Other forward prices varied consid 
erably above the $67 mark 

t Demand good; supply fair; 
Demand slow; supply suffi 
41 or 44% Midwest origin $96, Octo 
ber 893@94, November §90@91, delivered 
Ft. Worth 

Atlant Demand fair; trend 
supply tight; 41% $83, Missiasippi 
44% $83, Tenne ssee mills. 

nd. Demand 

44% $90 

Demand slow 
f.o.b. Wichita 

Demand go 
practically no spet offerings 
nominal, Decatur; 44@ $74 
catur 

Milwaukee: Lemand good 
41 to 44% $87, October 
price. 

Boston: Demand good 
Decatur 
Demand excellent supply very 
scarce; 41% protein $74 ton; 44% $74 ton 

(ceiling prices) 

Chicage: An active demand for 
oll meal, coupled with an 
supply situatign led this 
continue at ceiling price 
last week. At week's end, 


strong. 
mills 
trend firm 


supply limited 


i trend strong 
414% 
nominal, De 


supply 
delivery, 


light, 
ceiling 


supply adequate 


soybean 
extremely tight 
mmeodity to 

in Chicago 
sales were being 


leve 


made at $80 ton, the ceiling price, for 
both 414% and 44% protein for the first 
half of November. Last half November 
was quoted at §79@80, although no ac 
tual sales at the higher price could be 
confirmed. The meal was helped in its 


climb by an upsurge of soybean futures 
prices, as well as soybean oil meal fu 
tures. Although Iowa mille are said to be 
operating now. the supplies have not hit 
the market in enough volume to relieve 
the tight supply situation 
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CALL THE 
Dot 


Victor 8459 


Eugene L. Selders 


| 


arold C, Wright 


= 


John D. Stewart 


| 


Elsie Miller 


TRY US On Your 


Next Purchase of: 


ALFALFA MEAL 
LINSEED MEAL 
COTTONSEED MEAL 
PULVERIZED OATS 
ROLLED OATS 
REGROUND OAT FEED 
BRAN 

SHORTS 

MOLASSES 

SOYBEAN MEAL 

FISH MEAL 
DISTILLERS’ GRAINS 
DISTILLERS’ SOLUBLES 
BREWERS’ GRAINS 
CRIMPED OATS 
CRIMPED BARLEY 
HOMINY FEED 
SCREENINGS 


CO. 
Polka-Dot Folks” 
Board of Trade 


Vi. TWX-KC28 
Kansas City 6, Mo. 


Risk Conference 


(Continued from page 8) 


in the East, and eastern manufac- 
turers should be figuring out how to 
keep these supplies in the area to 
avoid having to buy them back later 
at a higher level. 

Question: How can an around-the- 
clock soybean oil meal purchase be 
hedged? 

Mr. Daniels: It can be carried un- 
hedged until the trend is about to 
change. The timing is very important. 
Charts of previous price movements 
are helpful in determining the prop- 
er time to hedge. 

The discussion at times led into 
some questions for which no ready 
answers were available and at the 
same time produced some worthwhile 
observations on some of the more 
perplexing marketing problems. 

It was brought out, for example, 
that controlled markets (when ceiling 
prices are in effect) make hedging 
difficult if not impossible, with the 
danger of being “locked in” in a 
short position with no supplies to 
deliver at ceiling levels. Other ob- 
stacles to effective hedging, it was 
pointed out, are inverted futures mar- 
kets (with distant deliveries selling 
below current futures). The dangers 
of this situation are found in the 
fact that in the ultimate adjustment, 
the deferred future goes up to the 
cash market more often than the 
cash market goes down to the fu- 
ture level. However, it also was 
stated that it is better to hedge in a 
deferred month even at a discount 
than not to hedge at all. 

At a luncheon session the Chicago 
Board of Trade’s slide projection 
“Story of the Market” was present- 
ed by Alice E. Haggans, board of 
trade educational director. 
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a crimp in turkey killing activity for 


the time being, but it is hoped an 


early settlement will be reached. The | 
broiler market seems a little saggy | 


and it is expected that demand for 


broiler feed will slack off during the | 


next 30 to 60 days as a result. 


Formula feed business in Oregon | 


has regained considerable momentum 


this week after a slump during the | 


previous two weeks. Mixers say sales 
are larger than expected, with the 
result that they are finding them- 
selves short of commodities avail- 
able for mixing. This has made it 
difficult for mixers to keep their 
plants running. The good business is 
somewhat hard to understand in view 
of the fact that the Oregon turkey 
crop is going to market rapidly. Ap- 
parently chicken feed business is 
holding up exceptionally well. 


Southeast 


Continued weakness in broiler mar- 
kets has caused a decline in south- 
eastern formula poultry feed con- 
sumption ranging from 10 to 15% 
from a week ago. j : 

Although chick placemen in 
southeastern commercial poultry pro- 
ducing areas are not drastically re- 
duced compared to other sections of 
the country, booming ingredient 
prices are diminishing the chick-feed 
ratio week by week. Fryers are about 
l¢ lb, lower than a week ago. Feed 
people are concerned because the 


price of chicken in the market —_ 
a i 


producing areas, which means that | 


not reflect the lowered prices 


the housewife is not buying chicken 


| heavily to combat the high cost of 


red meat. 

Most mills report an inability to 
run their mills on a full week basis, 
with orders barely sufficient to run 
straight shifts four to five days a 
week. 


Even though cottonseed oil meal 


and cottonseed hulls have advanced 
drastically during the past few days, 
many dairymen consider these feeds 
still cheaper for the maintenance of 
their dairy herds than formula feeds 
made with high priced ingredients. 
This condition is having a very det- 
rimental effect upon formula dairy 
feed sales. 

The cattle trade in the southern- 
most areas of the Southeast normal- 
ly consume considerable formula 
feed, but now these herds are large- 
ly being maintained by feeding 
straight oilseed meal and bulky in- 
gredients. 

In the limited turkey raising areas, 
good business is reported on mashes. 
However, this type of business ac- 
counts for only a small portion over- 
all formula feed consumption in the 
Southeast. 

Shipping delays, brought on by 
squeezes in all types of ingredients, 
are causing numerous headaches 
among the feed trade. Too many 
processors have sold both oilseed 
meais and by-product ingredients for 
specific nearby shipments and then 
couldn't roll cars in time to meet 
contractual obligations. The feed 
mill manager is now having to spend 
a large part of his time tracing ship- 
ments in desperate efforts to have 
ingredients arrive in time to prevent 
shutdowns. It is not unusual to re- 
ceive reports that a mill has had to 
cease operations for a full day be- 
cause of these shipping delays. 


Due to an extremely heavy demand | 


from the Southwest, both cottonseed 
oil meal and soybean oil meal have 
been well cleaned up throughout the 
Mississippi Valley for the month of 
October, and in many cases, for a 
good portion of November. Supplies 
obtainable are now quoted at the 
individual mill's ceiling price, which 
in many cases makes prices of soy- 
bean oil meal in particular, above the 
ceiling basis Decatur, Ill., for ship- 
ment west of the valley. 

Some encouragement has _ been 
noted in fishing along Fiorida Coasts, 
but there are no actual offerings, 
and the market is considered at the 
ceiling on a nominal basis. 

This week there is an anticipated 
release of sufficient peanuts to Pos- 
sibly make 1,500 tons of peanut oil 
meal, which may help alleviate the 
tight supply situation in oilseed 
meals. 


Central States 


Formula feed manufacturers had 
to boost prices 50¢@$1 ton last week, 
compelled by the almost general rise 
of ingredients. This left some doubt 
about business ahead, although the 
present state of business is satisfac- 
tory. 

Some mixers thought the latest 
price increase, coupled with boosts 
already made over the last several 
weeks, might cause dealers to balk 
and rely on their inventories. How- 
ever, there was the possibility that 
dealers might hurry to fill their needs 
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at current levels, sensing still higher 
prices because of the continued 
strength in grain markets and in- 
gredients. 
The buying slowdown might come 
rom broiler feeders, it was thought, 
since broiler prices have not been 
oo satisfactory for the last two 
weeks. Some mixers expressed the 
oubt that broiler producers in some 
areas are breaking even now. 
For last week, however, feed man- 
facturers encountered a good, steady 
iemand for most of their output. The 
order backlog remained stable at 
an average week, and grinding time 
held to about five days a week. 
Poultry and turkey feeds met 
ready outlets, with the exception of 
broiler feeds, with some pickup in 
cattle and dairy feeds. Hog feeds 
alsc moved fairly well. 


Ohio Valley 


Demand for formula feeds in the 
Ohio Valley was reported slow and 
spotty this week, with business on 
a day-to-day basis, as farmers defi- 
nitely are registering an increasing 
resistance to current high prices. 
Likewise, the outlook appears any- 
thing but favorable for business in 
the immediate future, unless there 
is a sharp drop in prices. 

This year, poultry has represented 
by far the major portion of farm 
animal crops in this area, and while 
there has been a_ record-breaking 
supply, market demands have kept 
pace because the prices for red meats 
have been much too high for many 
housewives. Despite this steady de- 
mand for poultry at the retail level, 
many farmers have been able to 
build up surplus flocks for the holi- 
day trade, and this surplus is now 
beginning to be marketed—without 
oncoming replacements on many 
farms. 

Another factor in the situation is 
the very general feeding of newly 
harvested grains instead of formula 
feeds, and this trend appears likely 
to continue. In view of the short 
crops, caused by the late summer 
drouth, farmers have much less 
grain available for feeding than in 
more normal years, so, eventually, 
those with large flocks, will have 
to resume using formula feeds. But 
this will be some weeks in the future. 

Mill prices again advanced 50¢@$1 
ton this week. Plants in this area 
were reported to be operating only 
at about 75% of capacities. 


Northeast 


Formula feed production in the 
Northeast the past week continued 
at a good rate, with all mills report- 
ing a full week running time. Poul- 
try feeds were the major item pro- 
duced, with dairy feed running a 
good second. 

Sales offices reported a very good 
demand for all types of formula 
feeds. Dairy herds are now practical- 
ly on barn rations, which should 
keep that type of feed in good de- 
mand, tempered by the use of home- 
grown grains, which are plentiful, al- 
though somewhat under last year’s 
production. Egg prices have been 
holding up well, and there is a con- 
tinued good demand for broilers and 
lighter chickens. Some culling has 
been going on of flocks, and these 
culls are beginning to come to mar- 
ket in increasing numbers. Prices for 
this type of meat are reported hold- 
ing well, with little or no effect 
price wise. 

Milk production in this area is at 
a very high rate, and dairy herds are 
being pushed for production, which 
of course means increased consump- 
tion of the necessary feeds. There 
has been a noticeable increase in 
cattle herds to be turned into beef 
later on over the past few months. 
A great many of these cattle are 
sold to holders of lockers in cold 
storage plants, who have them cut 
to steaks and as a tonsequence are 
independent of the retail meat mar- 
ket prices which have been advanc- 
ing steadily. 
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Abilene Alfalfa Sales 
Alaska Fish Extractors, Inc. 
Albright Testing Laboratory 
Albumina Supply Co. 
Allied Milis, Inc. 
Allis-Chaimers Mfg. 
Amburgo Co. 
American Dry Milk Institute, Inc......- 
American Elevator & Grain Division... 
American Mill Service Co., Inc.......-- 
American Scientific Laboratories, Inc... 
Anchor Grain Co. 
Anderson Box Co. 
Anderson, V. D., 
Anglo American Mill Sales Co., Inc....- 
Aready Farms Milling Co. 
Arid-Aire Mfg. Co. 
Arkell & Smiths 
Ark Valley Alfalfa Mills, Inc. 
Armour & Co. 

Astro! Products, Inc. 
Aubrey Feed Mills 


Baker, H. J.. & Bro.... 
Bartlett, C. O., & Snow Co..... 
Bates Grain Co. 
Battaglia-Frey, 
Bauer Bros. Co. 
Baughman Manufacturing Co., 
Baxter, A. B., Engineering Co. 
Bayou Molasses Co. 
Bemis Bro. Bag Co.. 


Berg, Paul, 
Bert & Wetta Sales, Inc 
Black, Sivalls & Bryson, 
Blatchford Calf Meal 
Blomfield-Swanson Brokerage ...... 

Bonewitz Chemicals, Inc. 
Borden Company 
Bosworth Commission Co. 
Bowman, Charles, & Co......... 
Bremco Alfalfa Mills, Inc....... 
Brewers Yeast Council, Inc..... 
Brode Corp., The ........««++ 
Brower Manufacturing Co. 
Brown-Forman Distillers 
Brown Oil & Chemical Corp..... 
»Bruco Peat Moss Corp 
Bryant Engineering Co. 


Burhep & Ce. 
Burns, Loren V., & Associates. . 

Burrows Equipment Co. .......... 40 
Butler Manufacturing Co. ........--++« 
Cilclum Garbonate Co. ...... 55 
Caiclum Products Co. ........ 
California Pellet Mill Co........ 3% 
Caple, A. B., Co. 

Cargill, Inc. ...... 17 
CarO-Green, Inc. 71 
Central Feed Supply ........ 26 
Central Mills, Inc. 55 
Chantiand Mfg. Co. 
Baw SR. 55 
Checkerboard El 
Clark Company 

Clark, H. E., Co.... 18 
Clofine, Herbert K. .......... 62 
Cochran, Wright W. 18 
Colby Milling. Inc. 

Cold Spring Granite Co..............06. 48 
Columbia Phosphate Co. 35 
Columbia Quarry Co, ........... 35 
Columbian Steel Tank Co. 

Commercial Solvents Corporation ...... 265 
Consolidated Alfalfa Co. 71 
Consolidated Packaging Machinery Corp 
Consumers Soybean Mills, Inc.......... 6 
Continental Grain Co. 71 
Caste, Bae, cc 

Corn King Co., The ....... 

Corn Products Refining Co.. 

D. C. A. 

D-con Company, Inc. 

Dannen Milis, Inc. 


Davis, H. C., Sons’ Mill Mach. Co...... 
Dawes’ Manufacturing Co. ...... Back Cover 
Denydrating Process Co. 4 
Des Moines Oat Products Co...... «- &1 
Devold, Peder, Oil Co.. 

Diamond Crystal Salt ... 
Diamond V Mills, Inc.... 
Dinham-Seim Co. 
Distillation Products Industries .. 
Distillers Feed Research Council, In 
Dixie Feed Mills 
Dixie Mills Co, 
Doty Technical Laboratories .. 
Doughboy industries, Inc. .... 
Dow Chemical Co. 
Doyle, 
Drew, E. F., & Co., 
Dreyer Commission Co. .. 
Dufresne, Michel 
Dunston & O'Brien, Inc. 
Dunwoody, Ezl., Co. 
Duplex Mill & Mfg. 
Du Pont de Nemours & Co.......... 30, 61 


Early & Daniel Co. 
El Dorado Oil 
Elk Valley Alfalfa Millis, Inc.......... 
Eschenheimer, Rudy, Co. 
Ewing. Ray, Co. 
Exact Weight Scale Co. 
Excelsior Milling Co. 


Feeds, Incorporated 
Fischbein. Dave, Co....... 
Fish, Wayne, & Co.. 
Flambeau Milling Co. 
Flavor Corporation of America. 
Food Research Inc.. 
Forster Mfg. Co. 

Fox Co, 
Fruchey Service Co. 
Fruen Milling Co, ......... 
Fulton Bag & Cotten 


General American Corp. 
General Mills, Inc 
Gerber, Chas. A., Co.. 
Gerstenberg & Co. 
Glidden Company . 
Godshalk Sheet Metal Fabricators : 
Goodrich Feed Mills 

Gorton-Pew Fisheries 

Gray-O' Keefe 


Hales & Hunter Co. .... 
Half Moon a & Trading Co., 
Hall Sales © 

Hallenbeck a ‘Testing Lab 
Hallet & Carey Co 

Hammermilis, Inc. . 

Hammond me & Co 

Hardy. H. E 

Hart-Carter Co 
Herring Sales Co 


Inc 


Inc.. 


Hess, Dr., & Clark, 
Heyman Co. The 
Hiawatha Grain Co eee 
Highland Products, Inc 


Hilltop Farm Feed Co.. 
Hilltop Laboratories 
Hogan, Ear! A., Co 


Holt Products Co. 
Honeggers’ & Co. 
Howes, 8. Co., Inc 


Hubbard Milling Co. 
Hubbell, Charlies H 
Humphreys-Godwin Co 


T. Co es 
Indiana Grain Machinery Corp... 
Industrial Molasses Corp 
Innis, Speiden & Co 
Internationa! Minerals & Chem 
International Paper Co., Bagpak 
Internationa! Salt Co 
Iowa Limestone Co. 


J. & M. Trading Corp.. _ 
Jacobson Machine Works ... 
Jensen Sales Co . oe 

Jersee Co 
Joseph, | 
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Kalo Company 
Kansas City Board of Trade 
Kansas City Grain Clearing Co. 
Kansas Grain Company 

Kasco Mills, Inc 

Katz, Max, Bag Co., Inc 
Kellogg Co., The . ee 
Keliogg, Spencer, & Sona, 
Kenser, Charlies H. ...... 
Kent, Percy, Bag Co., 
Keystone Steel & Wire Co. . ee 
Kidman'’s Standard Stock Powder Co 
Kipp-Kelly, Ltd. ae 

Kivett, Robert N., 
Kraft Bag Corp. 
Kraft Foods Co. 


Inc... 


Ine ose oa, 


& Co 


L. & M. Yeast Sales Division 
Laboratory Construction Co, .... 


La Budde Feed & Grain Co.. 
Lacto-Vee Products Co ° 
Landby Dehydrating Co. 


Land O'Lakes Creamer.es, Inc.. 
Lederle Laboratories Div 

LeGear, Dr., Medicine Co..... 
Limestone Products Corp of Ame rica.. 
Loncala Phosphate Co seescee 


McClelland, M. A 
McGehee Company os 
McLaughlin-Ward & Co 
McMillen Feed Mills 
Magnuson, V. A., Sales Co..... 
Maliinckrodt Chemical Works .. ° 
Maney Bros. Mill & Blev. Co.. 
Markley Laboratories 
Martenis, C. J., Grain Co. 
Martin, Theo W., & Son... 

Mayo Shell Corp 
Mello Products, Inc. 
Menhaden Fish Meal Co. 
Mente & Co., Inc. 
Merchants Creamery Co. 
Merck & Co., Inc..... 
Merrithew, Bill 
Mid-Continent Grain Co. 
Midland Warehouse Corp. 
Midwest Burlap & Bag Co.... 
Midwest Dried Milk Co. 
Mid-West Laboratories Co., 
Miller Manufacturing Co. 
Milwaukee Feed & Grain Co 
Minneapolis Assn. of Credit Men. 
Minneapolis Grain Exchange ee 
Minneapolis Sewing Machine Co..... 
Minnesota Linseed Oil 
Mitchell, E. P., Co. 
Mitchell, Hutchins & Co. 
Morris-McAdams Co. 
Morton Salt Co. 
Mullin & Dillon Co. 
Murphy Products Co. 
Myers-Sherman Co. 


Nagel, Herman, Co. . - 
Nat'l Alfalfa Dehydrating & “Mig. Co 
Nationa! Cotton Council of America 
Nati. Cottonseed Products Assn., Inc... 
National Disuliers Products Corp. . 
National Food Co 
Nationa! Molasses Co 


Nellis Feed Co, 
Neumond Co 

New Amsterdam Import ‘Co., "Inc 

New Century Co., Th 


New England By-Products Corp. 
New York Quinine & Chem. Wks., Inc. 
Noel, G. W., & Co 


Nootbaar, H. V.,. 
Nopeo Chemical Co 


No. American Trading & Import Co., Ine. 
North Bast Feed Mill Co... 
North lowa Milling Co. 
Norwood Manufacturing Co. ..... 
Nutrena Mills, Ime, 
O. & M. Seed 
Oyster Shell Products Corp. 
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Pacific Molasses Co., Ltd 
Paper-Calmenson & Co 
Park, Philip R.. Inc 
Parks, J. P.. Co 

Parrish, N. K 

Parrish & Heimbecker 
Patten Kindstrum Co 
Pay-U Laboratories, Inc 
Pay Way Feed Mills, Inc 
Perfection Foods Co 
Pfizer, Chas.. & Co., Ine 
Pillebury Feed Mills 
Pioneer Bag Co >» & 
Pittsburgh Plate Glass Co 
Platte Valley Sales Service 
Prater Pulverizer Co 

Pratt Food Co 

Pratt, W. C., Co : 
Premier Peat Moss Corp 
Provico Feeds 
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Quaker Oats Co. 


Ralston Purina Co 
Randolph, O. W., Co 
Rapids Machinery Co 
Red River Alfaifa Co 
Reliance Feed Co 
Richardson, James, 
Richardson Scale Co. 
Riches-Nelson, Inc 
Richmond Mfg. Co 
Riley Feed Co. 
Rode Feed Service . 
Roseman, M. A., & Co 
Ryde & Co. 


& Sons, Lid 


Salsbury s, Dr., Laboratories 
Sargent & Co, 
Savage. Inc 
Scanian, Ivan, 
Schreiber Mills 
Schultz, Baujan & Co 21 
Schutte Pulverizer Co. 
Scroggins Grain Co 

Sea Board Sales Co 

Sea Board Supply Co. 

Seagram, Joseph E., & Sona, Inc 
Security Mills, Inc 
Seedburo Equipment Co. 63 
Selders, Eugene L., Co 7 
Seley, James H., & Co 
Shellbuilder Co. 
Sievert, C. W., and Associates 
Silmo Chemical Co 48 
Simmonds & Simmonds, Ince : 30 
Small, The W. J., Co 
Smith, Edward B., & Co 
Smith, Harry C., Co., Inc 
Southern Oyster Shell Mig 
Southwell Grain Corporation . 
Southwest Mill Supply Co. 66 
Specifide, Incorporated 
Sprout-Waldron & Co., Inc 32 
Staley, A. E.. Mfg. Co 12, 
Staley Milling Co 

Standard Brands, Inc 42 
Standard 
Stivers, 
Stone Mountain Grit Co 
Strong-Scott Mfg. Co 

Sunset Feed & Grain Co., Inc 
Superior Feed Co 

Superior Packing Co 
Supe.ior Phosphate Co. 18 
Swauson, Carroll, Sales Co 
Swift & Company 


& Co 


Corp 73 


Tabor Grain & Feed Co 

Tamms Industries 

Tennessee Eastman Co 
Eastman Kodak Co.) 

Textile Bag Manufacturers Assn 

Thompson-Hayward Chemical Co 

Thompson, The Tommy, Co 

Thomson Soya Mill 

Three Minute Egg Washer Co 

Tobacco By-Products & Chemical Corp 

Topeka Mill & Elevator Co . 

Transit Grain Co. : 


(Division of 


sets 


Ubiko Milling Co. . 
Ulira-Life Laboratories, Inc 
Union Bag & Paper Corp 
United Distributing Co 
United Mineral Products Co 
U.8. Industrial Chemicals, Inc 
Universal Grain Corporation 
Universal Mills, Inc. 


Val-A Company 
Van Brush Mfg. Co. 
Van Camp Laboratories .... “ 
Van Wusen Harrington Co. . 
Van Waters & Rogers, Inc 

Vio Bin Corp. .... . 70 
Vitality Mills ...... 
Vitamins, Inc. .. & 
Vy Lactos Laboratories, In » & 


W-W Grinder Corporation 6&7 
Wallace & Tiernan Co. Inc 

Walsh Grain Co. . a7 
Ward Feed Co 
Warren-Doug.as Chemical C Inc . 
Waterloo Mills Co 6 
Wene Poultry Laboratories 

Wenger Mixer Co 
Western Condensing Co 

White, Bob, & Co . & 
White Laboratories, Inc . b 
Whitmoyer Laboratories 
Wiison & Co 

Wilson, R. 8., Co 
Wisconsin Alumni Research 
Woodbach Brokers 

Wood's Grain & Feed Co 
Woods, John J.. & Bons 
Woodward & Dickerson, Inc 
Wyandotte Chemicals Corp 
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Zellers’ Laboratories ... 
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World's 


“It wasn’t until I saw a survey Of feed sales two 
years ago that I realized just how serious our 
competitive position was. Back in 1940, our 
brand ranked second in sales in our area. And, 
now, here we were in sixth place, even though our 
dollar volume was up some. 

“It all started after the war when several new, 
well promoted brands of feed came into our ter- 
ritory. Then, one after another, revolutionary 
important nutritional discoveries— vitamin Bj, 
the antibiotics, better knowledge of ingredient 
interrelationships—caught us unprepared. 

“We needed help and we knew it. Because of 
the excellence of their products and their rep- 
utation for pioneering advanced nutritional 
methods, we decided to discuss our problem 
with the Dawe’s Nutritional Laboratory people. 
In several meetings with a Dawe’s representa- 


tive, we worked out a plan designed to put 
new life in our business. The first and most 
important step was a complete analysis of all our 
formulas by Dawe’s Formula Audit Bureau. A 
new set of formulas exclusively for our use was 
developed. These were based on the specific 
needs of feeders in our area, as well as our pro- 
duction facilities. 

“Our feeds are now fortified and improved 
with Dawe’s Vitamelk Base. We soon discovered 
that this comprehensive multiple vitamin-trace 
mineral-antibiotic fortifier not only gives our new 
formulas outstanding nutritional advantages but 
eliminates the disadvantages and uncertainties 
of pre-mixing and actually saves us money. 

“Now that Dawe’s has relieved us of our for- 
mula and fortification problems, I'm able to spend 
more time on my real job—SALES.” 


Dawe’s, the nation’s leading vitamin nutritionists, offer a complete nutri- 


tional program to progressive feed manufacturers. 


For more complete 


details about Dawe’s products and services, please write on your letterhead. 


manufacturing company 


4800 S. RICHMOND STREET, DEPT. F.S. 101, CHICAGO 32, ILLINOIS 


Oldest and Largest Specialists in Vitamin Products for Feeds 
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